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FROM TIME TO TIME, observant critics have 
referred to the quality of humor in WOR shows 
as either “light” or “heavy”. We herewith thank 
the critics for the attention they have given us 
and publicly admit that they are right. The 
jokes and capers are sometimes “‘light’’, or 
sometimes “heavy”. 

But whether it’s a light quip tossed across the 
breakfast table by Dick of WOR’s “Dorothy & 
Dick”, or one of Senator Ford’s heavy guffaw- 
getters on “Can You Top This?”, WOR is not 
much concerned about how much the laugh 
weighs. What WOR wants—and gets—from its 
crack showmen, is humor, light or heavy, that 
makes Crossley and Hooper figures grow; that 
makes people open the doors of dealers’ stores 
and go in to take things off of shelves for cash. 

So, if you, sir, would like a show with humor 
laced through it cleverly to make people 
smilingly listen to what you have to say, why 
not call WOR today? Our skilled showmen, who 
are also skilled salesmen, have an astonishing 
record for turning out shows at prices that 
snugly agree with budgets small, medium or 
large size. 


WOR 


that power-full station 
at 1440 Broadway, in New York 
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HOME AND MINE” PROGRAM 


EW FRIENDS become old friends quick on WLS 
—for example, Jo Wetzler’s “Your Home and 
Mine” pulled 5,782 requests for a seed catalogue this 
spring. “Your Home and Mine” only went on the air 
in December, 1944; already it gets the same kind of 
results you expect from our Old Friends, the 21-year-old 
WLS National Barn Dance; the 10-year-old WLS Fea- 
ture Foods, and other WLS old timers among Mid- 
western radio programs. 
Jo Wetzler, who originated ‘““Your Home and Mine” 
as a different kind of women’s program, is a former 
newspaper woman and an experienced director of 
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lg FRI EN PDS in Midwest America 


JOINS THE LIST OF WLS FAVOR 
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women’s affairs for radio; she is a housewife and mother 
of three children. With this background of writing, 
speaking, and home-keeping, Mrs. Wetzler and her 
program have won a quick place in the affections of 


WLS listeners. 
Add to the long list of WLS “Old Friends in Midwest 


America”, a new friend: “Your Home and Mine’”’. 
Remember that it follows the WLS pattern of simplicity 
and service, a pattern that for twenty-one years has 
merited the confidence of Midwestern people over four 
great states. It is this confidence that brings response, 


for with programs old or new, WLS GETS RESULTS! 
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Typical of “Your Home and Mine" daily 
events is this interview between Mrs. Wetzler 
and E. H. Powell, left, President of Encyclo- 


artists John Stevart Curry, Frederic Taubes, 


tH 
- 


<-> 


























ily 
er 
o- 
n 





THEY WANT TO LOOK, TOO 


A characteristic of WSM’s relationship to the five million people 
TEY in our listening area is that we seem to inspire in them a desire 
to look, too. After they have listened awhile, they want to see 
the performers. They pack the sudios. They pack the auditoriums 
where WSM folks make so many hundreds of annual personal 
appearances. This desire to look seems to apply with equal 
force to the merchandise about which they listen on WSM's 


50,000 Watt wave. 

















| ee te STATION THAT MAKES THEM LISTEN AND LOOK AT 
THE GOODS BEHIND THE SPONSORS BEHIND THE SHOW 
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| Closed Circuit 


COL. WILLIAM S. PALEY, on leave from 
CBS presidency, returns to U. S. in September 
and goes on inactive Army status, giving up 
post as radio chief, Psychological Warfare 
Branch, SHAEF. Expected he will be elected 
chairman of the CBS board, with Paul W. 
Kesten, executive vice-president, rising to pres- 
idency. That was earmarked when CBS last 
month elevated Dr. Frank N. Stanton to vice- 
president and general manager. 





SPECIAL tour of broadcasters to a European 
theater may develop. It’s sure-fire bet that J. 
Leonard Reinsch, managing director of the 
Cox radio stations and special radio adviser to 
President Truman, will go along as official 
White House representative. 


NETWORKS will have to get along with pool 
arrangement for President Truman’s trip to 
Berlin conference. Time problem is difficult 
under pool plan, and it is understood President 
was so informed by nets. NBC won draw, 
naming Morgan Beatty as pool representative. 


LT. GEN. Robert C. Richardson Jr., last week 
named commanding general of Central Pacific 
area by Gen. Douglas MacArthur, saved radio 
many headaches as Army’s public relations 
chief at war’s outset. He squelched plans of 
Army hot-heads to commandeer radio, brought 
Ed Kirby in first as civilian radio chief and 
then as a commissioned officer. 


KEEP AN EYE peeled for reorganization of 
FCC technical staff to speed processing of 813 
applications for new FM, TV and AM. Chair- 
man Paul A. Porter, fearing limited staff will 
cause bottleneck, reported burning midnight 
oil on streamlined organization to be given 
Congress in fortnight. 


IT’S NOW DEFINITE Col. Al Warner, official 
Army voice on NBC’s Army Hour, will become 
executive news head of WOL Washington, 
Cowles station, when discharged probably this 
September. Mutual also will benefit by Warn- 
er’s Washington commentaries, judged among 
nation’s best when he headed CBS capital 
news department prior to Army service. Before 
radio, he was Washington bureau chief of 
New York Herald Tribune. 


THIS WEEK (probably Tuesday, July 10) 
FCC will act on transfer of $22,000,000 Crosley 
Corp. (including WLW Cincinnati and satel- 
lites) to Victor Emanuel’s Aviation Corp. Two 
main possibilities: (1) Approval of transfer 
of control of WLW license to Aveo with pro- 
posed acquisition by Crosley of WINS New 
York for $1,700,000, plus $400,000 time trade 
deal, to go to hearing; (2) setting entire trans- 
fer for hearing. FCC staff working feverishly 
to complete study of transfer documents, hav- 
ing in mind sales contract terminates July 16 


RESIGNATION of ex-Trust Buster Thurman 
Arnold as justice of Court of Appeals for Dis- 
trict of Columbia leaves two vacancies on high 
bench, which handles radio appeals, with third 
(Continued on page 86) 
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July 11: Board of Zoning Adijst., public hear- 
ing Bamberger TV application for Wash- 
ington, D. C., Board Room, District Bldg. 


July 12-13: Engineering hearings to deter- 
mine technical rules and standards for 
FM, television and facsimile, 10 a.m., Con- 
ference Room B, Departmental Auditorium, 
Washington. 


July 12: Hearing before Senate Interstate 
Commerce Committee, nomination of Wil- 
liam H. Wills to FCC, 10:30 a.m. 


Bulletins 


ELMO C. WILSON, back from 16 months over- 
seas as chief of surveys, Psychological Warfare 
Division, SHAEF, named CBS director of 
research Friday. He formerly was with OWI. 


REPORT to tne nation on Seventh War Loan 
will be made on CBS July 10 7-7:30 p.m. by 
Sec. Morgenthau and Ted R. Gamble, national 
director of War Finance Division. Background 
of problems faced and dramatizations of major 
world events will be presented. 


NEW YORK TELEPHONE Co. using partici- 
pation shows and spots requesting public to 
limit calls to five minutes. Spots started July 2 
for 13 weeks through BBDO New York WAGE 
WABC WBNY WEAF WEBR WFBL WGR 
WHAM WHEC WJZ WKBW WOLF WOR 
WSYR. 


WHEELER CITES NEED 
FOR U. S. POLICY 


NEED for a definite Government policy on 
international communications before proper 
legislation can be passed was pointed out to 
President Truman Friday by Sen. Burton K. 
Wheeler (D-Mont.), chairman of the Inter- 
state Commerce Committee. Sen. Wheeler, ac- 
companied by Sens. McFarland (D-Ariz.), 
Hawkes (R-N. J.) and Capehart (R-Ind.), re- 
ported to the President on their inspection 
tour of European communications. 

“T told him what I thought should be taken 
up at the Big Three conference,” said Sen. 
Wheeler. “A lot of things should be straight- 
ened out, regardless of a merger.” Sen. 
Wheeler said he told the President that legis- 
lation of any kind was impossible as long as 
Government agencies are not together. Navy 
Dept. has recommended compulsory merger of 
all international communications. State Dept. 
in a surprise move, wasn’t so sure a compul- 
sory merger was the answer. Sen. Wheeler 
said he felt the Big Three should “straighten 
out some things” regarding communications 
and that President Truman should announce 
a definite policy. 


NEW REP FIRM 

NEW representative firm, Advertising Time 
Sales, formed by S. W. Papert, of Dallas. Main 
office is at 360 N. Michigan Blvd., Chicago. 
John Alexander, former newspaper and radio 
man, heads Chicago office and time sales. 
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Business Briefly 


WMAG CONTRACTS ® General Foods Corp, 
(Post’s Raisin Bran), 78 station breaks, sever 
a week, through Benton & Bowles; Illinois Bel 
Telephone, 182 station breaks, seven a week, 
through N. W. Ayer & Son; Evans Fur (Co, 
renewal of Your Friend, Bob, Mon.-Sat. 8:4). 
9 a.m., through State Adv. Agency. 


TOM MIX RENEWED @® Ralston Purina Co 
St. Louis, has renewed for 52 weeks Tom Mi: 
Mon.-Fri. juvenile series on 260 Mutual stu. 
tions, originating in Chicago. Agency, Gardne 
Adv. Co., St. Louis. 


NAMES AGENCY ® W. F. McLaughlin & Co 
Chicago (coffee) to Sherman & Marquette 
Chicago 


MIDWEST TEST ® Fitzpatrick Bros., Chicag, 
(Kitchen Klenzer) starts Aug. 1 disc series 
Clara, Lu ’n’ Em, in five markets, Chicago, St 
Louis, Indianapolis, Detroit, Cleveland. Ma; 
go network, if time can be cleared. Agencyy 
Russel M. Seeds Co., Chicago. 








MILES SUB ® Miles Labs., Elkhart, Ind., 
placed Lum ’n’ Abner July 2 on Ameri 
Mon.-Thurs., with Pick and Pat. Agency, W 
Adv., Chicago. 








SLOAN DOUBLES ® Dr. Earl R. Sloan In 
New York (Sloan’s Liniment) doubles sp 
radio campaign starting Oct. 1. Sloan ng 
usnig about 20 stations. Agency, Wesly Asso 
New York. 


WIGGLESWORTH WOULD 
OPEN DOOR TO ALL 


AMENDMENT to Sec. 326 of Communicatio 
Act to make it unlawful for a station to dei 
time on the air for expression of opinion v 
introduced late Friday in the House by Re 
Wigglesworth (R-Mass.). Rep. Wiggleswort 
long a foe of the FCC, said measure is desig 
“to assure to any commentator or broadcast 
the freedom of speech over the air’’. It is unde 
stood amendment was prompted by Upté 
Close’s exit from NBC and Mutual. 

Under proposed law no station shall “de 
any citizen of the U. S. access to or the rig 
to use” its facilities or ‘discriminate in a 
manner against any citizen of the U. S. 
reason of any opinion, statement or commen 
not in violation of the obscenity clause. B 
also would deny the FCC power to “fail 
renew, to modify or to revoke” a license becau 
a licensee complied with proposed amendment 
Persons “agrieved” would have recourse 
Federal district courts. 


NAB CODE MEETING 


LEE B. WAILES of KYW Philadelphia, chai 
man of the NAB Code Committee, has cal 
a meeting of his group for July 31-Aug. 1 
Washington to discuss the Code in light of t 
FCC findings in the CIO-WHKC case, whi 
virtually tossed the Code out the windd 
[ BROADCASTING, July 2]. When the NAB Boari 
meets Aug. 6-7, also in Washington, the Code 
Committee’s report will be presented. 
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WTAM's Modern Farmer “looks in” on 
Cleveland's Victory Gardens 


ly HAT causes cucumbers to 


wilt?” “Should my toma- 
s Corp ; Bees : a 9 
, Sever <oiteset $01 q toes be mulched?” Cleveland’s 
vis Bel! fs 5 43 . ° . 
week Victory Gardeners pitch eager 
ur Co, 


. 8:45 3 Se aed 5 questions and JIM CHAPMAN 


' a 4 answers from nine years of ex- 
na Co 4 , 


. * ee Vee: perience in farm broadcasting. 


ardne Another example of WTAM’s 
& @ pon y = : timely community service. 
aes / Another big reason why WTAM 


hicag) “sey AEE | is first* in listening audience 
series, ' 


go, St day and night and first in 
- Ma P 


gency i Pi program popularity polls too. 
‘ : 34 of the top 50 programs are 
er : on WTAM. There is a reason. 


*NBC 1077 City Survey, 1944 


Upper left 

JIM CHAPMAN, the 
Modern Farmer. Agri- 
cultural Director WTAM. 
Lower left 

Design for living at the 
Mayfield-Superior Vic- 
tory Garden. 

Lower right 

"Scarecrow in the corn” 
at Cleveland Heights’ 
Victory Garden. 





Under the supervision of JIM CHAPMAN, WTAM broadcasts direct from the 
Victory Gardens of Greater Cleveland as a part of its wartime public service. 
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MARTHA MILLER has been trimming her 
bonnet with bright tributes for more than 
a year. They come from listeners. And from 
advertisers. They're the kind of warm, won- 
derful tributes that lift her WBT program 
off the shelf of everyday women’s shows, 
and set her on a very special pedestal down 
here in the Carolinas. 

Successful advertisers will tell you it 
takes a lot more than a slick commercial to 
sell the South. A sales message has to come 
from someone our listeners know and trust. 
Martha Miller’s sincerity and pert enthu- 
siasm bring Ictters like this: “You seem to 
be talking straight to me. Your ideas about, 
oh, just everything help me lots!” 

Her Monday-through-Friday broadcasts 


(10:15-10:30 A.M.) serve equal portions of 


WB 


COLUMBIA OWNED 





Nin Martha's chapeau... 


facts and feminine frills. They appeal to 
Piedmont housewives—first as women, then 
as members of their communities. Down 
here you'll find current coiffures, living 
room draperies and family menus all trace- 
able to Martha Miller’s influence. And 
you'll also find her influence thoughtfully 
reflected in women’s clubrooms, and at 
local civic meetings. 

Joining in social work, urging coopera- 
tion with government drives — are typical 
earnest Martha Miller projects. When the 
San Francisco conference opened, she 
invited presidents of North Carolina 
women’s clubs to meet on her broadcast 
every Friday, to talk about the dilemmas 
facing the world’s peace-makers in simple, 
understandable language. Public service of 
this nature forms a strong backbone for the 
program’s other women’s features. 

Throughout the Carolinas, Martha 
Miller enthusiasts listen and learn. Their 
loyalty has built her an audience six times 
sreater than that attained by any competing 
program in the WBT area. It’s a loyalty 
that advertisers who want to tap the rich 
buying powcr of Piedmont pocketbooks can 
share. And the shortest route to it is through 


us or Radio Sales. 


REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS 











Phtiltasitdee 
Covered a 
Lot of Ground 


Pheidippides did a grand 
job—for 490 B.C. He ran 22 
miles to bring news of a 
Greek victory: but his au- 
dience was limited. 


Radio Station 


WFLA: 


serving the Tampa- 
St. Petersburg area, 


does a grand job in 1945— 
but its audience iis meas- 
ured in thousands. 


WFLA covers a lot of 
ground, too—Tampa, St. 
Petersburg. Clearwater — 
and a rich trade area with 
the greatest buying power 
in its history. 

For effective, thorough cov- 
erage of a “bigger slice of 
Florida,” use WFLA — the 


most-listened-to station in 
the Tampa trade area. 


5000 WATTS 





JOHN BLAIR & CO 
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MADE UP of 5% spoils of war, 
5% gifts from the States, and 
90% “moonlight requisitioning” 
WDGO, blanketing a total area of 
about 500 yards, was the nearest 
thing to competition the regular 
American Expeditionary Stations 
in Italy ran into. 


The one-lunger was the brain 
child of the men at headquarters, 
11th Troop Carrier Squadron of the 
12th Air Force. Though not a sta- 
tion in the accepted sense, WDGO 
fed the squadron entertainment and 
information. 

The idea for a station had been 
kicked around at a barracks bull 
session. First it was necessary to 
have a scrounger (expediter of 
procurement). Capt. John R. Gor- 
don, squadron communications of- 
ficer, was named. 


The staff tore plywood cases from 
incoming equipment and made the 
control panel, turntable, receiver 
cases and even the studio walls 
and floor. A mechanic donated a 
crystal pickup, another a tuning 
condenser. 

German planes littering nearby 
airfields were stripped of switches 
and control knobs. Friends in the 
States sent over turntables and 
microphones. “Moonlight requisi- 
tioning” supplied essentials unob- 
tainable through “channels”. 

Three men under the supervision 
of T/Sgt. Harry Laney built a 50 
w amplifier to provide power for 
the loudspeakers, 


the Week 





CHIEF announcer S/Sgt. Rosa- 
mond, formerly of WT BO Cumber- 
land. 


Officers and men crowded the stu- 
dio for the first program. After a 
buzz, a few squeaks and wheezes, 
came the words of a_ husky- 
throated youngster whose voice 
would carry 500 yards without a 
transmitter. “This is your Radio 
Station WDGO,” it said. The men 
cheered like mad. 


They broadcast request recorded 
music, picked up programs from 
BBC and AES stations, often 
breaking in with announcement of 
the movie at the squadron theater 
or the menu for chow. 


Station manager was T/Sgt. 
Walton Chambers. Chief announcer 
was S/Sgt. Robert “Pop” Rosa- 
mond, who had 12 years’ experi- 
ence as radio engineer, dise jockey, 
and announcer at WTBO Cumber- 
land. S/Set. Claude R. Knect was 
chief engineer. 


Sellers of Sales 


EFF ABEL started in radio 
agency work in Washington 

in 1931 when few agencies 
handled radio in the Nation’s 
Capital, and the field was wide 
open. He started as account execu- 
tive and radio director with Henry 
J. Kaufman, and is now a part- 
ner in the firm. 
Through him, Dy 
Dee Wash was in- 
troduced to Wash- 
ington mothers via 
radio. These spots 
have been acclaimed 
in national trade 
journals many times. 
Jeff has bought over 
a million dollars 
worth of air time 
for local and _ re- 
gional accounts, in- 
cluding Potomac 
Electric Power Co., 
S. Kann Sons Co. 
(department store), 
Pepsi Cola Bottling 
Co. of Washington, 
Wakefield Dairy, 
among many others 
in his 14-year stay with Kaufman. 
National Advertising Agency 
Network has awarded him numer- 
ous “firsts” for local programs and 
spots in the-exhibits held yearly by 
that group. For several years he 


AB 


JEFF 





has been. radio chairman for Red 
Cross War Fund Drives for the 
District of Columbia. 

Jeff is a Washington boy. He was 
born there Aug. 16, 1906 and edu- 
cated in Washington schools. He 
was graduated from Tech High 
School in 1924, then spent the next 
year with the Wash- 
ington News Co. 
and the U. S. Geo- 
logical Survey. 

The latter job took 
him to the Middle 
West. He returned 
East to attend the 
U. of Maryland after 
which he went with 
the old Merchants 
Bank & Trust. There 
he had varied experi- 
ences in bookkeep- 
ing, teller and for- 
eign exchange work. 
He stayed with the 
bank until 1931 when 
he joined Kaufman. 

He is married and 
has a son, 6. The Vic- 
tory garden he is 
strenuously cultivating serves to 
loosen up those golf muscles he 
uses whenever he gets a chance. 
Then for relaxation he plays around 
with photography and listens to his 
favorite jazz classics. 





2000 
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Golden Star Shoe Repair 
and Valet Shops are the 
busiest in Washington. Two 
years ago they weren’t quite 
so busy. 
Then they started a spot 
campaign on WWDC that 
was continued without inter- 
ruption, morning, noon and 
night for two years. 
Today, Washingtonians 
stand in line to take advan- 
tage of Golden Star Shoe 
Repair and Valet service. 
Have you something to 
sell to the Washington mar- 
ket? 
WWDC is 
producing buy. 


WWDC 


the big sales result 
station in Washington, D. 


Represented nationally by 
WEED & COMPANY 


your sales 
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This Makes KOA’s 4th! 


Again in 1945 . . . KOA wins not one but two coveted awards in 
Billboard’s Eighth Annual Radio Station Promotion Survey . . . two 
out of seven awards made to five NBC owned and operated or 
affiliated stations. 


Advertising agency and sponsor executives voted KOA 2nd for 
overall promotion in the clear channel network affiliates division. WOR 
was first. And in the sweepstakes between all owned and operated 
stations of the networks KOA came in 3rd. 


Quotes from the results as reported by Billboard: 


“It’s a cinch, however, that had WOR not entered KOA 
would have copped the nod.” 


“From trade advertising to merchandising and tub thump- 
ing for local programming, this NBC owned and 
operated affiliate didn't miss any bets.” 


We’re pleased to have run a close second to WOR. This station has 
received more recognition from many sources for its outstanding adver- 
tising and promotion than any other station in the nation. 


KOA thanks Billboard and congratulates Station WOR on its excel- 
lent showing. For us it’s gratifying to have still further proof that KOA 
is ‘First in Denver.” 





* 

KOA won Billboard’s Award in 1941 and 

1942 for most ist ex ploitati 

* * * * 


1945—RADIO’'S 25th ANNIVERSARY—PLEDGED TO VICTORY 
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STATION WNBT 


It’s all in knowing 


@ This year, top honors in three classifica- 
tions of the Annual American Television 
Society Awards have been given NBC tele- 
vision station WNBT, New York: 


WNBT is pleased and proud. Pleased, be- 
cause although awards are not our foremost 
goal, these ATS citations are, we feel, recogni- 
tion of our efforts to make each WNBT tele- 
vision program the finest to be seen on the air. 


Proud, because now and then we come up 
with a “MEN IN WHITE” (Sidney Kingsley’s 


eee 
weanee 
cee ves uae 


OUTSTANDING TELEVISION DRAMA PRODUCTION 
This is Edward Sobol, who produced the award-winning WNBT 
television drama, “MEN IN WHITE.” Sobol’s television ex- 
perience began at WNBT in 1939—the same year the NBC 
television station inaugurated America’s first public television 
service. Sobol has been actor, director, business and produc- 
tion manager in the legitimate theatre. 


Pulitzer Prize play), cited by the ATS as the 
Outstanding Television Drama Production of 
the 1944-45 season; or an “ABE LINCOLN IN 
ILLINOIS” (by Robert Sherwood), produced 
after the deadline for the 1944-45 awards, 
but hailed in Variety’s recent review as “tele- 
vision’s greatest play to date.” 


Although productions of the calibre of 
these two are still too often the exception in 
television—even at WNBT—they do represent 
forward strides. And it is just possible that 


OUTSTANDING TELEVISION DRAMA PRODUCTION 


This is Ronald C. Oxford, WNBT stage manager for Mr. Sobol 
in the presentation of the prize-winning “MEN IN WHITE” 
production. Born in England, Oxford’s colorful career as 
actor, director, producer for the last fifteen years has taken him 
from his birthplace to the theatre . . . to Hollywood .. . to 
Radio City ... and in February, 1944, to WNBT television. 











sHOW... 


they reflect the finest television broadcasting 
facilities in the business; the longest prac- 
tical television production experience in the 


industry. 
WNBT thanks the ATS and the society’s 


judges for their recognition of the job we’re 
trying to do well. WNBT publicly salutes the 
distinguished production and technical staffs 
whose skill has made it possible for WNBT 
to win more 1944-45 ATS awards than any 
other television broadcaster. 


TELEVISION SPORTS PROGRAMMING 





This is WNBT producer Ernest S. Colling, who, in addition 
to his regular studio assignments, handled the outside sports 
pickups judged best in the ATS awards. Colling joined NBC as 
television director in 1940. Took over for regular Special 
Events Director Burke Crotty (just returned to WNBT) when 
Crotty left WNBT in 1942 for Army service. 


If you are considering an initial venture in 
television, remember the accumulated experi- 
ence and technical and production knowledge 
that brought these awards to WNBT are 
available to all WNBT advertisers. 


NBC TELEVISION 


WNBT new vor 


NATIONAL BROADCASTING COMPANY 


A SERVICE OF RADIO CORPORATION OF AMERICA 








OUTSTANDING EDITING OF NEWS FILMS 
This is Paul Alley, Director of WNBT Film Programs, who 
was given a special ATS award for his superb handling of 
WNBT news presentations. Long a prominent figure in motion 
pictures, Alley joined WNBT a year ago to direct news presen- 
tation. His “Life of Franklin D. Roosevelt” was cited in reviews 
as comparable in excellence to a March of Time presentation. 






































































@ What has poor Thistlewaite done now? 


Possibly selected the wrong hour on the right station (or 
vice versa) for a spot campaign. Maybe accepted advice 
from somebody who’d recommend plugging Florida 
oranges in California if he smelled a chance for a sale. 
Maybe approved an unwise change in a good schedule. 


Free & Peters could save Thistlewaite a lot of trouble, if 
he’d only let us. The Quiz Kids would easily outclass us 
in general information, sure .. . but when it comes to spot 
broadcasting we either have all the answers or know where 
to get them! 


If you’ve got a few “spots” before your eyes, we’d be glad 
to be of service. How about it? 


FREE & PETERS, ic. 


Pioneer Radio Station Representatives 


Since May, 1932 


NEW YORK: ; 44 


SAN FRANCISCO: 


Plaza 4 130 Suttle 


HOLLYWOOD: 
Holly we 




















ey 








\ 





‘4 


ft -A\ 


—— 
— 
{ 


Seem aso, 


<= 


EG 
SZ : 
ali 


Ss 


——= 


wpa 


NNR 
JS 
<= 


4 l=--——4 rl 


es oe 
_——_— 


“Mr. Blunk’s tendeney to violence 
is highly regrettable, Miss 


Love?” 
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Truman Calls for Free, Competitive Radio 


Sees ‘Even Freer’ Competition With 
Advent of FM and Television 


By SOL TAISHOFF 
(Copyright 1945, by Broadcasting Publications, Inc.) 
PRESIDENT HARRY S. TRUMAN believes American radio “is in 
good hands” and that it “must be maintained as free as the press”. 
In his first expression on radio since he took over the nation’s 
helm on that fateful day in April, the Chief Executive last week 


must keep working,” he said. 
“Regulation by natural forces of 
competition, even with obvious con- 
comitant shortcomings, is to be 
preferred over rigid Governmental 


regulation of a medium that by ~ 


its very nature must be maintained 
as free as the press.” 

These pronouncements of Admin- 
istration policy, it is logically 
thought, will force a revision of 


- Since 


praised the “American system” 
of free competitive enterprise. He 
foresaw “even freer” competi- 
tion with the advent of new 
services such as_ television 
and FM. 


President Truman’s message to 
all in radio was transmitted in a 
letter to the writer on the eve of 
the Chief Executive’s departure for 
Germany to attend the “Big Three” 
conference. The President cited 
radio’s war role, past and ahead. 
Pearl Harbor, he said, 
“American radio has written its 
own Magna Charta.” 


Favors Competitive System 
President Truman made crystal 


clear where he and his Administra- 
tion stand on radio. His letter cov- 


S ered practically every policy ques- 
‘tion that has been asked as to the 
' Chief Executive’s radio views. He 
/ evidenced an intimate grasp of the 


sathSulinsc 














medium, drawn from eight years of 
stewardship in the Senate and as 
a member of the Interstate Com- 
merce Committee in which radio 


) legislation originates. 


“Our lawmakers demonstrated 
admirable foresight by decreeing 
that America, as the birthplace of 
radio, should have a free, competi- 
tive system, unfettered by artifi- 
cial barriers and regulated only as 


) to the laws of nature and the limi- 


tation of facilities,” said the Pres- 


ident. “That this system has worked - 


is demonstrated by radio’s remark- 
able strides as a public service 
medium.” 

Looking ahead, Mr. Truman took 
notice of the “challenging days” 
that confront radio in the develop- 
ment of FM and television. These 
new services “will open new vistas 
of opportunity for public service.” 
With “many hundreds” of new sta- 
tions possible through the opening 
of these “new frontiers”, the Pres- 
ident felt that “the free competi- 
tion of the present will become even 
freer.” 

The President’s forthright ob- 
servations can be expected to have 
greatest significance in the future 
course of radio regulation. “The 
American system has worked and 








THE WHITE HOUSE 


WASHINGTON 


July 3, 1945 


Dear Mr. Taishoff: 


In my opinion, the free voice of radio never has 
faced a more important challenge in its 25-year history than 
that which lies before it now as Allied weapons are turned 
upon the last enemy of liberty. Broadcasters must direct 
their energies in the future, as they have so nobly in the 
past, toward the liquidation of all resistance to the 
principles upon which their own free charter is founded. 


Our lawmakers demonstrated admirable foresight 
by decreeing that America, as the birthplace of radio, should: 
have a free, competitive system, unfettered by artificial 
barriers and regulated only as to the laws of nature and the 
limitation of facilities. That this system has worked is 
demonstrated by radio's remarkable strides as a public service 
meGium. The wisdom of that original policy, moreover, is re- 
flected in radio's quick transition to full-fledged wer service 
-- a task yet unfinished. Since Pearl Harbor, American radio 
has written its own Magna Charta. But beyond the day of final 
victory there lie myriad problems. 


Radio, with the press, must give inspired leader- 
ship and lend its facilities to making more intimate and 
workable the relationship between the people and the Govern- 
ment. For radio itself there are challenging days ahead. 

New services are in the offing -- services such as television 
and FM broadcasting, which will open new vistas of opportunity 
for public service. 


American radio is in good hands. With many hundreds 
of new stations possible by virtue of the opening of these 
new frontiers by our scientists and engineers, the free com- 
petition of the present will become even freer. 


The American system has worked and must keep 
working. Regulation by natural forces of competition, even 
with obvious concomitant shortcomings, is to be preferred 
over rigid Governmental regulation of a medium that by its 
very nature must be maintained as free as the press. 


I salute America's. broadcasters who have been, 
in their fashion, warriors for our common purpose and 
solicit their continued zeal in the cause of freedom and 
decency. 


Very sincerely yours ,— 
Mr. Sol Taishoff, 
Editor and Publisher, 


Broadcasting Magazine, 


870 National Press Building, 
Washington 4, D. C. 
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certain of the regulatory philoso- 
phies now in vogue at the FCC. 
Scarcity of facilities for new sta- 
tions always has been the device 
employed in introducing more rigid 
regulation of the medium. With 
almost unlimited opportunities. for 
new stations to be opened by FM— 
a factor clearly recognized by the 
President—need for Governmental 
regulation of other than physical 
aspects of radio should become less 
and less pronounced. 


Knows Radio 


The President is more familiar 
with the practical problems of 
radio service and operation than 
any of his predecessors. He is the 
first Chief Executive to have on 
his staff an official radio adviser— 
J. Leonard Reinsch, managing di- 
rector of the Gov. James M. Cox 
radio stations (WSB_ Atlanta, 
WIOD Miami, WHIO Dayton). 
Among his wide circle of intimate 
friends are such broadcast’ person- 
ages from his native Missouri as 
Tom L. Evans, part owner of’ 
KCMO, Arthur B. Church, KMBC, 
and Roy Roberts, managing editor 
of the Kansas City Star, which 
operates WDAF. 

Paul A. Porter, FCC chairman— 
a caller at the White House last 
week—worked with the Chief Exec- 
utive during the last Presidential 
campaign as publicity director of 
the Democratic National Commit- 
tee. Mr. Reinsch, as the Commit- 
tee’s radio director, was constantly 
at the Vice-Presidential nominee’s 
elbow during the campaign, and 
carried on afterward. When Mr. 
Truman was sworn in as President 
April 12, Mr. Reinsch was there. 
Whenever the President has filled 
a radio engagement, Mr. Reinsch 
has been on hand. 

In his letter to this journal Mr. 
Truman also took cognizance of 
radio’s vital war role and called 
upon the nation’s broadcasters to 
direct their energies in the future, 
as they have in the past, toward 
“the liquidation of all resistance to 
the principles upon which their own 
free charter is founded”. He alluded 
to radio’s quick transition to full- 
fledged war service. 

Radio, with the press, the Presi- 
dent observed, “must give inspired 
leadership and lend its facilities to 
making more intimate and work- 
able the relationship between the 
people and the Government.” In 
saluting America’s broadcasters as 
“warriors for our common pur- 
pose”, he solicited “continued zeal in 
the cause of freedom and decency.” 

(Editorial on page 46) 
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War Electronic Surplus to Reach Billions *~ 


Stockpiles of Radio 
Equipment Are 
Developing 
By J. FRANK BEATTY 


THE biggest stockpile of radio 
equipment and components in his- 
tory is off to a flying start. 

There’s 30 million dollars already 
of released war surplus—some 
usable, some not. 

In another year or so it may 
grow to 5 billion dollars. 

That’s a lot of equipment and 
components. 

Now where does broadcasting 
come in? 

Best information right now is 
that broadcasters can pick up some 
low-powered transmitters—mostly 
250 w. They can be adapted to 
broadcast use if WPB is willing. 
While the transmitter part of the 
pile isn’t much to get excited about, 
and the collection of microphones 
is mostly hand stuff, there are 
great stores of standard electronic 
components—resistors, capacitors, 
condensors, sockets, test equipment, 
and 2,500,000 tubes (mostly special 
purpose types). The standard items 


are coming in fast, and moving 
fast. 

A smart engineer with enough 
time and money probably could 
shop around and pick up enough 
parts to make a 50,000 w trans- 
mitter. If he used 75% surplus 
items and the other 25% wasn’t 
critical, the WPB likely would 
grant a priority. 


Held by Manufacturers 


That can be done with material 
now in the hands of a group of 
manufacturers who act as sales 
agents for the Reconstruction Fi- 
nance Corp., which in turn is a dis- 
posal agency for the central U. S. 
policy-making agency — Surplus 
Property Board. 

War surplus provides one of 
Washington’s most intricate situa- 
tions. At the moment it’s a mess. 
There’s no central inventory, for 
example, of electronic end equip- 
ment and components, The RFC 
can’t go in for any such service. 
It hasn’t the people and its agents 
provide their own inventories. 

So instead of becoming the big- 
gest storekeeper in the werld, RFC 
has contracted with a list of man- 
ufacturers who have agreed to sell 
electronic surplus items of their 





WSPA V-P Walter J. Brown Appointed 
Special Assistant to Secretary Byrnes 





. " Pe, ae 


MR. BROWN 
WALTER J. BROWN, vice-presi- 


dent and general manager of 
WSPA Spartanburg, last Thursday 
‘was named special assistant to the 
new Secretary of State, James F. 
Byrnes. Mr. Brown has been close- 
ly associated with Justice Byrnes 
for several years and last April 
completed two years of service as 
aide to the former justice during 
his tenure as director of the Office 
of Economic Stabilization and Re- 
conversion. 

Simultaneously, Secretary Byrnes 
announced the appointment of 
Donald Russell, legal aide to Judge 
Fred Vinson, Justice Byrnes’ suc- 
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cessor, and of Ben Cohen, Govern- 
ment attorney, to temporary posi- 
tions as special assistants. All 
three temporary assignments will 
run until Secretary Byrnes returns 
from the Big Three conference in 
Berlin. 

Mr. Brown is the second practi- 
cal broadeaster to assume high 
status in the Truman administra- 
tion. J. Leonard Reinsch, manag- 
ing director of the Cox radio sta- 
tions, is radio adviser to the Pres- 
ident. 

Mr. Brown’s precise assignment 
following the Big Three conference 
was not divulged. It was presumed, 
however, that he would assume an 
important post dealing with news 
and public relations [Closed Cir- 
cuit, June 25]. Whether he would 
accompany President Truman and 
Secretary Byrnes to the Big Three 
conference was not divulged. 

Mr. Brown returned to Washing- 
ton last Tuesday from his farm at 
Thomson, Ga., and after the new 
secretary was sworn in, moved into 
an office at the State Dept. 

No definite plans as to direction 
of WSPA were announced by Mr. 
Brown beyond the assumption of 
policy direction by A. B. Taylor, 
president of Spartanburg Adver- 
tising Co. and chief owner of the 
station. Mr. Brown was a Wash- 
ington newspaperman for nearly a 
decade before he took over direc- 
tion of WSPA five years ago. He 
also had served as Congressional 
correspondent for BROADCASTING. 


own manufacture. A special group 
of these manufacturers known as 
central agents will handle material 
made by other firms (not agents) 
in addition to their own. 

The Government isn’t alone in 
its growing pains. War surplus has 
the manufacturing and distributing 
industry running in circles. 

Basic U. S. policy is to feed war 
surplus into the market so it won’t 
cause any upsets. Factory unem- 
ployment is genuinely feared, along 





SALE of surplus electronics prop- 
erty—expected to run into billions 
—is a tough U. S. problem. This 
article explains what is happening, 
and how surplus is handled. In the 
next article broadcasters will be 
told how to do business with the 
RFC, what they can get and what’s 
to come insofar as can be forecast. 





with dislocation of distribution 
machinery and an epidemic of wild- 
cat operators. 

These calming policies can’t stop 
component makers from worrying. 
They scoff at present and potential 
war surplus. They even scoff at 5 
billion dollars worth of it. Mostly 
junk, they say. Only 3% of sur- 
plus stuff will be standard com- 
ponents usable in commercial radio. 

That’s one side of the story. 


Will Go Into Market 


Surplus Property Board esti- 
mates that 40% of surplus radio 
and electronic material will go into 
the competitive market; another 
30% to nonprofit organizations 
and institutjons at low price; 30% 
unusable, to be sold as scrap. WPB 
goes at it from a different tack, 
pointing out that 75% of military 
equipment is made of standard ci- 
villian components. Even radar 
components are mostly standard. 

Somewhere between the two will 
be found the actual formula. Most 
military items are made of stand- 
ard components, but are designed 
for battle action, tropical humidity 
and other special needs. 


The broadcaster who is looking 
for a 1 to 50 kw transmitter in the 
surplus warehouses will have to 
look long and hard. RFC offers lit- 
tle hope, officially. The corridors in 
Washington, though, are alive with 
rumors. There’s a whole warehouse 
full of transmitters rotting in 
Philadelphia; the Signal Corps and 
Air Forces have enough transmit- 
ters to fight another war; OWI 
has dozens of broadcast transmit- 
ters all over Europe. 


Run down those rumors, and the 
results are discouraging. The mili- 
tary, of course, keeps transmitters 
around, has bins with millions and 
millions of parts. After all, they 
have to be prepared for anything 
—a December bulge, for example. 
Yet the Army is hunting every- 
where for some 5 and 10 kw broad- 
cast transmitters. One 50 kw trans- 
mitter has been handled in surplus, 
but it went from one U. S. agency 
to another. 

It’s true that OWI has a lot of 
broadcast transmitters in Europe. 
But try to get one. The sad fact 
is that most of the OWI’s trans- 
mitters will stay in Europe. All 
electronic surplus in foreign coun- 
tries will be sold by a single dis- 
posal agent, the Army-Navy Liqui- 
dation Commissioner. That will ac- 
count for perhaps half of the total 
war surplus. The law requires sale 
abroad of surplus located there. 

OWI went into Europe prepared 
to place transmitters where they 
would do the most good. Fortu- 
nately large numbers of usable or 
repairable transmitters survived 
the scorched earth policy of the 
Germans, so it has plenty. 

The military will move a lot of 
end equipment and components 
from Europe to the Pacific, where 
they will be on U. S. soil at the end 
of the Japanese war. Shipping it 
back to the States at that time will 
be a big project, perhaps too big 
to bother about. 

As the 30-million-dollar surplus 


(Continued on page 79) 




















Drawn for BROAD@ASTING by Sid Hix 
“Come On in, You'll Get a Kick Out of This!” 
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New Yorkers’ News 


Provided by Radio 


Increased Coverage Is Given 
During Newspaper Strike 


NEW YORK stations once more 
came to the fore in public service 
during last week’s New York news- 
paper deliverers strike by increas- 
ing news coverage, and bringing 
special news features to their lis- 
teners. 

Stations were deluged with de- 
mands for spot time. Loews, Para- 
mount, Warner Bros., United Art- 
ists Corp., MGM, bought as many 
spots as they could get on WINS 
WHOM WMCA WQXR WHN 
WOR WJZ. Gimbel Bros. and Alex- 
ander’s department stores  pur- 
chased additional spots on WINS. 

Mayor F. H. LaGuardia on his 
regular Sunday broadcast on 
WNYC, city-owned station, acted 
out the antics of the Dick Tracy 
comics so that New Yorkers might 
not be deprived of the funnies. He 
instructed Morris Novik, WNYC 
manager, to see that comics were 
read during the strike. 

WHOM mimeographed copies of 
the latest Press Assn. reports of 
national and international news 
and distributed them as a public 
service to hotels and restaurants. 


No Prejudice 


Two regularly scheduled pro- 
grams, This Life Is Mine and Dan- 
ny O’Neil on WABC, CBS key sta- 
tion, were cancelled in order to 
broadcast a round-up of news and 
features from New York papers. 
Frank Stanton, CBS vice-president 
and general manager, wired pub- 
lishers pointing out that the special 

-programs were being broadcast 
without prejudice to either side. 
New York Post used three half- 
hour shows daily for the duration 
entitled New York Post of the Air 
on WLIB, Post-affiliated station. 
WJZ doubled its news coverage, 
with special shows on the half-hour 
as well as the hour, throughout the 
night. Week-end sports events were 
given detailed coverage. 
WQXR, owned by the New York 
Times, broadcast three emergency 
15-minute news periods each morn- 
ings WNEW, which normally 
broadcasts five minutes of news an 
hour in cooperation with the Daily 
News, doubled that time. WINS 
| and WHN maintained regular news 
) schedules but were prepared to in- 
‘terrupt programs for important 
‘news flashes. WEAF broadcast its 
/usual news schedule but devoted 

more time to local news than usual. 

New York Times increased its 
three minutes of news on the hour 
on WMCA to five minutes. World 

| Telegram bought 3:30-3:45 p.m. 
" news period. 

Although WOR did not schedule 
| any extra news broadcasts, Brunch 
With Dorothy & Dick, informal con- 
versation, devoted the entire period, 
except for commercials, to reading 
the morning papers. Journal Amer- 
ican bought two shows on WOR 
and one on WJZ. 











Radio Day at 1600 Pennsylvania Avenue 


























Paul Kesten 


AN UNOFFICIAL “radio day” 
was observed at the White House 
last Tuesday when President Tru- 
man kept appointments with two 
radio personages—Paul A. Porter, 
FCC Chairman, and Paul W. Kes- 
ten, executive vice-president and 
top active official of CBS. Each 
had a 15-minute appointment. 
Chairman Porter, making his 
first formal call since the President 
assumed office, gave a progress re- 
port on the status of FCC affairs. 
Last May 14 he was on the cal- 
endar for a presidential conference, 
but he left early that morning for 
the Senate Interstate Commerce 
Committee’s tour of the European 
war theater to inspect communica- 
tions. Last week’s engagement was 
in fulfillment of that cancelled date. 


Frank and Direct 


Mr. Kesten, who knew the Presi- 
dent when he headed the celebrated 
Senate Truman Committee, as- 
serted following his visit that the 
two outstanding characteristics of 
the President’s voice which win 
special mention and praise from 
listeners are the qualities of frank- 
ness and directness. These con- 
clusions were based on a series of 
psychological tests conducted by 
CBS. Results of these laboratory 
measurements were conveyed to 
the President by Mr. Kesten in his 
interview. The tests were made 
from recordings of the President’s 
radio talks. Mr. Kesten expressed 
himself as very gratified with the 
President’s keen interest in broad- 
casting and his amazing grasp both 
of its importance and its problems. 











Paul Porter 





Group to Select NAB President 
Meets in Kansas City July 14 


IN THE HOME stretch on its as- 
signed task, the NAB Presidential 
Selection Committee plans a meet- 
ing July 14 in Kansas City in the 
hope of settling finally upon the 
man who will take over the NAB 
presidency. 

With three names still under- 
stood to be under consideration, 
the six-man committee hopes to 
meet in the midwestern city, bar- 
ring transportation difficulties, and 
at last decide one way or the other. 
The name still most prominently 
mentioned is that of Associate Jus- 
tice Justin Miller, of the U. S. 
Court of Appeals for the District 
of Columbia. Other possibilities, 
however, are not ruled out. More- 
over, the committee may decide to 
recommend to the board an execu- 
tive assistant to the new president, 
or possibly an interim director. 

Chairman T. A. M. Craven, vice- 
president of Cowles Broadcasting 
Co., stated last week that he could 
throw no light on the outcome. 

The ODT travel regulations 
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frustrated the committee’s effort 
to convene in Washington a fort- 
night ago, with only two of the 
six members present. William B. 
Way, KVOO Tulsa and John J. 
Gillin Jr.. WOW Omaha, were un- 
able to obtain transportation to 
Washington, while J. Leonard 
Reinsch, managing director of 
WSB Atlanta, WIOD Miami and 
WHIO Dayton, was on the West 
Coast with President Truman, 
whom he serves as radio adviser. 
Frank Stanton, CBS vice-president 
and general manager, was confined 
to his home by illness. The upshot 
was that only Comdr. Craven and 
G. Richard Shafto, WIS Columbia, 
S. C., were present. 

After deciding upon an _ indi- 
vidual for the presidency, it is pre- 
sumed the committee will seek to 
negotiate an agreement. The com- 
mittee has full authority to select 
the new NAB head. 

The committee has screened a 
list of upwards of 50 individuals 

(Continued on page 82) 


HEARING ON WILLS 


SET FOR JULY 12 


PUBLIC HEARING on the nomi- 
nation of William Henry Wills, 
Vermont Republican, to the FCC, 
succeeding Gov. Norman S. Case 
whose term expired June 30, has 
been called for 10:30 a.m. Thurs- 
day (July 12) by Sen. Burton K. 
Wheeler (D-Mont.), chairman of 
the Interstate Commerce Commit- 
tee. Mr. Wills, former Governor of 
Vermont, plans to take office Aug. 
1 following his confirmation. Al- 
though no formal opposition has 
been filed against his nomination, 
it is understood several Committee 
members wish to question him. 





Lear Sponsor 


LEAR RADIO, Piqua, Ohio, (air- 
craft radio equipment) is expected 
to sponsor Orson Welles, on Ameri- 
can in the 1:15-30 p.m. spot Sun- 
day afternoon sometime this fall. 
Show is a radio version of his news- 
paper column “Welles Almanac”, 
in which he discusses everything 
from world affairs to the movie 
world. Agency is Arthur Kudner 
Inc., New York. 
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Standards Meeting 
Called by FCC 
July 12-15 


By BILL BAILEY 
(Allocations Procedure Story page 34) 


FOLLOWING UP the FCC’s pro- 
posal of June 27 that rules and reg- 
ulations on FM, facsimile and tele- 
vision be determined at the earliest 
possible time, the Commission will 
hold informal engineering hearings 
on the three services July 12-13. 
Discussions, to which all interested 
engineers have been invited, will 
deal with FM and facsimile the 
first day, television the second. 
Meanwhile led by Maj. E. H. Arm- 
strong, FM inventor, and the Radio 
Mfrs. Assn., the FM industry as a 
whole began experimental work 
looking towards a nationwide FM 
service in the new band, 88-108 mc, 
as quickly as possible after the War 
Production Board gives the go- 
ahead signal to construction. 





BOTH FCC and industry moving 
with all speed to provide FM serv- 
ice at earliest possible date. Com- 
mission calls engineering confer- 
ence on standards for FM, TV and 
facsimile, July 12-13. Opposition to 
allocation wanes. 





Barrier to speedy service was the 
acute manpower shortage at the 
FCC. Estimates of man-hours re- 
quired to process an application for 
new facilities indicate that 99 
weeks would be required by the 
present Commission staff to handle 
the pending 713 applications for 
FM, AM and television stations. 


More Funds Needed 


A request for additional funds to 
employ engineers, lawyers and ac- 
countants is expected to be made 
to Congress shortly. It is known 
that the Commission already has 
approached the Army and Navy 
with the suggestion that certain 
technical personnel, formerly of the 
FCC now in the armed services, be 
given discharges. 

Broadcasters and manufacturers 
are making concerted efforts to be 
ready to go the moment the FCC 
issues licenses. Immediately after 
the allocation was announced on 
June 27, Maj. Armstrong filed ap- 
plication to change frequency of his 
Alpine, N. J., transmitter, WFMN, 
from 43.1 to 92.1 mc. At the same 
time he disclosed that he had oper- 
ated the transmitter on both high 
and low frequencies simultaneously 
[BROADCASTING, July 2]. 

“The allocation has been handed 
down. Now it’s up to all of us to 
do everything we can to have a 
service ready for the people at the 
earliest possible moment,” the FM 
inventor told BROADCASTING. He 
had vigorously opposed moving FM 
upward. Maj. Armstrong predicted 
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that in time the FM band will ex- 
tend from 50-100 me. 

R. C. Cosgrove, executive vice- 
president of the Crosley Corp. and 
president of RMA, last week de- 
clared that manufacturers are go- 
ing ahead as rapidly as possible to 
provide transmitters and sets. Some 
manufacturers had designed sets 
in both the lower and upper por- 
tions of the 44-108 mc band; others, 
foreseeing the shift to the higher 
frequencies, designed sets for up- 
stairs reception. 


Opposition Dwindles 


Opposition to the Commission’s 
final allocation had dwindled con- 
siderably last week. On Capitol Hill 
demands for a Congressional in- 
vestigation were not being pushed. 

Walter J. Damm, president of 
FM Broadcasters Inc., called a 
board meeting for July 10 shortly 
after the allocation was announced, 
but after talking to members the 
meeting was cancelled and the 
FMBI board issued a statement 
[BROADCASTING, July 2] calling for 
speedy processing of the applica- 
tions. 

I. A. Hirschmann, vice-president 
and general manager of Metropoli- 
tan Television Inc., licensee of 
WABF and W2XMT New York, 


who as a member of FMBI opposed 
the FMBI stand for continuation 
of FM in the old band, on June 27 
wrote FCC Chairman Paul A. Por- 
ter commending the Commission on 
its final allocation. “It is our view 
that the large majority of industry 
which we know have opposed such 
a decision will, in the long run, 
come to accept it as having been 
made in the interest of the indus- 
try and the people of the nation,” 

Lee McCanne, vice-president and 
general manager of the Stromberg- 
Carlson Co., Rochester, pioneer FM 
manufacturers and operators of 
WHFYM, announced last week that 
the company shifted its designs 
from the lower to higher bands 
within 24 hours after the alloca- 
tion announncement. 

“This removes the last shackles 
from our thinking on our postwar 
line and FM’s key position in it,” 
Mr. McCanne said. He predicted 
“heavy demand for FM receivers 
when civilian radio production is 
resumed.” Stromberg-Carlson Co. 
protested the upward move of FM. 

The FCC was understood to be 


surveying its staff with a view to 


complete reorganization. In the 
broadcast division of the engineer- 
ing department only three men are 
available for processing new ap- 


plications. In accounting depart. — 
ment two persons do the work. En. | 


gineering processing requires ap 


average of 20 man-hours per ap. | 


plication. There are 420 FM, 119 
TV and 174 AM applications pend. 
ing. 

Law Department 


No average could be struck for” 


the law department although it wag_ 
reported that the greatest amount 
of time is consumed by the engi- 
neering processors. In addition to 
the 713 applications for new facili. 
ties, the FCC has on file a hundred. 
odd applications for transfer of 


alterations of existing stations. 
Chairman Porter indicated to an 


NAB district meeting in Washing, | 
ton early this year that the Com | 
mission, at the proper time, would 
go to Congress for additional funds” 


to process the applications. Ab 
though the FCC’s budget require 


ments, until the 1946 fiscal year 
have been ques 
tioned closely and severely cur. | 


appropriations, 


tailed, particularly by the House 


Appropriations Committee, it was” 


reported that Congress likely will 
look with favor upon enlarging the 
Commission’s peacetime appropria- 
tion. 





Transcription Rules Amended by FCC 


Eased Regulations To 
Hold Management 
Responsible 


(Transcription Text on page 38) 


EASING its rules governing the 
broadcast of transcriptions and 
recordings, the FCC last week 
adopted amendments to Sec. 3.407 
of its Rules and Regulations, plac- 
ing on broadcasters the responsi- 
bility for properly identifying re- 
corded features and erasing the 
ambiguity involving identification 
of records used on participation 
programs. 

Heralded in broadcasting circles 
as a definite step in the right direc- 
tion, the new regulation culmi- 
nates nearly 16 years of contro- 
versy over proper identification of 
mechanically reproduced program 
material. For several years the 
Commission has had before it pro- 
posals to ease the transcription 
regulation. 


Support From Hyde 


Subsection (e) had provided spe- 
cific language to be used in identi- 
fying transcriptions and records. 
The new subsection (e) provides 
“the exact form of identifying an- 
nouncement is not prescribed, but 
the language shall be clear and in 
terms commonly used and under- 
stood.” 

For years General Counsel Rosel 
H. Hyde, as assistant general coun- 
sel in charge of broadcasting, 


fought to have the transcription 
regulations modified. FCC field in- 
spectors in the last few years have 
consistently reported to Washing- 
ton headquarters that broadcasters 
generally were unhappy with the 
regulations. They complained that 
stations were handicapped in build- 
ing good programs from tran- 
scriptions by stringent Commission 
requirements. 

Accompanying the revised regu- 
lations, which eliminate the word 





Sec. 3.407, amended last week by 
FCC, does not require specific lan- 
guage in identifying transcriptions 
and records. Whole burden is plac- 
ed on broadcasters, who contend 
they can build better programs 
under new regulation. Rule also 
eliminates ambiguity and interprets 
language regarding participation 
programs. No identification requir- 
ed at playing of each record on par- 
ticipation programs. 





“series”, is an interpretation that 
a “series” is interrupted whenever 
the playing of mechanical repro- 
ductions is interspersed with live 
talent (commercial announce- 
ments) in participation programs. 
Therefore, said the FCC interpre- 
tation, identification of each record 
between commercial or sustaining 
announcements is not necessary. 
Under the new rules, programs 
of 30 minutes or longer “consisting 
in whole or in part” of one or more 


BROADCASTING e Broadcast Advertising 


recordings need be identified “by 
appropriate announcement” at the 
beginning and conclusion of each 
program and at 30 minute inter- 
vals. No announcement is neces- 
sary at the 30-minute break if the 
recording consists of a “continuous 
uninterrupted speech, play, reli- 
gious service, symphony concert or 
operatic production of longer than 
30 minutes.” 

Programs from 5-30 minutes in 
which transcriptions are used shall 
be identified at the beginning and 
end. A transcribed program of 5 
minutes or less need be identified 
as such only at the beginning. 
Where background music, sound 
effects, station identification, theme 
music, or sponsor identification are 





control, assignment of license and 





Industry Supporting Decision on FM Move! 
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transcribed, no announcement is — 


required. 
Basic Philosophy 


Although the new regulations 
have done much to clarify the 
broadcaster’s responsibility, they 
still retain the basic philosophy of 
the old Federal Radio Commission, 
created by the Radio Act of 1927. 
Licensees, under the new rules, are 


forbidden to attempt “affirmatively | 
to create the impression that any © 


program being broadcast by me- 
chanical reproduction consists of 
live talent.” In that connection the 
Commission is understood to have 
had in mind announcers who play 


records of popular vocalists, then | 


(Continued on Page 81) 
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Boat drill 


The crew of a Canadian transport line up for rigid 
inspection by U.S. Coast Guard, during a life-boat and 
fire drill just before leaving for the war zone. 


Would that most advertisers take the same precau- 
tions and make the same rigid inspections in radio time 
buying! 


The smart time buyer checks his selection of radio 
stations every step of the way. Even when it’s as open 
and shut as buying time in Baltimore. 


Down here the job has been simplified. 
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If you want to reach the greatest number of listeners- 
per-dollar-spent, you simply choose W-I-T-H, the 
successful independent. 


But even then we insist that you study carefully 
the figures that prove W-I-T-H is the buy. 


W-l-IT-H 
Baltimore, Md. 


Tom Tinsley, President * Represented Nationally by Headley-Reed 
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You cannot cover the 
tremendous New York 
market without using 
WBNX, because... 
WBNX reaches 


2,450,000 Jewish speaking persons 
1,523,000 Italian speaking persons 
1,235,000 German speaking persons 


660,000 Polish speaking persons 


STRENGTHEN your present 








New York schedules with 























WBNX. Our program de- 























partment will assist you in 























the translation of your copy., 
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Technical Research Committee 


For BMB Is Named by Feltis 


Advisory Body From ANA, AAAA and NAB to Aid 
In Handling of All Board Research Problems 


APPOINTMENT of a Technical 
Research Committee of Broadcast 
Measurement Bureau, including 
three representatives of each of 
the three member associations of 
the bureau--ANA, AAAA and 
NAB, was announced Thursday by 
Hugh Feltis, BMB president, at the 
bureau’s new headquarters in New 
York. 

Technical Research Committee, 
chosen by the Research Committee 
of the BMB board to act as an ad- 
visory body on research, includes: 


FOR ADVERTISERS—A. N. Halver- 
stadt, media director, Procter & Gam- 
ble Co., Frederic G. Berner, assistant to 
the president, G. Washington Refining 
Co., Robert F. Elrick, director of adver- 
tising and marketing research, Quaker 
Oats Co. 

FOR AGENCIES—Frederic B. Man- 
chee, vice-president in charge of re- 
search and marketing, BBDO; William 
R. Farrell, vice-president and director 
of research, Benton & Bowles; W. J. 
Main, vice-president and director of re- 
search, Ruthrauff & Ryan. 


FOR BROADCASTERS—Edward fF. 
Evans, research manager, American: 
Barry T. Rumple, director of research, 
NAB; third member to be announced. 


$769,000 Subscribed 


Mr. Feltis said BMB’s total sub- 
scriptions amount to $769,000. Al- 
though July 1 was the billing date, 
$104,885 had been received by noon 
of July 5, he said. He reported that 
the executive committee of the 
BMB board, at the first of a series 
of monthly meetings, held Monday 
in New York, had received reports 
from officers and committees, had 
looked over proofs for the amended 
by-laws and discussed plans for a 
booklet to tell the full BMB story 
to stations, advertisers and agen- 
cies. 

First problem of the Technical 
Research Committee, Mr. Feltis 
said, will be that of the independ- 
ent stations in New York, Chicago, 
Los Angeles and Detroit, who 
feared the original plan of pre- 
senting survey results might put 
them at a disadvantage. Sugges- 
tions of Chicago stations that the 
primary, secondary and tertiary 
coverage appellations be replaced 
by maps showing the number of 
radio homes listening to the station 
in each county, might provide the 
basis for this solution, it was indi- 
cated. 

Asked when the first BMB re- 
port would be ready, John Church- 
ill, research director, said: “If we 
put anything out before Christmas, 
1946, we’ll have to work 36 hours 
a day from now on.” Employment 
of a staff of 20 to 30, determina- 
tion of methods and procedures, 
sample size and distribution and 
quota allocations (necessary before 
bids on field work can be requested 
from research organizations) and 
pretesting of copy and research 
techniques are some of the imme- 
diate jobs, he said. 

Then will come selection and 





codification of names of radio fami- 
lies, printing of the million ballots 
and letters, typing the master list 
(much larger than the New York 
telephone directory), selection of 
premiums to insure response. Bal- 
lots will be addressed and finally, 
along about the end of February 
or beginning of March (when sun- 
set comes about 6 p.m. dividing 
both daytime and evening programs 
and daytime and nighttime signals 
coincidentally), the ballots will go 
in the mail. 

Finally will come follow-up mail- 
ings to secure the minimum accept- 
able return from all communities, 
coding of returned ballots, tabula- 
tion of returns, preparation of re- 
ports and station circulation maps, 
and planning for the next study. 





BIGGAR IS NAMED 
MANAGER OF WIBC 


APPOINTMENT of George C. Big- 
gar, employe relations chief of 
WLW Cincinnati, as manager of 
WIBC Indianapolis, effective July 
16, was an- 
nounced last week 
by C. Walter Mc- 
Carty, managing 
editor of the In- 
dianapolis News, 
licensee of WIBC. 
He succeeds Alex 
Campbell Jr., re- 
signed [BROAD- 
CASTING,J une25]. 

Mr. Biggar en- 
tered radio in 1924 at WLS Chi- 
cago, after several years of farm 
and newspaper work in the South 
and West. He subsequently became 
program director of WLS and in 
1938 resigned to become farm serv- 
ice director of WLW-WSAI, both 
then owned by the Crosley Corp. 
He was WLW Artists’ Bureau head. 


In 1939 he was made program 
director and remained in that job 
four years, when he was appointed 
to the newly-created post of assist- 
ant to James D. Shouse, vice-presi- 
dent in charge of broadcasting, as 
manager of employe relations. 

In 1943 Mr. Biggar visited Eng- 
land to study wartime food prob- 
lems and to arrange with BBC an 
exchange of farm programs with 
WLW. He is a veteran of World 
War I, having served as a second 
lieutenant, Infantry. He is married 
and has three children. 


Mr. Biggar 





Lang for Heatter 


WILLIAM LANG, night news edi- 
tor and commentator on WHN 
New York, is pinch-hitting for 
Gabriel Heatter on Mutual until 
the latter returns from his two- 
week vacation on July 13. 
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CONTRACT for WOR New York’s 
first outdoor advertising display is 
approved by Theodore C. Streibert 
(1), WOR president, and Douglas 
Leigh, head of advertising firm 
handling the sign. Measuring over 
5,000 sq. ft. and with letters nearly 
40 ft. tall, it was erected last week 
on the side of the Mayfair theater, 


Radar Plans Upset 
By Battle of Bulge 


Production Schedules Delayed 
Six Months Says Krug 


THE GERMAN break-through in 
Belgium last December upset in- 
dustry schedules for radar equip- 
ment for the first half of 1945, it 
was revealed in the report of WPB 
Chairman J. A. Krug on 1944 
war production, transmitted last 
week to President Truman. 

Mr. Krug says one of the prob- 
lems faced last year by the radio 
and radar industry was that of 
“crash” requirements of Allied 
countermeasures “to offset develop- 
ments in enemy equipment”. When 
requirements were projected for the 
first six months of the current year, 
“particular emphasis” was placed 
on air-borne radar, with decreasing 
demands for ground radio. 

“The plans were disturbed,” the . 
report discloses, “by the German 
break-through in Belgium, which 
caused sudden demands for large 
quantities of ground and portable 
types of radio without compen- 
sating decrease in other prototypes 
and radar. As a result, while the 
raw material for radio and radar, 
except for some difficulty in tin, 
cadmium and crude rubber, was not 
serious, and while a favorable sup- 
ply situation has been achieved in 
other important components of ra- 
dio and electronics equipment, such 
as capacitors, condensors, instru- 
ments, and transformers, some 
difficulty was anticipated at the 
year end in filling military require- 
ments for depot stocks to cover 
battle losses and operations in the 
theaters of war.” 

Mr. Krug reported that 1944 
production of radio and radar end 
equipment exceeded the previous 
year by 25% and came within 1% 
of meeting the schedules projected 
for the year. Reviewing military 
demands last year which caused a 
general shift from radio to radar, 
the report observes that “nowhere, 
perhaps, is the fluidity of war re- | 
quirements and the speedy obso- © 





(Continued on page 72) 
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The four-fold approach to Southwestern merchan- 
dising problems afforded by the Oklahoman and 
Times, The Farmer-Stockman, WKY and Mistletoe 
Express leads the way to complete and compre- 
hensive domination of the Oklahoma and North 
Texas markets. Within their 26-county area, the 
Oklahoman and Times are favorites in six out of 
ten homes. In the western two-thirds of Oklahoma, no 
radio station parallels WKY's popularity. Through- 
out the state no transportation system can or does 
match Mistletoe’s “always goes through” delivery 
schedules. In Oklahoma plus North Texas farming 
areas, The Farmer-Stockman has built up the 
greatest coverage of any farm paper, state, sectional 
or national. 




























_ 1, First to broadcast commercial programs in Oklahoma, 
first to furnish remote pick-ups through its own mobile trans- 
mitter, first to bring a glimpse of. television to the state, 
WKY has created a listener enthusiasm: unapproached in 
the radio history of the great Southwest. 


2. Established primarily to see that Oklahoman and Times 
subscribers get their newspapers on time, Oklahoma Pub- 

_ lishing Company-owned Mistletoe Express now has the 
added responsibility of a complete express service. De- 
pendability, through winter snows, spring freshets and 
summer heat has earned the right to carry more than 
80,000,000 pounds of cargo a year. 





3. On the theory that pictures from home rival letters from 

| home, especially when they're pictures of a soldier's baby 

- ! he has never seen, the Oklahoman and Times has estab- 

se: lished a Pix for Pop department. The papers make pictures 

of service men’s offsprings. They give mother a print to 

send pop overseas. No, service to subscribers is not ra- 
tioned on the Oklahoman and Times. 


| 4. When WKY’s new farm service department was formed 

oS 4 in. August, 1944, Farmer-Stockman editor Ferdie. Deering 

' -was invited to sit in on its program planning. The files of 

The Farmer-Stockman, recording thirty-four ycars of farm 

in Oklahoma, were made available to this newest 

of Oklahoma Publishing Company services to Southwestern 
agriculture, 
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Mid-Commercials Pass Chicago Test 


Medill Research Brings 
Out New Ideas 


On Surveys 
By CHARLES L. ALLEN 
Asst. Dean & Director of Research, 
Medill School of Journalism, North- 
western U. 
THE MIDDLE commercial— 


stormy point of radio advertising 
arguments these days—seems to 
offend very few listeners of Chica- 
go’s elite North 
Shore. In a study 
completed at the 
Medill School of 
Journalism, 
Northwestern U., 
only one person 
out of a total of 
280 adults and 26 
children who 
were interviewed 
in their homes 
specifically men- 
tioned the “middle commercial” as 
one kind of advertising that was 
distasteful. 

It is true, however, that a ma- 
jority of the adult radio listening 
audience, when their attention was 
called specifically to the middle 
commercial, preferred to hear ra- 
dio advertising at the beginning 
or the end of a radio news broad- 
cast. The exact percentages were 
60°, who preferred the commer- 





Dr. Allen 


cials at the end, 50% who pre- 
ferred commercials at either the 
beginning or the end and 10% who 
preferred commercials in the mid- 
dle of a news broadcast. 

This research problem, con- 
ducted by members of the class in 
Principles of Advertising, under 
the supervision of Charles L. Allen, 
Director of Research, was limited 
to the ten 15-minute periods be- 
tween the hours of 5 p.m. and 7:30 


plentiful during these periods with 
a total of 1054 being recorded by 
the interviewers, an average of 
almost 2 in each 15-minute period 
that the radio was turned on. In 
17% of the homes no radio was 
turned on during the period of 5 
p.m. to 7:30 p.m. 

The interviewers did no question- 
ing during the 5 p.m. to 7:30 p.m. 
interval, but 
after they asked the following 





Dr. Allen says: ““We do not believe that any of the 
methods now being employed in radio research is per- 
fect or above suspicion. We examine our own very 
carefully and we invariably pre-test all of the questions 
used in our studies. In this instance I submitted the en- 
tire list of questions to a radio executive here in Chi- 
cago for his comment, criticism, and further sugges- 
tions before the pre-testing.” 





p.m. during the two weeks between 
February 12 and February 25. 
Since the total number of radios 
turned on sometime during the 
2%-hour session was 109, the total 
number of possible 15-minute pe- 
riods was 1090. Actually, however, 
the total number of 15-minute lis- 
tening periods when a radio was 
turned on in the 104 homes was 
565. The average number of 15- 
minute periods of operation, there- 
fore, was 5.17. 

Commercials 


were. relatively 


questions of each member of the 
household that had been present 
and listening for one or more 15- 
minute period during that time: 

1. What did you hear advertised 
on the radio tonight? 

2. Does any member of your 
family use this product? 

3. Do you prefer straight news 
programs or news and com- 
mentary? | 

4. Who is your favorite news 
commentator? 

5. Do you think the same person 

















From Above 


FROM a Coast Guard heli- 
copter 50 feet up, Hal Bowie, 
announcer of WSYR Syra- 
cuse, threw the first ball for 
the opening of a baseball 
game held in connection with 
a Bond rally. Hal threw the 
ball smack into the catcher’s 
mitt. 





immediately there- . 





should read both the news 
and the advertising? 

6. Where do you think the ad-]iiiees 
vertising message should: . 
come in a radio news pro 
gram—at the beginning, in 
the middle, at the end? 

. Was there any advertising on 
the radio tonight that wa 
distasteful to you? 


Recall One Product 


The total number of produ 
recalled by the 306 persons inter 
viewed was 313, and the average 
recall per home was 3 products 
The average recall per person inter # 
viewed was 1.02 products. Some 
persons interviewed failed to 
call anything they -had heard ads 
vertised on the radio between 
p.m. and 7:30 p.m. The total num 
ber was 54 or 18% of all perso 
interviewed. It should be pointed 
out that no child under 10 yea 
of age was interviewed. When 
they were asked whether any mem- 

(Continued on page 66) 






















Gp4, Midwests'Bright Star! 








SOUTH DAKOTA 


MINNESOTA 










ONE OF THE FASTEST 
GROWING CITIES- 











OUTSTANDING AS A 
DISTRIBUTION CENTER- 


SOUND ECONOMIC 
DEVELOPMENT — 


PROGRESSIVE POST- 
WAR PLANNING 
























SIOUX FALLS, SO. DAKOTA 
- 5000 WATTS 


Representatives 


40 K C 


National 


HOWARD H. WILSON CO. 
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To millions of people in the rich Missouri Valley-Great Plains area, 
“Radio Omaha” means “Radio WOW”. 


From Sioux Falls to St. Joe—from the cornlands of Central Iowa to the 
cattle country of Western Nebraska—radio listeners have acquired the 
“WOW habit” over a period of 22 years. Why? Because, with 5000 watts 
power behind 590 kilocycles, WOW delivers clear, easy-to-listen-to radio 
programs over an immense area—within 200 miles of Omaha. And because 
listeners consistently hear the best radio programs on WOW. 


RADIO STATION 


Since 1927, WOW has given its listeners NBC programs—the 
best available anywhere. In addition, WOW has always ex- 
celled in its newscasts, and its frequent timely special events. 


So that’s why “Radio Omaha” means “Radio WOW”... INC. 


that’s why millions have the “WOW habit”. ‘ OMAHA, NEBRASKA 
590 KC + NBC « 5000 WATTS 


As every experienced Time-Buyer knows, it’s “listener 
habits” that determine the advertising value of radio media. 


Owner and Operator of 


tising Medium in its area for many years—and STILL IS. 





That’s why WOW has been the Number One Radio Adver- ie oh f AT NORTH PLATTE 


SGOCw 2. SIL. , PRES & GEN'L MGR 
JOWN BLAIR & €CO., REPRESENTATIVES 


tising BROADCASTING e¢ Broadcast Advertising July 9, 1945 @ Page 23 





NORTH 
CAROLINA 


10) Gl i ie 


North Carolina exceeds every other Southern state both 
in value of manufactured products and in cash income to 
farmers. On the former, North Carolina does nearly three 
times as much as the average of the nine other Southern 
states—and on the latter, nearly twice the Southern average. 


Isn’t this the kind of Southern Market you are seeking? 


WPTF 
RALEIGH 


he 
NORTH 
O71 8) FE We) 


No. | 
SALESMAN! 


W ith 50,000 Watts, at 680 k.c.—and NBC—Station 
WPTF is by long odds the No. 1 radio salesman in North 
Carolina. Let us send you the complete facts and avail- 
abilities. Or just call Free & Peters! 


50.000 WATTS —NBC 
‘3 RALEIGH, N.C. 


\S3 
Free & Peters, Inc., National Representatives 
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Advertising Agencies Required to Meet 


CAB Standards to Receive Commissio 


By JAMES MONTAGNES 


CANADIAN broadcasters through 
their national association, Ca- 
nadian Assn. of Broadcasters, have 
for the past six years required ad- 
vertising agencies to apply to the 
CAB for enfranchisement before 
member stations could officially pay 
agencies a 15% commission. Cur- 
rently the CAB has enfranchised 
for 1945 a total of 44 Canadian 
agencies, including Canadian 
branches of six United States agen- 
cies. 

An application must be filed by 
each agency annually for CAB en- 
franchisement. This application 
was drawn up by the CAB together 





IN the June 18 issue of BROAD- 
CASTING, Harold A. Soderlund, 
Omaha sales manager of KFAB 
Lincoln-Omaha, proposed that 
NAB sponsor an organization to 
set up standards for agencies han- 
dling radio advertising. Herewith 
Mr. Montagnes describes how such 
an operation has been functioning 
in Canada since 1939. 





with the Canadian Assn. of Adver- 
tising Agencies and the Assn. of 
Canadian Advertisers. 

The application requires a copy 
of the financial statements of the 
agency at its last fiscal year end 
to be submitted to the CAB appoint- 
ed auditing firm. Applying agen- 
cies must submit evidence that they 
have done annual business of more 
than $150,000 for three or more 
national advertising accounts of 
separate operational control and of 
a character satisfactory to the 
CAB. The agency must also show 
a surplus of current liquid assets 
over current liabilities in the 
amount of $10,000. 

Reasons stated in the application 
for giving a franchise and enabling 
agencies to collect 15% commission 
from stations, are given “(1) in 
order to enable advertising agen- 
cies so to serve national advertis- 
ing accounts that such accounts 
may continue and increase: (2) in 
order that their enfranchised ad- 





vertising agencies may expe 
money in the procuring of new na 


tional advertising accounts: (3) i 

order to assure an annual net ope: 

ating profit to such agencies.” 
No Rebates Allowed 


The application further sta 
that “the principal or principals o 


the agency shall be men of goo 


business character with such e 
perience in the advertising busine; 


as in the opinion of the Associa. 


tion will ensure good service to th 


agency’s clients. No such principal 


shall be a paid employee or pring 
pal of:an advertising client. 


The principals (of the agency) 


shall not be interested, directly ¢ 
indirectly, in the publication 4 
newspapers or periodicals, ope 
tion of a radio station, or in an 
business or enterprise which 
competitive with radio adverti 
ing.” 

The CAB franchise prohibits 


bates and each applicant agence 


must show proof, checked by C 
auditors, that it has not reba 
commissions in any form. 


Video Course ~ 
EDWARD C. COLE, Yale U. Thé 
ater technical director, will com 
duct a summer course in television 


at the Randall School of Drar 
Hartford. Ten lectures will cove 
television systems, cameras, p 
jection and video effects, studi 
procedure, program formats an 
scripts, and developing a televisic 
program. Mr. Cole teaches televi 
sion program production at 
Yale Theater, is a director of 
American Television Society 
on the program committee of 
Television Broadcasters Assn. 





Montgomery CP 
CONSTRUCTION PERMIT fo 
new local station at Montgome 
W. Va., on 1400 ke with 250 
unlimited, is sought in applicati 
filed with FCC by Fayette Ass@ 
Inc. New firm is composed @ 
Arnold M. Vickers, preside! 
partner in law firm of Thomps 
& Vickers; H. E. Pirrung, sec 
tary, district agent for New Yo 
Mutual Life Insurance Co., 
Raymon Kandall, treasurer. Eaé 
has third interest. 


| 5000 WATTS 1330 Ke 


ENGLISH * JEWISH ° ITALIA 


National Advertisers consider ' 
a “must” to cover the great 
politan New York Market. 


Send for WHO’S WHO on WEVD 
WEVD — 117 West 46th Street. New York. 
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1945 Survey of 
KANSAS 


Post-War 


Here's an up-to-the-minute pic- 


have 


soon 


Fture of what Mr. and Mrs. Kansas 


made up their mind to buy as 


as possible. What's more, it 


shows how they're going to pay for 


their purchases. (They've got plenty 


of money salted away) 


Take a look at the figures along 


the side. They represent the state- 


wide 


have 


refrigerators, 


percentage of families who 
definitely decided to buy new 


washing machines, 


radios, etc. This complete, person- 


to-person survey, gives a cross sec- 


tion of planned purchases from air- 


planes to fences . . . new homes to 


clocks. 


If you make or sell durable goods, 


this survey will be as invaluable in 


laying future plans as WIBW is in 


producing sales for your product. 


If you have not received your copy 
of “The 1945 Post War Plans of 


Kansas Families" 


write for it today. 


Critical paper shortage has dras- 


tically curtailed our supply: 


i he 
“The orice Of Handa 


BEN LUD 


BUYING PLANS 


Kaiser Expresses 


Thanks to Radio 


Success of National Clothing 
Collection Is Cited 

HENRY J. KAISER, national 
chairman of the United National 
Clothing Collection for War Relief, 
has expressed to broadcasters in a 
letter to the editor of BROADCAST- 
ING the appreciation of his com- 
mittee for efforts made by the me- 
dium in promoting the clothing col- 
lection campaign. 

Mr. Kaiser states: 

“May I express through the col- 
ums of BROADCASTING my deep ap- 
preciation for the splendid cooper- 
ation extended to the United Na- 
tional Clothing Collection by the 
networks, local stations, sponsors, 
program directors, writers, an- 
nouncers, stars and casts. 

“The outstanding support given 
to the clothing drive by radio was 
one of the major contributions to 
our success in attaining the goal 
of 150,000,000 pounds of clothing, 
shoes and bedding. 

“The enthusiastic response of 
the American people to this great 
humanitarian appeal for the relief 
of suffering millions in war-devas- 
tated countries was stimulated by 
the blanket coverage radio gave 
this collection. Constantly through- 
out the campaign, radio brought 
our appeal into practically every 
home in America.” 





Canadian Production 
RADIO MANUFACTURERS in 
Canada have been given permission 
to proceed with reconstruction plans 
but must bring their models back 
on the market at 1941 basic prices, 
the Wartime Prices and Trade 
Board has ruled. New Canadian 
receivers will not be on the market 
for some time, according to WPTB 
officials, as Canadian manufactur- 
ers depend for parts on American 
suppliers. 





P. BALLANTINE & SONS, New York, 
has replaced Cameron Andrews, comedy 
lead in its CBS show Mon. 10:30-11 p.m., 
with Stuart Erwin, changing title to the 

“Stuart Erwin Show. _ is J. Wal- 
ter Thompson Co., 








Paid eastern North Carolina farm- 
ers for 1944 flue-cured tobacco 
crop totaling 391,244,945 pounds. 


GET YOUR wee | OF pes 
PROSPEROUS MARKE 
NOW! WE CAN HELP YOu. 


Write Today for Further Information 









FORJOE & COMPANY, Natl. Representatives 


New York © Chicago * Philadelphia 
























































GASTON W. GRIGNON (r), gen. 

mgr., WISN Milwaukee, lights 

candles on cake presented by) 
(1 to r) Warren G. Gehrs, pres, | 
and Frank Kuskowski, radio com- 

mittee chairman, Milwaukee Coun. 

ty Pharmacists Assn., at third an. 

nual dinner in tribute to Grignon 

and staff’s program efforts. 


BMI BUYS RIGHTS 
TO LATIN MUSIC 


BMI has signed a new five-year 
contract through which it gets 
exclusive performing rights in all 
of the Latin American music con- 
trolled by American Performing 
Rights Society Inc., Peer Interna- 
tional Corp., and Melody Lane 
Publications Inc. The contract also 
gives to BMI rights on extensive 
hill-billy catalogs controlled by the 
enterprises with which Ralph Peer, 
Peer International, is associated. 

With a line-up including such 
favorites as “You Belong to My 
Heart”, “Tico Tico’, “Amor”, 
“Besame Mucho”, “Brazil” and 
others, BMI and APRS already 
control practically the entire Latin 
American reportory. 








Tolerance Campaign 
NATIONAL Assn. of Broadcast- 
ers, Radio Writers Guild and Writ- 
ers War Board, have offered for dis- 
tribution to members, a mimeo 
graphed pamphlet containing sug- 
gestions on scriptwriters on how 
to help preserve postwar tolerance 
and unity. Anticipating attempts 
to stir up feeling against minority 
groups, Council for Democracy, 
New York, has prepared several 
thousand copies of a “Radio Diree- 
tive for Democracy,” for free dis- 
tribution to radio writers. Author 
is Milton Krentz, CD radio direc- 
tor, and affiliated with American 
Jewish Committee. 


MUTUAL 
NETWORK 
Now On 


WMOH! 
Over 160,000 

Radio Homes In 
-5 MV /M Area! 





Hamilton, Ohio 











WMOH 
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by the ont = So —_" 
a Peer, _— — 
ated. — 
Z such 
to My . 
Amor”, WMAM —the ONLY station heard in thousands of 
” and homes in this big, important buying area of 500,000 
oe people . . . waiting your important message. 
NO OTHER STATION can reach these hundreds 

of thousands of people during many hours of the 24. 
a A singular situation due to geography and ground minerali- 
Writ zation in this Great Lakes area. 
me One of the strongest signals of any 250 watt station in 
g sug: the country! In an area where no other station can reach 
n how so many people at once, WMAM is truly the little station 
mal with the BIG WALLOP. High type programming, with 
neal a staff comparable to 5000 watt installations, gets listener 
yeracy, attention and response... results proved by HOOPER 
— _ SURVEYS and mail count. 

i 

ee dis- If you want results for your money .. . gt WMAM’s 
I story of what 570 on the dial brings you in this important 
esient Great Lakes’ area. Send for complete brochure. 





WM 


Marinette, Wisconsin on the dial to 


BRANCH STUDIOS: STURCSON BAY, WIS © IRON MT., MICH 


aT ens ta 





) Joseph Mackin, General Mgr + National Representatives: Howard A. Wilson Co + Chicago » New York +» San Francisco + Hollywood 
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morning 8:00 to 


8:30 A. M. will be 


Fred Waring time on KPO. 


What an introduction to 


a morning-full 


shows on KPO! 


SAN FRANCISCO 











KPO’s the only 50,000 watter west of 
Salt Lake, north of Los Angeles, south of 
Seattle and east of Moscow. 


-_—" 


\ 45 _ Rapio’s 25th \ 
| qNtveRsA N crORY \ 
1 TO \ 
\ LEDGED aan 
P —— 


_ 


THIS IS THE NATIONAL BROADCASTING COMPANY 


A SERVICE OF THE RADIO CORPORATION OF AMERICA 
Represented by NBC SPOT SALES 
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AFN Begins Third 


Year of Broadcast 
Network Numbers 50 stations 
With Power of 240,000 w 


JULY 4 the American Forces Net- 
work celebrated the beginning of 
its third year of entertaining and 
informing millions of troops in the 
European theater. Observing the oe- 
casion, top talent touring the con- 
tinent was assembled in a 90-minute 
AFN program broadcast from the 
Olympia Theater in Paris. Bill in- 
cluded Bob Hope, Jack Benny, Amog 
and Andy, Ed Gardner, Jerry Co- 
lonna, Grace Moore, Yehudi Menu- 
hin, Jane Froman, Larry Adler, the 
Information Please experts among 
many others. 

The first words broadcast over 
AFWN were spoken from a basement 
studio at 11 Carlos Place, London 
on July 4, 1943. The network con- 
sisted of the studio and five trans- 
mitters in England. Total power 
was 250 w. 


Today over 50 AFN stations are © 


in operation, with a power of al- 
most 240,000 w. Other stations are 
scheduled to go on the air for AFN 


soon. The Munich-Stuttgart sister | 


stations are the most powerful 
combination in the world, with 100,- 
000 w each. 

In addition to the permanent in- 
stallations, the AFN during the 
fighting had three mobile stations 
which travelled with the First, 


Ninth and Seventh Armies. They ~ 


were termed by the GI’s “the best 


thing that happened to the Infan- © 


try since the Flying Fortress.” Sev- 
eral times they were knocked off 
the air by the concussion of nearby 
explosives. Among the steadiest lis- 
teners were German citizens. To 


keep the stations on the air, all © 


hands often worked 16 to 18 hours 
a day. As radio men are now more 
readily released, with the fighting 


over in ETO, the network will soon © 


be staffed by 200 enlisted men 
and 25 officers. 

According to Lt. Col. John S&S. 
Hayes, AFN chief, “When the last 
American soldier embarks for home, 


he can tune the American Forces © 


Network in on the boat as it steams 
out of the harbor.” 





Video Film Exchange Is 
Started by Ross Federal 


NEW type of 16mm film exchange 
service designed to supply televi- 
sion stations and advertisers with 
film programs, is being organized 
by Ross Federal Inc., New York. 


Thirty-one branch libraries will : 





| 
4 


eee 





supply complete sustaining pro- 7 


grams in sound film on a low rental 
basis. 

Firm also is offering its 16mm 
sound projector service to stations 
wishing to give previews of sound 
film programs to prospective spon- 
sors. All branches will be equipped 
with batteries of 16mm sound pro- 
jectors and trained operators. Na- 
tional advertisers will be able to 
store prints in the libraries for 
rapid delivery to stations. 
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To make time in the race for con- 


sumer sales dollars, radio advertisers 


need prompt, complete information 


on availabilities. Time that will put 
a product out in front is the full-time 
business of Weed & Company. 





Weed men lose no time in giving real 
meaning to “Nationally Represented 
by Weed & Company”—the letter- 
head line that means more business 
for sales-able stations. “Time will 
sell”? when handled through Weed. 





WEED AND COMPANY 


RADIO STATION REPRESENTATIVES 


NEW YORK - BOSTON - CHICAGO +: DETROIT « SAN FRANCISCO + HOLLYWOOD 
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GROCERY CHAINS 
AND WHOLESALERS 
SPEND OVER 


957 


OF THEIR RADIO 


ADVERTISING DOLLAR 


ON WAKR 


Batic Blue Network 
5000 WATTS 


DAY AND NIGHT 
o 
Weed & Ca. 


Miaitnnac eb eteanta 
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One Fifth of Kansas Families! 
Found Ready to Buy Receivers) 


CONTINUATION of the war 
means a progressively increasing 
backlog of orders for new radio sets 
in Kansas, according to the 1945 
Post-War Plans of Kansas Fami- 
lies prepared by Dr. F. L. Whan, 
U. of Wichita. The study is part 
of the overall Kansas Radio Audi- 
ence of 1945 to be available in the 
autumn. 

Of every 10,000 Kansas families, 
2,204 definitely plan to buy radios 
ai war’s end, the study shows, as 
compared with 1,605 a year ago. 
The analysis reveals that rural 
families are most anxious for new 
sets. 


Radios Second in Demand 


Home appliances greatest in de- 
mand are washing machines, 
with radio sets second. Following 
in order are electric refrigerators, 
vacuum sweepers, sewing ma- 
chines, electric stoves, gas stoves, 
electric mangle ironers, butane and 
other gas refrigerators. 

Of the 2,204 families planning 
tc buy sets after the war, 1,119 
would buy them today at peacetime 
prices. The figure a year ago was 
765. On top of this demand, an- 
other 859 of each 10,000 families 
“expect to purchase” sets after the 
war, though plans have not been 
definitely laid. The figure a year 
ago was 610. In this group wash- 
ing machines, refrigerators and 





Hon. Dick Mann 
Bates, Inc. 
New York, N. Y. 


Dear Dick: 
Sure is a shame you can’t get WCHS, 
580 on your dial, up there in New 


York. We real- 
ly had some 
honies lately 

- sent Ernie 
Saunders our 
special events 
man up to 
New Jersey to 
meet West 
Virginia boys 
on their way 
home from the 
ETO. Ernie 
did a swell 
job and the 
folks here back 
home had an 
extra thrill 
hearing the 
first word from 
their boys 
when they hit 
the country. 
Made the men 
feel pretty 
good too... 
meeting some- 
one from 
home. Yessiree 
bub . .. we 
concentrate on 
service for our 
listeners here 
in West Vir- 
ginia, and of 
course, that 
makes for bet- 
ter service for 
our advertisers. Ask any Branham man 
about that! 





Yrs., 
Algy 


WCHS 


Charleston, W.Va. 


vacuums are ahead of receivers. 

Financing plans of families stud- 
ied by Dr. Whan disclose that of 
the 2,204 who definitely plan to buy 
radios, approximately 27% plan to 
finance through cash on hand; 26% 
through cash yet to be earned; 22% 
through cash and payment plan; 
18% through sale of War Bonds, 
The remainder were undecided. 

Looking into ownership and con- 
dition of sets, the survey shows 
89.1% in working order, compared 
to 89.9% a year ago, with 4.8% 
not in working order this year, 
3.9% a year ago. Balance repre- 
sents families without radios— 
6.1% this year, 6.2% a year ago, 
There are 69.6% of families with 
one set, 73.7% a year ago; 23.8% 
with two sets, 20% a year ago; 
4.8% with three sets, 3.7% a year 
ago. Source of power of newest set 
in the family follows: 73.8% high 
line, 73.1% a year ago; 2.7% home 
generator, 2.3% a year ago; 23.5% 
wet or dry batteries, 24.6% a year 
ago. 

Reasons for Failure 


Reasons for failures of receiv- 
ers to operate follow: Battery is 
dead, 49.4%; tubes are bad, 25.9%; 


other reasons, 12.1%; reason un- 
known, 10.2%; no_ information 
given, 2.4%. Surveying length of 


time families with nonoperating 
sets (4.8%) have been without re- 
ception, the study gives these fig- 
ures: One month ago, 10.2%; two 
months ago, 18.1%; three to six 
months ago, 35.5%; 6 to 12 months 


ago, 12.1%; more than a year, 
13.9%; no information given, 
10.2%. 


In a review of radio ownership 
and saving habits, the survey 
shows that radio owners save a 
higher percentage of their income 
than families not owning working 
radios. 

The survey is the ninth conduct- 
ed by Dr. Whan, and the second to 
show postwar buying plans. Data 
came from 1,482 urban families, 
855 village families and 1,127 farm 
families in Kansas. 





is the economic capital of a 
vitally important empire embracing 


15 COUNTIES in 


4 STATES in 
2 NATIONS. 


Ode KROD 


the “influential” station in 





CORRANCE OO 


RODERICK El Paso covers it ALL. 
Owner 





1000 Watts 








VAL LAWRENCE | 600 KC ces 
PRAmacen 


Howard H. Wilson Co. National Reps. 
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Night scene of the Ashland Oil Company's octane refinery, photographed from the Big Sandy River. Just one cf the many local industries. 


Night and Day . . 


. Industries Make 


ASHLAND SKIES BRIGHT 


| van will be wise to include this 
rich, concentrated, industrial tri-state mar- 
ket where the effective buying income of the 
three basic counties (Boyd, Lawrence and 
Cabell) run well in excess of $170.000.000 
annually. Market stability is assured by such 


local industries as International Nickel Com- 





Represented Nationally by 











NUNN STATIONS 


The John E. Pearson Co. 


pany, American Rolling Mills, American Car 
Foundry, Ashland Oil Company, Sylvania 
Products, Inc., and many others. WMCI gives 
you the needed coverage-from-within in 
this densely populated area where some 200,- 
000 people live within WCMI’s primary serv- 


ice. Write us for desired factual information. 


WCMI gives triple 


coverage at one cost 





WCMI, Ashland, Ky. 


mS Neg Ashland, Kentucky 


WBIR, Knoxville, Tenn. 
KFDA, Amarillo, Tex. 


WCMI 


A NUNN STATION 








Nunn and J. Lind 
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Permanent Radio Group 


Co-op Formed in Canada 


CANADIAN broadcasters have 
found their co-operative venture of 
a radio bureau at Ottawa and 
their co-operative reporting ven- 
ture at the San Francisco Con- 
ference so successful that a per- 
manent Radio Bureau is to be 
established at Ottawa. It will have 
no connection with the Canadian 
Assn. of Broadcasters or Canadian 
station representatives. 

It is to be « non-profit co- 
operative venture of broadcasters 
who will pay for services at a set 
fee per disc depending on size of 
the station. James Allard, who has 
been in charge of the bureau since 
its formation about a year ago, 
will continue in that capacity. At a 
meeting June 26 directors ap- 
pointed were: F. A. Lynds, CKCW 


Moncton; A. Gauthier, CHLT 
Sherbrooke; Ken Soble, CHML 
Hamilton; G. Gaetz, CKRC Win- 
nipeg, and Dick Rice, CFRN 


Edmonton. 





CURRENT Ford Motor Co. radio shows were reviewed and use of radio 
in regional markets when new cars are available was discussed at Detroit 
meeting of men from 10 J. Walter Thompson Co. offices throughout the 
U. S. Attending were (1 to r) P. N. Berry, Detroit; O’Neill Ryan Jr., 
vice-pres., New York; W. O. Thorniley, Seattle; Earle Hildebrand, Los 
Angeles; L. H. Stormont, New York; Clyde Rapp, Dallas; T. R. Paulson, 
Atlanta; Victor C. P. Dreiske, Chicago; C. R. Curtis, Atlanta; Wm. 
Brookins, Denver; L. J. Hannah, San Francisco; Norton Mogge, Los 
Angeles; S. J. Case, Detroit; H. T. Stanton, vice-pres., Chicago; H. T. 
Mitchell, vice-pres., Chicago; George Reeves, vice-pres., Chicago. 





perfected, machines were requested 
so that they could give first hand 
to broadcasters. and 
newsmen who will be working with 
them in the future. 


Alden Delivering Fax 
ALDEN PRODUCTS Co., Brock- 
ton, Mass. is now delivering fac- 
simile equipment to broadcasting 
and newspaper firms. Though not 


experience 
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MAGIC WAND 


It will deliver AMAZING RESULTS in 
“THE MAGIC CIRCLE”. 


mythical Merlin was able to produce. 















E'S YOUR 


u more magic than the 


It's yours to 
use as you will...for a maximum amount of profit- 
able business. 


Greensboro and its 50 mile radius is the richest area 


Mason and Dixon Line. 






And WBIG does an effective and efficient job in 
dominating this area, ‘ 
Dine - , 

i | EDNEY RIOGE, DIRECTOR 
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WWDC BEGINS NEW 
COVERAGE SYSTEM | 


THROUGH arrangement with Jack | 
R. Reed, head of the Yankee News } 
Bureau, WWDC Washington on™ 
July 2 began a schedule of indi- 
vidualized newscasts which entails 
local as well as wire coverage, Ben 
Strouse, station general manager, 
announced. 

Mr. Reed’s bureau will assign a 
staff to report and write news for 
WWDC. Locally WWDC will cover 
the White House, Capitol Hill, lo- 
cal and Federal Governments, civic 
affairs, police and fire departments 
and sports. Reporters include Fred 
Hoffman, formerly of U. P.; Ann 
Higgins, formerly of the Washing- 
ton Daily News; Dan Williams, ex- 
Transradio Press White House re- 
porter; Ela Nawrocki, formerly of 
the Washington Times-Herald and 
UP Washington City News Service, 
and five others to be named. 

In additien WWDC has the UP 
radio wire, AP radio wire and 
Washington City News Service. 
Plans include hourly broadcast of 
news with two 5-minute local news- 
casts daily at 10:30 and 11:30 a.m. 

Yankee News Bureau, organized 
more than a year ago by Mr. Reed, 
serves stations of the Yankee Net- 
work, WJW Cleveland and the 
Eugene C. Pulliam stations and 
newspapers. 


E. William Young 
LONG a familiar figure in radio re- 
cording circles, E. William Young, 
54, chief of the recording depart- 
ment of WRC Washington, died 
June 30 after a prolonged illness. 
Funeral services were held last 
Tuesday in Libertyville, Il. Mr. 
Young was born March 19, 1891 in 
Chicago and attended Morgan Park 
Military School and the U. of Wis- 
consin. Prior to coming to WRC he 
was with NBC in Chicago and was 
previously with RCA and Colum- 
bia Recording Corp. He is survived 
by his widow and a son, Maj. E. W. 
Young Jr., USA, who was flown 
from the Philippines to Washing- 
ton just a day before his father’s 
death. 








MACKAY RADIO & TELEGRAPH Co. 
has opened a new direct high-speed 
radio-telegraph circuit between New 
York and Bucharest, Rumania. 


KOU 


THE KOIN 
MILLION DOLLAR CLUB 


—pledged to Victory! 


PORTLAND, OREGON 


CBS Affiliate 
FREE & PETERS, Inc., Nat'l Rep. 











/ 
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FOR 
DEPARTMENT 
STORES 


Seated at the left is 
the “Lady from Love- 
mans’’ interviewing 
Mrs. E. O. Scales, one 
of the eight winners in 
a national sewing 
contest. Prize includ- 
ed all-expense trip to 
New York City, 4-day 
stay at Waldorf- 
Astoria, seeing dress 
modeled at _ fashion 


show by Powers model, 


in Nashville, radio is a well-established part of department 
store advertising budgets. Here, as elsewhere, radio stands 
on its own feet, and is doing a man-sized job! 


and cocktail party by 
the New York Press. 


Five of Nashville’s six leading department stores use 
WLAC for hard-hitting selling copy, with the preparation 
given a primary advertising medium. 


One of these programs, the “‘Lady from Lovemans,”’ pro- 
duced one of the eight 
winners in a nation- 
wide sewing contest 
. .. added proof that 
among Nashville’s de- 
partment store adver- 
tising, WLAC is a 
winner! 


50,000 WATTS 


REPRESENTED BY THE 
PAUL H. RAYMER CO. 


NASHVILLE 
the ‘Rich Tennessee Valley” 





“Gateway to 
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’ PROCEDURE for broadcasters in 
- applying for FM, television and 
facsimile stations under the new 
FCC allocations was suggested in 
a statement by Chairman Paul A. 
, Porter. Issued late June 29, the 
statement was summarized in the 
July 2 BROADCASTING. 


Proposals for rules and standards 
- will be offered by the industry at a 
. meeting to be held this month, with 
all interested parties invited, Chair- 
man Porter said. Full text of his 
statement follows: 


THE Commission expects to confer at 
an early date with representatives of 
industry groups with the view to 
scheduling a meeting sometime in July 
* of all interested parties to formulate 
the industry’s propesals for rules and 
standards. 

It has been the consistent aim of the 
Commission from the very beginning 
of this proceeding to reach a decision 


| Procedure Outlined by Porter 
Under FCC’s New Allocations 


in time to permit the industry to pre- 
pare to move ahead the moment that 
manpower and materials became avail- 
able. 

We have received gratifying expres- 
sions of satisfaction with this alloca- 
tion. It is already apparent that the 
soundness of the allocation is coming 
to be generally recognized. 


We had a number of inquiries as to 
the status of the 420 FM applications 
and the 119 Television applications 
now in our pending files. For the time 
being, these applications must remain 
in the pending files as there has been 
no modification of the Freeze Policy 
(restricting the use of critical ma- 
terials) which is still in force. We shall, 
however, keep in daily contact with 
the War Production Board so that we 
will be in a position to give immediate 
notice as to when the Freeze Policy 
will be modified or cancelled. 


60 Days Grace 


Of course, no standard, FM, Tele- 
vision or Facsimile application will be 
finally acted upon for a period of 60 
days from the date when the Freeze 
Policy is changed. Provision for this 
was made in Paragraph 3 of the Com- 


gee Public Notice of January 25, 
1 ‘ 


3. When manpower and materials 
again become available and condi- 
tions permit the resumption of 
normal licensing practices, the Com- 
mission will make an appropriate an- 
nouncement and will provide a period 
of not less than 60 days for the filing 
and processing of new applications 
prior to taking any action on the 
cases retained in the pending files 
during the period that the statement 
of policy of January 26, 1944, as sup- 
plemented January 16, 1945, was in 
effect. Provision will also be made for 
the bringing up to date of all appli- 
cations retained in the pending files. 
These procedures, it is believed, will 
prevent any inequity from resulting 
to persons who do not file applica- 
tions during the period that the 
present policy remains in force. 


While the foregoing is quoted from 
the standard broadcast Freeze Policy, 
the procedure there set forth is equally 
applicable to the other broadcast ser- 
vices since it is obvious that the same 
opportunities with respect to providing 
broadcast service must apply to all. In 
fact, the 60 day period is applicable to 
applications for new, or changes in 
facilities in all, broadcast services. The 
only type of broadcast construction it 
does not apply to are cases where the 
Commission has already specified that 
certain construction must be done as 
soon as manpower and materials become 
available. 
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MUSIC has power— 


WDAS is the only Philadelphia 
radio station featuring three hours 


of classical music every day 


.-. In addition to 

the usual musical programs, 
Philadelphia’s outstanding 
full-time independent station 
features classical music 

! every morning 
. from 10:45 to 12 Noon, 
and again in the evening 


from 10 to 11:45 P.M. 


With “MUSIC” like this, 

















it’s no wonder WDAS audiences have been loyal 
for more than twenty years. 


While, except as noted above, no con- 
struction permits will be granted until 
60 days after a change in the Freeze 
Policy, the Commission’s staff will, in 
the meantime, get to work on the 
applications which are in the pending 
files. In this connection it will not be 
necessary for persons with pending FM 
and Television applications, who have 
supplied full engineering data with 
reference to the old band, to amend 
them to conform to the new allocations 
except with respect to any changes in 
equipment that are proposed. The Com- 
mission’s staff will go through these 
applications as soon as possible and 
call for whatever further information 
may be required. Everything possible 
will be done to eliminate unnecessary 
procedural steps so that when WPB 
gives the green light these new indus- 
tries may go forward without delay. 


Suggestions Offered 


Prior to the adoption of revised rules 
and standards for the FM and Tele- 
vision services, the following sugges- 
tions are offered as an aid in the prep- 
aration of applications for these ser- 
vices. FM applications having complete 
engineering studies need not be re- 
computed to determine the coverage su 
the new FM band, since, in the mu- 
jority of cases there will be no material 
difference in the distances to the 50 
microvolt per meter contour in either 
band. Changes in equipment causing 
a change in the service area will, of 
course, require a new engineering study 
by the applicant. Any changes in 
areas resulting from the change in 
frequency will be taken care of in the 
Commission’s processing of such appli- 
cations. FM applications now in prepa- 
ration and using the 42-50 mc coverage 
chart in the present standards will be 
accepted by the Commission until Au- 
gust 1, 1945. A chart showing coverage 
in the new FM band is now being pre- 
pared and is expected to be available 
within the next few weeks; prior to the 
availability of this chart, however, cov- 
erage in the new FM band may be 
computed by using the 105 mc coverage 
chart now available in the television 
standards. Applicants using this chart 
should so indicate. Incomplete FM ap- 
plications now on file must, of course, 
be completed with complete coverage 
computed on the basis of the 105 mc 
chart or new FM coverage chart. In 
the event complete FM applications 
have been filed for the 42-50 mc band 
which are found to include major 
errors, the applicant will likely be re- 
quested to complete a full engineering 
study for the new band. At this time 
FM applications need not specify a par- 
ticular channel in the new FM band. 
Frequencies within the new band will 
be selected by the Chief Engineer but 
applicants will be given an opportunity 
to state whether they agree to such 
frequencies in lieu of the ones applied 
for. 

Television applications for particular 
channels should be prepared in ac- 
cordance with the method now pre- 
scribed in the television standards, pro- 
viding for interpolation by using the 
several charts incorporated therein. A 
chart for 300 mc is now available from 
the Commission upon request. Appli- 
cations now pending for commercial 
television stations may be modified for 
particular channels in accordance with 
this method. While television applica- 
tions should specify particular chan- 
nels and coverage, the Commission in 
passing on applications may not be able 
to assign the channel requested. 

No changes are contemplated at this 
time in the 50 and 500 microvolt per 
meter contours specified as the limit 
of service areas for FM and television 
stations, respectively. This matter will 
of course, be reviewed in the standards 
now under preparation, together with 
any possible changes in the methods of 
allocating and assigning facilities. 

Companies which will. manufacture 
FM receivers srould build the sets to 
cover the entire band from 88 to 108 
megacycles. This will make possible 
the expansion of FM in the event fac- 
simile is ultimately located in the 400 
mc region and vacates the band 106- 
108. Also, if the public is to enjoy the 
full capabilities of FM, manufacturers 
must build receivers which will reject 
undesired signals and noise up to one 
half the strength of the desired pro- 
gram. 

While the allocation report is a long 
step toward preparation for conversion, 
all of us must keep in mind that the 
first business at hand is to concentrate 
on beating Japan as speedily as possible. 


MORE than 40 WLW Cincinnati pro- 
grams are being lined to wards of 
Wakeman Hospital Center, Camp Atter- 
bury, Ind., through newly installed 
system. 
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A i vane lead to Spartanburg 


The rich, rolling 16-county WSPA Piedmont is laced with a 

net of high-speed, modern transportation. Millions of dollars 

worth of products are instantly available to the entire world by rail, 
motor freight and air. 

Spartanburg, transportation hub of the Southeast, is the only 
gateway between Atlanta and Lynchburg for traffic moving from the 
Atlantic coast over the Blue Ridge Mountains to the Cincinnati gate- 
way to the west. 

Five railroads, six motor freight lines, two bus lines and Eastern 
Air Lines serve Spartanburg. Discharge and pick up millions of dollars 
worth of goods: cotton cloth, fruits, food products, plastics, textile 
machinery, creosoted wood products. 

Millions of dollars worth of goods, bought and paid for in Spar- 
tanburg. And the fruitful rewards stuffed into pockets already bulging 
with ready-to-spend cash. Small wonder the 16-county WS PA Primary 


plied ° ° . 
Area is an advertiser’s paradise. 


cular 
| ace 


pre- f & st A paradise that is “one of the best-balanced sections in the entire 
, pro- FF Be ui j o% 
the country !” 


And WSPA swings the balance your way. 


SPARTANBURG, 
SOUTH CAROLINA 


Home of Camp Croft 
5000 watts Day, 1000 watts Night, 950 kilocycles 





Represented by Hollingbery 
































“Please take a 
letter, Miss Brown” 


“Radio Station WWVA ... . 
Wheeling, West Virginia ... . 
Ginttomen .... We are de- 
lighted at how well this ac- 


count has started ... period... 


Thanks to you, these people 
are going to have an entirely 
different, opinion of radio ad- 


vertising than they had before.” 





WWYVA specializes in giving a lot of advertisers 
an “entirely different opinion of radio adver- 


tising’’ as was the case with the one 
mentioned above by his agency. 





— ASK A JOHN BLAIR MAN — 


Basic Blue Network 


ONE OF THE WORLD'S BETTER RADIO STATIONS 
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CONTRAST in mobile transmitters achieved through 20 years of radio 
development. In foreground is 1925 model Westinghouse mobile unit 
designed for KDKA Pittsburgh, comprising 250 w transmitter mounted 
in truck body nine ft. long and six ft. high and taking power from 110 
volt lighting circuit at points of program origin. In inset is Motorola 
5-pound “Handie Talkie” used for present day mobile transmitting. 





Two Plagiarism Suits 
Claim [legal Programs 


TWO plagiarism suits charging il- 
legal use of radio programs were 
filed recently. Edmund J. Holden, 
radio writer, is asking $200,090 
damages in U. S. District Court of 
Appeals as outgrowth of use of 
NBC program Rogues Gallery, 
claiming ownership of copyright. 
Named as defendants are NBC; 
F. W. Fitch Co., sponsor; L. W. 
Ramsey Co., agency; Music Corp. of 
America, national talent service; 
and Maurie Lipsey. 

Second suit, for $25,000, was filed 
in New York County Supreme 
Court by Harry S. Goodman, head 
of his own radio production firm 
against Mildred Fenton and Cohn- 
Hall-Marx Co., N. Y. Mr. Goodman 
is asking for an injunction to pro- 
hibit further distribution and 
broadcast of the Fenton program 
Love Notes which he charges is a 
steal of one of his packaged shows. 
The program is sponsored on 155 
stations by Cohn-Hall-Marx for 
Cohama products. 


4fB 








WMCA, New York, N. Y. 


. think AP news for radio is 
tops. Use it exclusively. 


leon Goldstein 
News Editor. 








available through 


PRESS ASSOCIATION, 1c. 


$0 Rockefeller Plaza 
Now York. N.Y. 








KMBC ASKS DATA 
ON RADIO ‘FIRSTS’ 


TO OBTAIN information on mile- 
stones of the first quarter century 
of radio, KMBC Kansas City has 
asked all stations to distribute 
pioneering data on the history of 
broadcasting, especially “firsts” in 
program innovations and new serv- 
ices. “Challenge sheets” containing 
claims in engineering, public serv- 
ice, programming and commercial 
accomplishments have been sub- 
mitted to each station, together 
with forms for questioning claims 
or making additions. 

Claims furnished were received 
by KMBC from more than 100 
stations for consideration in a 
“salute” series of advertisements 
to commemorate radio’s 25th an- 
niversary. Several “firsts” are 
conspicuously absent and KMBC 
asks its fellow broadcasters: “Who 
claims the first FM station broad- 
casting on a regular basis? Who 
originated the first amateur hour? 
What was the first all night sta- 
tion?” 





REX DAVIS 


4 TIMES DAILY 
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Selecting the right station to carry your advertising mes- 
sage to the prosperous people in Central Indiana, Western 
Ohio and Eastern Illinois should present no problem. 
Among all Indianapolis stations, W1IBC has the widest 
coverage in this area, the excellence of programs and 
the merchandising cooperation to insure the success of 


your investment. Let’s talk it over! 


JOHN BLAIR & COMPANY ® NATIONAL REPRESENTATIVES 





MUTUAL’S OUTLET IN INDIANAPOLIS 








RADIO HELPS 
Recruiting Powers Proven 
In Recent Emergencie 


RADIO’S recruiting powers, being 
tested now more than ever, have 
been found up to the emergency 
task. Two recent examples are com- 
panies in Ohio and Iowa who se- 
cured manpower through radio’s 
aid. Columbia Machinery & Engi- 
neering Co., Hamilton, O., tried a 
man-in-the-street interview idea 
when the firm needed workers in a 
hurry. Different angle was that it 
was a two-way hook-up with the 
firm’s v-p talking back to the as- 
sembled listeners and interviewees. 
Plan worked—and sold War Bonds 
besides. 

When the Iowa Mfg. Co. appealed 
for help through spot announce- 
ments over WMT Cedar Rapids, 80 
members of the Young Men’s Bu- 
reau responded and worked ten 
four-hour shifts to relieve the seri- 
ous labor shortage. 


WNAB Realignment 


REALIGNMENT of the WNAB 

Bridgeport staff was announced 

this week by Bruff W. Olin Jr., 

general manager. Peter Bochan, 

formerly with 

WWSW Pitts- 

burgh, becomes 

production man- 

ager and _ chief 

announcer, Mar- 

sha Robinson, 

new to radio but 

well-known for 

her music in 

Bridgeport, _be- 

Mr: Olin comes musical di- 

rector. Jean 

O’Shea, with WNAB since 1941, is 

promoted to traffic manager. Art 

Hogan has been transferred from 
WATR Waterbury to WNAB. 





KNET Palestine, Tex., owned and op- 
erated by B. A. Laurie, becomes a Mu- 
tual affiliate July 15 Station operates 
with 100 w on 1450 kc. 








TRANSCRIPTION ORDER TEXT 








FOLLOWING is text of FCC re- 
port No. 115 (Rules & Regula- 
tions), issued last Tuesday and 
governing announcements in con- 
nection with transcribed or re- 
corded programs: 


The FCC today amended Sec. 3.407 of 
its Rules Governing Standard and High 
Frequency Broadcast Stations, so as to 
eliminate the use of the word “series” 
at the beginning of the rule and in 
subsections (a) and (b) thereof; and 
with it the interpretation that a “‘se- 
ries” is interrupted whenever the play- 
ing of mechanical reproductions is in- 
terspersed with live talent (commer- 
cial announcements) in so-called “par- 
ticipating” types of programs, there- 
fore making it umnecessary in such 
programs for the licensee to announce 
each record, as such, before and after 
playing. Subsection (c) was clarified; 
subsection (e) and (f) as presently con- 
stituted were eliminated, and a new 
subsection (e) was adopted which dis- 
penses with the exact forms of identi- 
fying announcements, but provides that 
the language shall be clear and in terms 
commonly used and understood, and 
combining this with the present pro- 
visions of subsection (f) that the licen- 
sees shall not attempt affirmatively to 





REPRESENTED NATIONALLY 
THE KATZ AGENCY, 


AMERICAN 


5000 WATTS 
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With a gain of 81.5% in its all-day average Hooperating 
for the two year period ending in January, WSIX now has 
the best daytime Hooper of any Nashville station! That's 
why you can slap your sales message straight down the fair- 
way every time you tee off at WSIX! And here are some 
additional reasons: WSIX offers the top shows of BOTH the 
AMERICAN and MUTUAL Networks . . . coverage—at a very 
low unit cost—of the booming, rich middle Tennessee market 
with over a million potential buyers for your product. 


BY 
INC. 


MUTUAL 


980 K.C. 


create the impression that any program 
being broadcast by mechanical repro- 
duction consists of live talent. 

Section 3.407 as amended, reads: 

“3.407 Mechanical Records.—Each pro- 
gram broadcast which consists in whole 
or in part of one or more mechanical 
reproductions shall be announced in 
the manner and to the extent set out 
below. 

“(a) Each such program of longer 
duration than 30 minutes, consisting in 
whole or in part of one or more me- 
chanical reproductions, shall be identi- 
fied by appropriate announcement at 
the beginning of the program, at each 
30-minute interval and at the conclu- 
sion of the program; PROVIDED, HOW- 
EVER, that the identifying announce- 
ment at each 30-minute interval is not 
required in case of a mechanical record 
consisting of a continuous uninterrupt- 
ed speech, play, religious service, sym- 
phony concert or operatic production 
of longer than 30 minutes. 

“(b) Each such program of a longer 


‘duration than 5 minutes and not in 


excess of 30 minutes, consisting in whole 
or in part of one or more mechanical 
reproductions, shall be identified by an 
appropriate announcement at the be- 
ginning and end of the program. 

““(c) Each such program of five min- 
utes or less, consisting in whole or in 
part of mechanical reproductions, shall 
be identified by appropriate announce- 
ment preceding the use thereof. 

“(d) In case a mechanical record is 
used for background music, sound ef- 
fects, station identification, program 
identification (theme music of short 
duration) or identification of the spon- 
sorship of the program proper, no an- 
nouncement of the mechanical record 
is required. 

“(e) The exact form of identifying 
announcement is not prescribed, but 
the language shall be clear and in 
terms commonly used and understood. 
A licensee shall not attempt affirma- 
tively to create the impression that any 
program being broadcast by mechani- 
cal reproduction consists of live talent.” 





Six Hour Show 


A TEST run of a six-hour recorded 
program is being sponsored by B-1 
Beverage Co., St. Louis, on WTMV 
East St. Louis. The program, run- 
ning from 1-6 a.m, Sunday is de- 
signed to appeal chiefly to Saturday 
night party-makers and_ swing- 
shift workers. Two complimentary 
bottles of B-1 Sparkling Water and 
a shot-glass are being offered dur- 
ing one week to every person send- 
ing in a request postcard. The of- 
fering will be used as a popularity 
measuring stick. If the program 
centinues with the same degree of 
preliminary sucess as indicated by 
letters, it will be expanded to sta- 
tions in other markets. 


SELL THE BOOMING 
HARD COAL REGION 


HAZELTON 


PENNSYSLVANIA 


NBC - Mutual 
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HE WHO HESITATES 


is lost. In this instance the losers’are the ‘‘corpses’’ that clutter up WGN’s studios along about 


9:30 p. m., each Sunday and Tuesday night. We refer, of course, to the ‘“‘whodunit”’ activities of 
those two top mystery shows... ‘‘Mystery House,” and ‘‘Crime Files of Flamond”’ . . . shows that 
are anything but losers in Hooper ratings. ‘‘Mystery House,” for instance, leads all studio-originated 
local shows in the Chicago market; the last Hooper showing up with 10.5, to top them all! ‘Crime 
Files of Flamond” is not far behind witha hefty 7.2 rating. Sorry ... these two shows are not 
available! Both are sponsored by the Peter Hand Brewery Co. Originated by WGN, outstanding 
programs like these are some of many reasons why WGN is consistently the leader among major 


Chicago stations in local and national spot advertising. 


CHICAGO 11 
ILLINOIS 
A Clear Channel Station Sages weeny 


MUTUAL BROADCASTING SYSTEM 


Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 
West Coast: Edward S. Townsend Co., Russ Building, San Francisco, Calif. 

















ROM 50,000 acres, sugar beets pour into 

modern refineries and bring $10,000,000 a 
year to Utah farmers and processors. A cash 
income is guaranteed to farmers by contract be- 
fore they plant a seed—a stabilizing influence 
that adds to the continuing strength of the Utah 
market. 


Local Advertisers Know 


KDYE Brings Results 


Local and national advertisers have learned it’s 


“sweet business” to talk to 
Utah’s sugar beet growers 
who, like all other Utah 
people, look to KDYL ex- 
clusively for NBC shows— 
and for local features that 
are always of interest. 
That’s why KDYL gets re- 
sults for its advertisers. 


National Representative: John Blair & Co. 
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RCA, PHILIPS SIGN 
NEW PATENT PACT 


CONSUMMATION of a new agree- 
ment granting RCA the right to 
continue licensing other manufac- 
turers under U. S. patents of the 
N. V. Philips Gloeilampenfabrieken 
(Philips Incandescent Lamp Works 
Co.), formerly of Eindhoven, Hol- 
land, was announced last week by 
Dr. Charles B. Jolliffe, vice-presi- 
dent in charge of RCA Labs, and 
Maynard T. Hazen, vice president 
and a director of the Hartford 
Nat’l Bank and Trust Co., Hart- 
ford. Agreement, signed by RCA 
and the Hartford Bank, as trustee 
under indenture with Philips, be- 
comes effective July 1 and remains 
in force until Dec. 31, 1954. Rights 
acquired by RCA are non-exclusive. 


Postponed Hearings 


Following announcement of the 
new agreement, Sen. Frank P. 
Briggs (D-Mo.), chairman of a 
Senate Interstate Commerce Com- 
mittee subcommittee, postponed in- 
definitely hearings into the alleged 
patent controls by the Philips Co. 
scheduled for July 10 [BRoADCcAsT- 
ING, July 2]. 

Sen. Briggs said the investiga- 
tion was authorized following a 
study of an agreement between 
Philips, RCA and several other for- 
eign manufacturers on cross-licens- 
ing of numerous radio patents 
which restricted American licensees 
from selling their products in many 
parts of the world. 

“We shall receive a copy of the 
new agreement and_ study its 
terms,” said Sen. Briggs. “There- 
after, the Committee will make fur- 
ther plans. From the study thus 
far it is clear that the basic prob- 
lem is one involving our patent 
laws, which presumably permit 
these types: of  cross-licensing 
agreements of patents which fre- 
quently result in cartel arrange- 
ments dividing up world sales ter- 
ritories and preventing free move- 
ments of commodities in the world 
market.” 





LT. NORMAN R. GOLDMAN, editorial 
associate on RADAR, Army Air Forces 
publication, and business manager of 
BROADCASTING before he entered the 
Army two years ago, married Elaine 
Cooper of Brooklyn, N Y., on June 25, 
in Washington. 


is “Listened-To 
Most” in 
ee ee 
Counties! 
(in 80 counties, nighttime) 


50,000 Watts - Des Moines 


Free & Peters, Representatives 








DICK GRAHL (center), time buyer 
for William Esty & Co., paid a 
three-day visit to WLW Cincinnati 
where he got together with George 
Clark (1), acct. exec. in station’s 
N. Y. office, and Harry Mason 
Smith, WLW gen. sales mgr. 


BOOK DESCRIBES 
*‘“SENDER-ATLANTIK’ 


COPIES of Radio—Heute und Mor- 
gen (Radio—Today and Tomor- 
row) by Dr. Arno Huth, Geneva, 
published in 1944, have reached 
the U. S., describing in detail the 
vast German radio structure before 
it was destroyed. Book is published 
by Europa-Verlog, Zurich. 

He describes the operations ef 
many of the clandestine transmit- 
ters—especially “Sender-Atlantik”. 
“Tt’s news reports,” he says, “are 
‘nonpolitical’ and ‘cbjective’. Often 
its transmissions are so well cam- 
ouflaged that the unpracticed lis- 
tener might well take it to be one 
of the official German stations. Fre- 
quently it cited the text of the 
German Army report, announced 
the successes—but also losses—of 
the German submarines, congratu- 
lated the newest winners of Ger- 
man decorations, and on one occa- 
sion carried a speech by Hitler.” 

Dr. Huth adds that the station 
constantly referred to “our” troops 
and to the Allies as “enemies,” yet 
broadcast police reports from the 
bombed cities in great detail, gave 
names of missing U-boat command- 
ers and crews. On the same pro- 
gram, results of German sporting 
events and winning lottery numbers 
were told. “The acoustic qualities 
of ‘Atlantik’ indicate that it has a 
remarkably fine studio equipment,” 
he says. He evidently wasn’t sur- 
prised when—after V-E Day—he 
found it to be an Allied device. 

Many American statistics come 
from BR)ADCASTING Yearbook. 
(Reviewed from the original Ger- 
man by Oswald Schuette.) 
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Some smart sponsor tapping the 
rich Portland Market by means 
of WGAN. 
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HE war in Europe is over but there is still 
great war news to come from the Pacific, and 
there is also the all-important news of the effort 
to make a world peace that will last. 
Today—this hour — this moment — millions upon 
millions of people are eagerly awaiting news from 
the Pacific battlefronts, the production front, the 
international political front, and the ultimate 
news that everybody is waiting to hear—that war 
has ended in Japan—will be greater news than 
that already announced, because it will mean 
the end of hostilities everywhere. 
Where are our armies today? What’s it like over 
there? What goes on in Washington, London, 
Moscow, the rest of the world? What about 
Labor? What will the decisions of the San Fran- 
cisco Conference mean? 
This is a meager sample of the myriad questions 
in the minds of Americans—and on the answers 
hang the lives and futures of individuals and 
nations. The American people have a right to 
honest, factual, up-to-the-minute reports on these 
questions, rendered by experts — by men whose 
backgrounds fit them for their assignments. 
Station WSYR, serving Syracuse and all Central 
New York, has jiulfilled its news obligation to 
its wide audience by bringing to the air news 
experts. Lowell Thomas of a national network, 
E. R. Vadeboncoeur and H. R. Ekins of the 
WSYR staff form the most popular trio of news 
analysts in upper New York State. All are men 
with actual battle experience, all have been well 
schooled in politics and economics. All have the 
confidence of an alert, intelligent, fact-seeking 
radio public. 
The authentic, unbiased, C.P.A.-certified 1945 
Syracuse Area Radio Leadership Study* showed 
that of ten leading news commentators five are 
broadcast regularly over WSYR. The same study 
showed that WSYR leads the second station in 
total nighttime listeners by almost 2 to 1. That is 
leadership—and leadership is what you buy when 
your product goes on the air 
over WSYR. 
When considering how best to 
reach the lucrative, substantial 
Asouare cca station Central New York market, it is 
Invest an the smart business to think FIRST 
United Stato of WSYR. 
x Buy War Bond) *Copies of study on request 


Representatives: Paul H. Raymer Company 


WSY q SYRACUSE 
570 KC 
5000 W 


Associated with WTRY, WELI, WKNE 


NEWS 
FOR THE 
HOME FRONT! 





Question: TO WHAT STATION DO YOU LISTEN MOST AT NIGHT? 


Answer: WSYR 









STATION B 


STATION C 


STATION D 
OTHERS 








Question: TO WHICH STATION DO YOU LISTEN MOST DAYTIME? 


Answer: 


WSYR 


STATION B 









STATION C 


STATION D 
OTHERS 











Conclusion: TOTAL AVERAGE DAY-PLUS-NIGHT LISTENERS! 


WSYR 






STATION B 


STATION C 
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Above charts show results of recent survey of “most listened to stations in Syracuse crea.” 


























































"You Know Those Dresses We Advertised 
Over WJW? Well...” 











Statement: 


CLEVELAND likes WJW! 
Proof: 


Better programming! Mornings and 
afternoons, throughout the week, 
Monday through Friday, more people 
listen to WJ W than to any other 
Cleveland regional station. 


Result: 


WJW has 42% greater retail advertis- 
ing volume than any other Cleveland 
station... and this means something, 
for Cleveland is the 7th largest... 
5th richest... 3rd most densely popu- 
lated area in the nation. 


850 KC 


“19 850 
BASIC 
tie Tiawork 


CLEVELAND 
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PRocRAMS 


EWS of children’s activities in Ed- 
monton are aired by CJCA Edmon- 
ton on new daily program, ‘“‘Pat, The 
Playmate’s Pal”. Stories and news 
about activities for teen age and 
younger children, including activities 
at playgrounds, library and other com- 
munal centers, are given. 


Youth Roundtable 


YOUTH roundtable discussion program 
started on WMCA New York July 6 
with highschool seniors participating in 
forum and competing for $50 War Bond 
first prize offered weekly for best pres- 
entation of views. Titled “Youth 
Speaks’’, program is summer replace- 
ment for “Alexander’s Quizdom Class”’. 


Program Expanded 


MUTUAL on July 2 expanded Saturday 
program “Music for Half an Hour” to 
a six-weekly broadcast at same time, 
4:30-5 p.m. Saturday concert format 
remains unchanged but new daily pro- 
gram features guest soloists. Series re- 
places “‘Never Too Old” program. . 


Hero Program 


TRIBUTE to Congressional Medal of 
Honor winners is the format of the 
new “Congressional Medal of Honor” 
series starting July 2 on NBC in the 
time vacated by “Cavalcade of Amer- 
ica”, to resume Aug. 27. Program will 
tell story of a hero each week. 


CBS Quarter-Hour 


ADVENTURES of sophisticated Holly- 
wood columnist are plot for CBS ‘“‘The 
Merry Life of Mary Christmas’, Wed- 
nesday 8:30-8:45 p.m. (EWT). Program 
features Mary Astor, radio-film star. 


CALIFORNIA'S 
THIRD CITY 


1. Los Angeles 
2. San Francisco-Oakland 
3. SAN DIEGO! 


That makes San Diego a 
must. 373,500 busy civilians 
reside in Metropolitan San 
Diego . . . within 15 miles 
of our antenna. It’s easy for 
us to cover them for you 

. « and they can be covered 
properly only from within!! 

Let us do it the RIGHT 

way for you. 


ASIC BIVE NETWORK 
ant © (PACAHC COAST 


gph DIEGO, CALIE. 


JACK 0. GROSS: Pres. Gen. Mar. 
Re bu the BRANHAM CO 
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ASF Series | 
CBS on July 7 shifted ‘Assignment | 
Home” from 4:30-5 p.m. to 10:15-10:45 7} 
p.m. for special summer series of 09 
weeks which carries endorsement of 7 
Gen. Somervell, Army Service Forces, | 
Eight of the ten broadcasts will be re. | 
peat performances, programs which | 
have previously been aired on CBS and | 
are being rebroadcast because of their | 
special significance to both soldiers ang } 
civilians. Series is written by Sgt. 
Arthur Laurents and produced by CB§ 
in collaboration with ASF. 


New Religious Series 


TWO new religious recorded programs, 
“The Radio Edition of the Bible” and 
“The Sacred Heart Program’’, started 
on WNEW July 2. Heard Monday 6:48-7 5 
a.m. “The Sacred Heart Program” fea- 7 
tures scholastic choir of St. Louis U, 
Sacred Heart Quartet and brief ser- 
mons. In Wednesday 6:48-7 a.m. spot, 
other program dramatizes the text of 
the Bible. 


Comedy Program 

WHAT HAPPENS WHEN war veterans 
come back to Canada for discharge is 
the theme of new weekly half-hour se- 
rial ‘“‘The Johnny Home Show” on the 
CBC Trans-Canada network. Comedy 
show is written by Sgts. Frank Shuster 
and Johnny Wayne of Canadian Army 
Show Unit. 


State Improvement 
IN COOPERATION with the Committee 
for Kentucky, WHAS Louisville is pre- 
senting ‘“‘Wake Up Kentucky,” weekly 
half-hour feature. Series is non-parti- 
san and non-political. 


Opinions Discussed 
ROUND TABLE discussions of current 
problems are presented first Sunday of 
each month by WHIO Dayton on 
“Opinions on Trial”, new series. 





Syracuse Paper Praises, 
Fulton Lewis jr. Expose 


PRAISE for the graft exposing 
broadcasts by Fulton Lewis jr., 
MBS commentator, in connection 
with the Pan-American highway is 
extended by the Syracuse Post- 
Standard. “Mr. Lewis is engaged 
in another masterful job of expos- 
ing graft and waste, and the data 
he has been presenting are so as- 
tounding as to be all but incredi- 
ble,” the newspaper states in its 
editorial columns. “Orchids to Lewis 
and a hint to Senator Mead’s war 
investigating committee that it had 
better get busy on the nasty mess.” 
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Tom Swafford, KGW Production Manager, cues mem- : 
uis U, | ber of cast while directing “Victory Playhouse,” a 30- Be 
. apet minute dramatic show devoted to the sale of War 
text of | Bonds. One of KGW’s numerous promotions which has 

helped Oregon achieve several “firsts” in per capita 
eterans War Bond purchases. Monitor-man, Earle Peterson. 
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11S@s , First locally-written and produced daytime serial 
pose drama was KGW’’s “Sunnyside Heights,” authored by 
osing Mason Moltzner (at right) shown here with members 
8 jr, of the cast in 1932. Man next to Moltzner was star of 
ection |, the show, Richard LeGrand, now the famous laugh- 


pode getter, “Peavey” of the “Great Gildersleeve” program. 
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ONE OF THE GREAT STATIONS oF THE NATION 


"4 } Audience loyalty to a radio station is built and main- 
j -tained by constantly and consistently recognizing and 
fulfilling public service opportunities—not by an oc- 
casional splurge. For twenty-three years KGW has 
made the most of every chance for progressive public 
service, that’s why it continues as “first” station in 


Ve 
} the area it serves! PORTLAND, OREGON 
] REPRESENTED NATIONALLY 









BY EOWARD PETRY & CO. ING. 

















Yes, We Have To Be 
Ambidextrous 


The small town railroad agent had many jobs and duties. 
Like him, we must be ambidextrous — but all of our efforts 
are directed toward one purpose. Our one job is to build 


national advertising for the stations we represent. 


This company carries no sidelines; nor do we sell nevs- 


paper, magazine or outdoor advertising. We have avoided 


the lure of transcription, talent and promotion departments. 


We do not offer engineering, accounting or legal advice. 
From the beginning, it has been our policy to stick to one 


job — and to do that superlatively well. 


PAUL H. RAYMER COMPANY + RADIO STATION REPRESENTATIVES 
NEW YORK + DETROIT - CHICAGO - SAN FRANCISCO - LOS ANGELES 























Truman’s Radio Credo 


FOR THE FIRST time since radio regulation 
began there exists a national policy on radio. 
President Truman has decreed it. That policy 
is for a radio “as free as the press”. It is for 
“regulation by natural forces of competition” 
rather than “rigid Governmental regulation 
* * *” It is for “* * * a free, competitive 
system, unfettered by artificial barriers and 
regulated only as to the laws of nature and 
the limitations of facilities”. 

It is our privilege to publish in this issue 
a precedent-shatiering letter from the Chief 
Executive expressing forthrightly and con- 
cretely his views on radio. That expression is 
a mandate not only to all who live by the 
microphone but to the FCC and the Congress. 

For implicit in the President’s statement is 
the instruction to those who regulate this art 
to alter their concepts and discard their ex- 
treme philosophies which tend toward greater 
arrogations of power. A radio “as free as the 
press” can’t be a radio half-free. A competi- 
tive radio can’t be a survile radio which by 
fiat must delicately balance commercials as 
against sustaining or public service programs; 
throw open its books to the public gaze, or be 
told what programs can or cannot broadcast. 

With innate wisdom, the Chief Executive 
envisages an even freer radio resulting from 
the influx of new FM and television stations. 
That augurs too for less, rather than more 
stringent regulation. For with facilities avail- 
able to all comers who are qualified, a truly 
open competition in radio will obtain—the sort 
of competition which has animated the press. 
Then a radio “as free as the press” will not 
be an empty phrase or a will o’the wisp. 

The President gives to the nation’s broad- 
casters their cue for a more abundant radio 
life. In clear, understandable, direct fashion 
he has staked off the area in which a new and 
revitalized NAB should function. In less than 
400 words he sets forth what should be the 
nucleus of the new radio law. Those basic 
views can be molded into the legislative lan- 
guage which will clearly define and limit the 
scope of the radio licensing body. 

That is the mission of the NAB. The new 
NAB president should be one who can take 
the Truman Radio Credo and by sheer force 
of logic and soundness, pilot it through Con- 
gress. Such a man need not necessarily be an 
austere national] figure, an eminent jurist or a 
practical broadcaster (although such radio 
craftsmanship would be a boon). He should be 
one inspired with the rightness of radio’s 
cause, with the solid backing of the broad- 
casters, and an ability to follow the leader- 
ship that President Truman has provided. 

The President did more than hand to radio 
the key to complete future freedom. He took 
note of radio’s exemplary war work. He found 
American radio “in good hands”. 

His closing words: “I salute America’s 
broadcasters who have been in their fashion, 
warriors for our common purpose * * * ” 
forever should ring in the ears of every one 
whose talents and energies are devoted to radio. 
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Code, By Default 


ALTHOUGH that opinion handed down by 
the FCC June 29 in the case of the UAW-CIO 
and WHKC Columbus (on controversial public 
issues) was single-spaced, there is reason for 
broadcasters to read between its lines. 

There probably isn’t a commercial manager 
in any radio station in America who has not 
at one time said that he was a better program 
director than that bloke on the job. 

One might presume, then, that it is an incli- 
nation peculiar to broadcasting, as it is true on 
a newspaper that everyone from the compositor 
to the business manager believes he would make 
a better editor than the guy doing the job. 

Maybe that’s how it is with the FCC. Maybe 
things get dull in Washington. Lawyers become 
weary of regulations; commissioners tire of 
hearings; engineers fret at the very sight of 
a d.b. meter. Perhaps everyone wants to get 
into the act. 

For there can be no doubt that in expressing 
its opinion so forcibly on broadcasting contro- 
versial public issues, the FCC again is getting 
program-conscious beyond the dictates of the 
statute which gives it existence. 

The FCC has said, in this particular ruling, 
that broadcasters should “make sufficient time 
available, on a non-discriminatory basis, for 
full discussion ...” of problems of public con- 
cern. There may be reverse English on this, 
but it still means that the FCC is interested 
in programs and intends to study stations in 
relation to them. 

To this extent, the FCC has canceled the 
“controversial issue” clause in the NAB Code, 
whether officials at the Association care to 
admit it or not. The FCC says time should be 
sold for discussion of “controversial public 
issues” and the NAB says it should not be. 
The FCC is a regulatory body. The NAB is 
not. It is apparent whose advice licensees will 
follow. 

And herein lies the broadcaster’s salvation, 
if he wants radio to be free. The FCC has said, 
in effect, by giving approbation to the WHKC 
statement of policy, that NO restriction should 
govern licensees in considering for broadcast 
matters of public concern—NO restriction but 
that imposed by their own good judgment. 


In its statement of policy WHKC avers 
that it will consider all requests for time to be 
employed in discussing public controversial 
issues on “their individual merits”. WHKC 
says that it will make time available “primarily 
on a sustaining basis, but also on a commercial 
basis” for such programs. 

Well, that puts all of them into the category 
of sponsors. If they arrive early enough to get 
a choice spot for their debate, well and good. 

The decision, in the final analysis, rests with 
the licensee. The FCC order actually is in 
derogation, not in extenuation, of the Mayflower 
case (1941), which has been mentioned fre- 
quently in connection with the WHKC matter. 

Although FCC advance scouts have infil- 
trated the program lines of broadcasting, it is 
likely here that their guns will be turned 
against them. All broadcasters need do is 
accept this as a challenge to their own intel- 
ligence and sense of fairnenss, handling such 
issues on their respective merits. They should 
meet the challenge stoutly. 

And somebody ought to rewrite the NAB 
Code. 


Our Respects To - 





LT. HAZEL KENYON MARKEL 


OW I’ve seen everything,” said Adm. 
66 Halsey as he watched Hazel Markel | 
riding gain on his broadcast over | 


the Navy Dept. PA system. 
He would have been more amazed had he 
followed Hazel through a day at her desk. Her 


official duties — supervisor of women’s pro- | 





grams for the Navy, officer in charge of net- | 


work radio for WAVES, in charge of network | 


radio for Navy Chaplains Corps—don’t begin 
to tell the story. 

In addition she handles Navy details for the 
Vox Pop show, Spotlight Bands, The Road 
Back, Meet Your Navy, besides taking care of 
the Navy’s part in all travelling network shows 
when they play Navy installations. She puts 
on the WAVES’ Something for Girls 26-week 
series that was taken by 90% of stations all 
over the country. She was right in the center 
of activities on V-E Day when leaders of the 
armed forces broadcast from every war the- 
ater. 

Hazel continues her interest in educational 
radio, her main field. While head of the depart- 
ment of speech and drama at Franklin High 
School, Portland, Ore., she thought it would 
be a good idea to build dramatic exercises 
around a microphone, rigging a tin can on a 
stand, and pretending it was for a broadcast. 

From there she really went into radio, be- 
coming producer and director of the Jack Keat- 
ing School of Radio & Transcription in Port- 
land, producer of a weekly drama series on a 
local Portland station, instructor of educa- 
tional radio, U. of Oregon. 

About this time she interested schools all 
over Portland in having students do program- 











ming, announcing and producing for KBPS, | 


owned by the Portland schools. She trained the 
boys and girls, and soon found herself man- 


ager of the station, then director of radio for | 


the Portland public schools. While working 
with the schools and KBPS, Hazel not only pro- 
duced and directed the programs but was al- 
ways running into the control room to check 
on technical operations. So she started study- 
ing technical radio and now is two months short 
of her “ham” operator’s license. 

CBS, familiar with her promotion of its 
School of the Air, named her educational direc- 
tor of the CBS Seattle station, KIRO, han- 
dling, besides the educational angle, the posts 
of public service director and producer, direc- 
tor and announcer of women’s programs, di- 
rector of the School of the Air Seattle origi- 
nations. 

Hazel left KIRO on leave in March 1943 to 
join the WAVES. She was commissioned a spe- 
cialist in the service, and assigned to the Ra- 


(Continued on page 48) 
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“Fifteen Hundredes 
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THE 1500th CERTIFICATE will be 
among those awarded this year for 
satisfactory completion of training, 
under NBC auspices, in fundamentals 
of radio broadcasting procedure. 


In the early months of 1942, war needs 
were draining trained personnel from 
radio faster than replacements could be 
found. Counter-measures were needed— 
urgently and quickly. 


From that emergency came the NBC- 
Northwestern University Summer Radio 
Institute—an academically accredited 
organization offering intensive, practical 
training by experts under actual operat- 
ing conditions. The Institute was supple- 
mented in the following year by similar 
establishments with the co-operation of 
the University of California at Los An- 
geles and of Stanford University. And 
building further upon these successful 
foundations, NBC last winter joined with 
Columbia University to present accred- 
ited courses in practical radio subjects 


SS 7 





« 
A Service of Radio 


during the regular academic year. From 
the standpoint of student enrollment and 
number of courses, this represents the 
most extensive training program yet 
undertaken in the field of radio education. 


These four institutions will again have 
capacity enrollments for 1945. Sdlected 
for aptitude, experience, and the abili- 
ties to absorb and apply their training, 
students will receive instruction from 
NBC staff members and university facul- 
ties in continuity and dramatic writing 
... announcing . . . program planning 
and production . . . radio teaching .. . 
news editing and writing . . . utilization 
. . . control room operation . . . sales 
techniques . . . radio history and survey 
. -- music for radio. 

. e s 

Here again are examples of NBC’s 
leadership in service . . . service to the 
radio industry, to sponsors, to listeners 
. . - and to education . . . continuing 
service that helps maintain NBC's posi- 
tion as America’s No. 1 Network. 


National Broadcasting Company | 


America’s No. 1 Network 


Corporation of America 1945—RADIO’S 25th ANNIVERSARY—PLEDGED TO VICTORY! 











It goes without saying that those 8,000,000 
prosperous, free-spending folk who live within 
voice of the WIP strong, clear signal have a 
definite place in your sales-making picture. 
It’s also a proven fact that WIP is the station 
which can sell them your product. Why, then, 
don’t we get together and “talk turkey’? 


610 K. C. 





5000 WATTS 


Philadelphia’s MUTUAL Affiliate 
Represented Nationally by GEO. P. HOLLINGBERY CO. 
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Finch Promoted 


CAPT. WILLIAM G. H. FINCH, 
USNR, in charge of an electronics 
equipment section, in the Navy’s 
Bureau of Ships Electronics Divi- 
sion, last week 
was promoted to 
that rank. Capt. 
Finch is the con- 
trolling stock- 
holder and past 
president of 
Finch Telecom- 
munications Inc., 
Passaic and New 
York, and is the 
inventor of fac- 
simile, among 4 
other electronics devices. He is also 
a former FCC chief engineer. In 
1940 he staged one of the first pub- 
lic demonstrations of multiplexing, 
transmitting and receiving both 
facsimile and voice simultaneously 
on an FM station. 


AFRS Remote 


LONGEST remote broadcast -ever 
staged by Armed Forces Radio 
Service was handled recently dur- 
ing a blow-by-blow description of 
the All-India championship boxing 
tournament from the ringside at 
Caleutta. Released over American 
Expeditionary network, program 
was rebroadcast by VU2ZV Cha- 
bua, India, AFRS outlet over 850 
miles away. Voice of the sports 
announcer was then piped over 
Signal Corps lines to Ledo, Myit- 
kyina and Bhamo in Burma. 
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dio Section, Public Relations. Fou, 
of her shows have won nationa] 
awards. They are: National Coun. 
cil of English Teachers, 1940; In. 
stitute for Education by Radio, 
1941; and two from the Nationa] 
School Broadcast Conference, 1942 

She was born Sept. 11, 1903, jn 
Pendleton, Ore. A graduate of the 





U. of Washington, she did graduate 
work at the U. of Oregon, U. of 
California, New York U., the Cor. 
nish School of the Arts, Seattle, 


and the Civic Theater School at! 


Portland. From childhood she has 


had a flair for languages, and has | 


done quite a bit of graduate work 
in languages at the Sorbonne in 
Paris. She has taught several lan- 


guages and is now learning Rus. | 


sian. 

Four years ago Hazel became 
Mrs. Dan Markel, wife of a writer 
for the Hearst Syndicate. Mr. Mar. 


kel’s work brought him to Wash- | 
ington, where she is stationed, and | 


she says she is apt to find anyone 


from either the radio or journalism 


world in their home. 


She is a Phi Beta Kappa; men- 


ber of the Eastern Star; Kappa 
Gamma Delta, educational honor- 
ary; member of the national ad- 
visory boards of the National 
School Broadcast Conference, In- 
stitute for Oral and Visual Educa- 
tion; national editorial board of 
the Assn. for Education for Radio; 
Women Directors of the NAB; 
FREC Committee on network pro- 
gram listing; national radio com- 
mittee for the United Church Coun- 
cil. 

Her hobbies? Hazel turns every 
task into a hobby. Maybe that’s 
why she has done such a good job. 





WNLC Satellite 
NEW STATION at Norwich, 
Conn., to synchronize on 1450 ke 
with WNLC New London, Conn., 
is requested by WNLC licensee, 
Thames Broadcasting Corp., in ap- 
plication filed with FCC last week. 
Firm is now constructing studio 
and business offices in Wauregan 
Hotel, Norwich, requested location 
of transmitter and antenna. Satel- 


lite would operate 250 w unlimited. 
. 


NORTHERN FLORIDA’S 
BEST RADIO “BUY” 


e Send for Details @ 


Represented b 
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CLYDE SCOTT, manager of KECA 
Hollywood, has been elected vice-presi- 
dent of Southern California Broadcast- 
ers Assn. 

KENNETH TINKHAM, for several years 
manager of KMTR Hollywood, has re- 
signed to enter real estate business. 
HARRY SEDGWICK, managing director 
of CFRB Toronto and chairman of 
board of Canadian Assn. of Broadcast- 
ers, for three years director of New 
York office of Canadian Wartime Infor- 
mation Board, was tendered farewell 
luncheon June 28 at New York on oc- 
casion of his retirement as director of 
New York WIB office. 

SAMUEL WOODWORTH, vice-president 
and general manager of WFBL Syra- 
cuse, has been named a member of the 
publicity committee and fraternal com- 
mittee of Syracuse Rotary Club. 


JAMES D. SHOUSE, vice-president of 
Crosley Corp. in charge of broadcast- 
ing, has been elected a member of the 
board of Foreign Policy Assn. of Cin- 
cinnati and of the Cincinnati Better 
Business Bureau. He also has been re- 
elected board member of Cincinnati 
Summer Opera Assn. 


ARDEN X. PANGBOKN, genera: man- 
ager of KGW Portland, Ore., was 
speaker at 58th annual meeting of Ore- 
gon Newspaper Publishers Assn., June 
29, Eugene, Ore. Talk was ‘‘Newspaper 
and Radio Relationships”. At another 
session he outlined postwar tourist 
business plans projected by Oregon Ad 
Club, of which he is president. 


ON VACATION: EDGAR KOBAK, MBS 
president, until July 21 at Pine Orchard, 
Conn.; PHILLIPS CARLIN, MBS vice- 
president in charge of programs, to 
July 16; HUGH KENDALL BOICE, vice- 
president in charge of sales, WQXR 
New York, until late July. 


RUSSELL G. WINNIE, manager of 
WTMJ-WMFM Milwaukee, has been 
elected president of the Milwaukee Ad 
Club. 


MERLIN H. AYLESWORTH, former pres- 
ident of NBC, married the former Mrs. 
Caroline Andrews McInteer on June 30 
at the home of his sister in Fort Col- 
lins, Col. 





LICENSE to operate a 250 w station at 
Prince George, B. C. has been issued to 
F. H. Elphicke, manager CKWX Van- 
couver, and his brother Cecil Elphicke, 
Vernon, B. C. 
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24 HOURS A DAY 
KCKN is the only Kan- 
sas City station broad- 
casting day and night 
—all night. 


“THIS IS MUTUAL” 
At 6 P. M. KCKN be- 
comes a BASIC station 
of the Mutual Broad- 
casting System. 


NEW YORK 17: 
SAN FRANCISCO 4; 
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420 LEXINGTON AVENUE 
1207 RUSS BUILDING 


ALLEN T. SIMMONS (1), owner 
and mgr. of WADC Akvon, is con- 
ducted through the Goodyear Air- 
craft Corp. by Harry Blythe, v-p 
and gen. mgr. of aircraft. Station 
pumps daily news broadcasts direct 
to plant employes. 


OWI Appeal 


MORE than 68 men responded to 
an OWI appeal made by several 
New York newscasters last week 
asking for kitchen and steward per- 
sonnel to man transports bringing 
back returning GI’s. 





OFFERS YOU THE 
MARKET THAT COUNTS 


MOST. 


.. without the rate 


penalty of out-state coverage! 


Leaving the surrounding thinly-spread farm and small 
town market to others, KCKN, and only KCKN, pro- 
grams specifically and exclusively for the listener tastes 
of the market that counts most—Greater Kansas City. 


So what? 


So this...Kansas Citians tune in KCKN 


for the kind of radio entertainment they like, day and 


night, all night. 


Thus, without the rate penalty of out-state coverage, 
you may tell and sell Greater Kansas City’s in-the- 
money, eager-to-buy listeners—thru KCKN. 


Your nearest Capper office will give you avail- 


abilities. 


Music by Day— Mutual at Night 





_BEN ‘LUDY, GENERAL MANAGER, KCKN, KANSAS cry. .- WIBW, 70 TOPEKA 
ne ELLIS ATTEBERRY, MANAGER, KCKN, KANSAS CITY. 








CAPPER PUBLICATIONS, Inc. 


MOHAWK 4-3280 CHICAGO 1: 


DOUGLAS 5220 


160 NORTH MICHIGAN AVENUE CENTRAL 5977 
KANSAS CITY 6: 


300 WALTOWER BUILDING VICTOR 3864 


Commercial \¥ 





WILLIAM VANDER BUSCH Jr., forme 
ly with WDGY Minneapolis and Arm 
Air Corps veteran, is new sales m 
ager of KOTA Rapid City, S. D. 
EDWARD G. DEMSEY, formerly of th 
Franklin Hardware Co., Philadelph 
has been appointed to the newly-c 
ated post of controller of WIP Phil 
delphia. 

CARROLL F. JACKSON, news n 
sportscaster of WROX Clarksdale, Migs, 
has been named sales manager of 
tion with resignation of ARNOLD CON, 


JIM MUSE is new addition to sales ap 
publicity departments of KUTA § 
Lake City. 

BARNEY CRAGSTON, sales acco 
executive in American cooperative pp 
gram department, has been nam 
sales manager of the department, ef 
fective immediately. Before jo 
American, Mr. Cragston was in 
Army for more than two years and o| 
time salesman of syndicated radio 
grams. 

OLIVE JOHNSON, who resigned as sp 
pervisor of commercial traffic at 
Hartford in April to join the Americag 
Red Cross, is now in Rome as property 
central officer. 

MYRON ELGES, Hollywood account 
executive of American, has been elect- 
ed president of newly formed American 
Broadcasting Co. Empioyees Club which 
comprises Hollywood network staff mem- 
bers. FRANK SAMUELS, western divi- 
sion sales manager, and AMOS BARON, 
KECA Hollywood sales manager, wer 
named first and second vice-president, 
respectively. KENNETH STEDMAN of 
auditing department is treasurer, with 
MARJORIE HESTER of stations rela 
tions division, secretary. 


CLARENCE P. ROBINSON and CHARLES 
W. BURDSAL are new members of the 
commercial staff of WCOS Clumbia, 


WHIT New Bern, N. C., has appointed 
Walker Co. as national sales represen- 
tative. 

NORTH Central’ Broadcasting Sys 
tem, including Mississippi Valley Net- 
work, ended connections with Posner 
Adv., New York, July 1. All space wil 
— through New York office of 
NBC. 





Gen. Foods Shifts 
GENERAL FOODS Corp., Nev 
York, is changing products adver 
tised and time of several network 
programs. Adventures of the Thin 
Man, now Fri. 8:30-8:55 p.m. on 
CBS for Grapenuts and Grapenuts 
Flakes, goes to Sun. 7-7:30 p.m. for 
Post Toasties and shifts from 
Young & Rubicam to Benton 
Bowles. Fannie Brice program, for 
merly for Post Toasties through 
Benton & Bowles, goes on in fall 
for Sanka coffee through Young 
Rubicam, either in its old CBS spo 
Sun. 6:30-7 p.m. or 7:30-8 p.m 
Burns & Allen goes on NBC Thu 
8-8:30 p.m., replacing Frank Mor 
gan, for Maxwell House coffee, hal 
dled by Young & Rubicam. Din 
Shore returns for Birdseye in fal 
same Thurs. 8:30-9 p.m. spot 
NBC. Agency is Young & Rubi 





Juilliard Courses 
JUILLIARD School of Music, Ne 
York, in its summer session Ju 
2-Aug. 10, is offering for the firs 
time courses in “Industrial Musi 
and Radio,” development of indu 
trial music in war plants 
opened a new field for the traine 
musician, who must have speci 
ized training in program maki 
script writing, use of equipmé 
and other skills necessary 
plant broadcast. 


BROADCASTING e Broadcast Advertisi 





ROA 











McClatchy Broadcasting Company 


1A 








SACRAMENT G, CALi FPO RN 






eee % er: See See ? ha sie 





ROADCASTING e Broadcast Advertising July 9, 1945 e@ Page 51 





4 
Lhe Swing is t 








B in Kansag C; 


Meet WHB’s Ed Birr— 


of our “Client Service Department” 


At WHB we've always called the 
sales department the “Client Service 
Department”—simply because that’s 
the purpose of our salesmen: to serve 
our advertisers. 

And when World War II “cleaned 
out” WHB’s sales staff, we looked 
around fora trained and experienced 
man who knew advertising, mer- 
chandising and selling. In Chicago, 
the same War had wiped out Ed 
Birr’s slate of national accounts. 

WHB’s Don Davis knew Ed Birr’s 
background in transportation, in 
agency work, in direct advertising, 
point of sale display and dealer de- 
velopment. “Come with WHB and 
see how you like radio”, he invited 

..and Ed Birr took to radio as a 
duck takes to water. 

Since 1942, Ed has developed two 
of the highest-rated co-operative 
shopping programs heard in the 
Kansas City area: “THE PLAZA 
PROGRAM” for the merchants of 
Kansas City’s exclusive Country Club 
Plaza district ....and “MARY JANE 
ON PETTICOAT LANE”, for down- 


town departmentstores and specialty 


. shops located on Eleventh Street, 


Main to McGee. 

Ed also pioneered in the develop- 
ment of “Help Wanted” advertising, 
by radio, for Kansas City’s war in- 
dustries—and has helped to secure 
thousands of workers for vital war 
plants. 

He has also helped both large and 
small merchants with soundly- 
planned radio campaigns of pro- 
grams and spot announcements. 

If you have a tough problem to 
lick—shortage of merchandise to be 
explained, good-will promotion, or 
the problem of stepping-up sales, 
Ed Birr can help you. His back- 
ground of experience in merchan- 
dising, advertising and selling in- 
cludes many major products. 

You'll enjoy delow business with 
WHB— “the station with agency- 
point-of view.” At WHB, every ad- 
vertiser is a client who must get his 
money’s worth in results. 

If you want to sell the Kansas City 
market, WHB is your happy medium. 


For WHB Availabilities, ‘Phone DON DAVIS 
at any of these “SPOT SALES” offices: 


KANSAS CITY ..... Scarritt Building ..... HArrison 1161 
NEW YORK CITY . . . 400 Madison Avenue . . . Eldorado 5-5040 
CHICAGO ..... 360 North Michigan ..... . FRAnklin 8520 


HOLLYWOOD 


- Hollywood Blvd. at Cosmo . . HOllywood 8318 


SAN FRANCISCO ..... 5 Third Street ..... EXbrook 3558 
KEY STATION for the KANSAS STATE NETWORK 


Kansas City « 
Missouri 


Wichita 
Kansas 


Great Bend « 
Kansas 


* Salina « 
Kansas 


Emporia 
Kansas 
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EMERSON S. SMITH, after more than 
two years in Marine public relations, 
has returned to KDYL Salt Lake City 
as program director. ‘- 

GEORGE LEE MARKS, formerly of 
WHAS Louisville, is now program di- 
rector of KTSA San 
Antonio. At one 
time Mr. Lee was 
production director 
of WOAI San An- 
tonio. 

ROBERT ZIMMER- 
MAN has joined 
KGW Portland, Ore., 
as educational di- 
rector. 

JERRY MARSHALL, 
WNEW New York 
announcer, married 
GERALDINE 
SCHWARTZ of the 
CBS accounting de- 
partment on June 17. 

ALICE LLOYD, formerly with writing 
staff of WNYC New York, has joined 
the program department of NBC New 
York. 

MALCOLM CHILD, WQXR New York 
announcer and producer, is the father 
of a girl born June 26. 

GILBERT CHASE, music supervisor for 
NBC University of the Air, left June 30 
on 10-week trip to nine Latin Ameri- 
can countries to serve as special con- 
sultant of the music division, Library 
of Congress. He will make a survey on 
interchange of American and Latin- 
American music and how each may be 
used by radio and educational agencies 
in fostering better understanding be- 
tween North and South America. 
MARY KENNEDY is music director and 
librarian of WPAT Paterson, N. J., suc- 
ceeding JAY SEYMOUR, who resigned 
to become music librarian at WMCA 
New York. 

DOROTHY LEWIS is new addition to 
continuity staff of KOTA Rapid City, 
Ss. 

NEIL M. MORRISON, talks and public 
affairs supervisor of CBC Toronto, has 
been seconded to the Canadian Wartime 
Information Board and has sailed for 
Great Britain on special two months 
assignment. 

PAT NICHOLSON, new to radio, to pro- 
duction staff of CKWX Vancouver. 
CHARLES LEWIS, former newscaster of 
WOL Washington, is new announcer 
with WWJ Detroit. 


BOB CONGER, WWJ Detroit announcer, 
has married Dorothy Fuhrman of De- 
troit. 


LEONARD CARLTON, program director 
of WLIB New York, has been granted 
six-month leave of absence to serve as 
New York representative for the Paris 
Post, English language newspaper which 
began publication July 4 in Paris as 
an afternoon daily. DOROTHY THACK- 
REY, publisher of the New York Post 
and owner of WLIB, is also publisher 
of the Paris Post. Special program 
saluting new newspaper was broadcast 
July 4 in English over French govern- 
ment network. DOROTHEA BECKMAN, 
assistant program director of WLIB, has 
been named acting program director 
in Mr. Cariton’s absence. She is also 
acting as publicity director succeeding 
PEGGY BYRNE, who resigned to join 
her husband im Topeka. 


Mr. Marks 





Tibbett to Tour 


LAWRENCE TIBBETT, noted 
baritone, leaves Lucky Strike’s Hit 
Parade after July 21 to go overseas 
on a USO tour, according to the 
New York office of Foote, Cone & 
Belding, agency for sponsor, Amer- 
ican Tobacco Co. Dick Todd, bari- 
tone, just returned from a year 
overseas with the USO, signed a 
five-year contract and starts on the 
series July 28, replacing Mr. Tib- 
bett. 
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MARY KIRKLAND, former radio pro- 
duction assistant at Lennen & Mitchell, 
New York, has joined playreading com- 
mittee of NBC script division, succeed- 
ing ROBERTA BARRETT, who resigned 
to join BBDO as editorial assistant. 
MAJ. ROBERT BUTTON, with NBC as 
assistant program manager of the Blue 
Network before joining the Army asa 
private in 1941 and now intelligence 
officer with the General Staff in Ger- 
many, July 2 in London married Decima 
Knight, English concert soprano. 
ROBERT MANSFIELD, of the AAF Of. 
fice of Radio production now on Guam, 
has been promoted to captain. He for- 
merly did commentary programs on 
Seattle stations. 

NATHAN M. RUDICH, former dramatic 
director at WNYC New York, is now 
assistant program director of the sta- 
tion. 


DURING WLBC Muncie, Ind. War} 
Bond drive June Johnson, prog. dir 
offered to wash dishes for Boni 
buyers. Taker was one of city’s larg- 
est restaurants. Don Burton, sta- 
tion’s owner, is giving $25 Bond to 
employe selling the most. 


DON ALBERTSON, from WCAL North- 
field, Minn., to KYSM Mankato, Minn. 
as announcer GENEVIEVE _ FITZ- 
GERALD and JOYCE ROSE are nev 
copywriters at KYSM. MARIE O’CON- 
ROR has been added to announcing}. 
staff. 

BETTY BERRY, 
Boston, has been married 
HAHN Jr., WNAC announcer. 
PAUL PARKER, chief announcer of 
WHIT New Bern, N. C., has been named 
program and production manager. 
ROBERT SPENCER is now member 0! 
production department of WTAM Cleve 
land. New amnouncers are STANLEY 
NEWLSON; HARRY E. RIDGLEY, for 
merly with WIBC Indianapolis, ané 
WAYNE C. BYERS, who returns to staf 
from WCAR Pontiac, Mich. 

JACK DUNHAVER, from KVOS Bell 
ingham, Wash., to announcing staff 0 
KIRO Seattle. 
ELEANOR HOWARD, women’s commep} 
tator for WOL Washington, has 
signed because of doctor’s orders. Sbé 
is replaced by MARSHALL ADAMS. 

JACKSON LOWE has been named chit! 
announcer of WWDC Washington. 


record m.c. at WNAC 
to BILL 


LEON LEONARDI, after 12-month leav§ 74 


of absence as 
“Bloomer Girl’, 


musical director 0 
New York music 


show, has returned to KFWB Hollywool ZZ 


as music director. 


DAVID BALLARD, released from thq} 
Marines, has joined KGFJ Los Angele] 4 
as announcer. KYLE THOMAS, former} 7 
ly of WMPS Memphis, has also bee] 4 
added to KGFJ announcing stalj/ 
FLORENCE YOUNG is new member @ 
program department. 
RICHARD TUFELD, formerly of NBG 
Hollywood, has joined KECA Hollywoo 
as announcer, replacing DOUG McKEl 
LAR. Latter has entered the Navy.— 
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...27e~ NBC-RECORDED PRODUCTION of 
great stories—beloved today as yesterday 


THE PLAYHOUSE OF FAVORITES is a series of modern 
radio adaptations . . . superbly produced and recorded by 
NBC...ofsuch masterpieces as Evangeline, Anna Karenina, 
Moby Dick... and many other live-forever stories whose 


wit, warmth and beauty thrill each generation anew. 


These stories . . . immortalized in plays of yesteryear and 
4, We Ty produced with the top talent of that day ... are now re- 


os. & A Ure created by NBC in all their original splendor spotlighting the 
r Boni Ye U,,7 : 
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’s larg: YN Gis ? top talent of today ... Wendy Barrie, Signe Hasso, Will Geer 
mn Yi / Nee, and other “prominents” of the theatre, motion pictures and 
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NBC’s alert supervision and production facilities. 


THE PLAYHOUSE OF FAVORITES will open in your 


town with a tremendous reception . . . will be hailed as the 
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sll iW”? 4 favorite “home theatre” of young and old... men and women 
—- Wea . . . because the people in your town want the “Playhouse” 
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sana Whisy type of drama . . . a demand clearly indicated by the result 
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WHO 
SAYS 


INFLATION? 


All day long 


W-I-N-D 


delivers 


19% 


MORE AUDIENCE 
PER DOLLAR 
now 


IN 
1945 
than in 1943 


Based on C. E. Hooper continuing 
Measurement of Radio Listening, 
February-April, 1943 and 1945. 


W-I-N-D 


Chicago 


5000 WATTS + 560 KC 


24 HOUR NEWS SERVICE 








AP + INS + UP 





WEW YORK REPRESENTATIVE + JOHN E. PEARSON CO. 
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AGENCIES” 


RED W. STRAUSS, in charge of Los 

Angeles office of Hugo Scheibner 

Inc., has been elected executive vice- 
president. FRANCES L. COOPER, for- 
merly of Fairchild Publications, Los An- 
geles, has been appointed agency San 
Francisco manager, replacing SHIRLEE 
PETKIN, named public relations direc- 
tor and head of planning department. 
Latter now headquarters in Los An- 
geles. 


ALBERT S. WHITE, former copy group 
head of J. Walter Thompson Co., Chi- 
cago, and copy chief of Sherman K. 
Ellis & Co., has been named to similar 
newly created post of McCann-Erick- 
son, Los Angeles. 


HARRY E. FOSTER AGENCIES, To- 
ronto, has moved Montreal office to the 
Sun Life Bldg. Telephone: Belair 
1984-5. 


LOUISE SMITH TAYLOR, former pro- 
duction manager of William Hart Ad- 
ler Inc., Chicago, has joined Goldman 
& Gross, Chicago, as production man- 
ager. 


AD CLUB of St. Louis is planning to 
establish two “‘Week in St. Louis Adver- 
tising Awards” for School of Journalism 
at Missouri U. and to establish awards 
for Washington U. and St. Louis U. 


WILLIAM FE. FLYNN, formerly with 
D’Arcy Adv., has joined Krupnick & 
Assoc., St. Louis, as production man- 
ager. 


A. DOUGLAS FOLGER has been named 
director of marketing research for 
Pedlar & Ryan, New York. 


EDWIN O. PERRIN, former staff man- 
ager in charge of Army campaigns of 
the War Adv. Council, has resigned 
that position to become a partner in 
Henry A. Loudon Adv., New York. Mr. 
Perrin, a former vice-president and di- 
rector of McCann-Erickson, New York, 
is third member of firm headed by Mr. 
Loudon. Another partner is DeWITT 
HILL, also a former McCann-Erickson 
vice-president. Loudon agency is at 
270 Park Ave., New York. 


Aico Arts |4 


DUDLEY B. TROTT is in charge of new 
Cleveland office of Caldwell-Clements, 
New York, to represent electronic in- 
dustries and radio and television retail- 
ing in Ohio, eastern Michigan, western 
Pennsylvania area. Cleveland location 
is 1210 Citizens Bldg., zone 14. Phone: 
Main 8270. 


JAMES DOOLITTLE, former sales man- 
ager of Neblett Radio Productions, Chi- 
cago, has opened his own production 
offices under name of Craig Dennis 
Radio Productions, 203 N. Wabash. 
Quarter-hour children’s show is first 
production. 


GIL GIBBONS, producer for Carl Wes- 
ter & Co., Chicago, has resigned to or- 
ganize his own production agency. He 
is succeeded by HARRY BUBECK, pro- 
ducer with NBC Chicago. 


FREDERIC W. ZIV Co., Cincinnati, has 
moved Hollywood offices to larger quar- 
ters at Taft Bldg. JOHN L. SINN, Ziv 
partner, is on West Coast supervising 
expansion and production of new pro- 
gram ‘Sincerely Kenny Baker’. V. DEL- 
BRIDGE also has shifted to Hollywood. 
N. L. ROGERS continues as Hollywood 
manager. RALPH McFREELEY, former 
promotion manager of Columbus Dis- 
patch, is now in charge of sales in De- 
troit. TOM PRIVETTE heads activities 
in Atlanta and M. J. RIFKIN in New 
England. FRANK MARGESON, formerly 
with Chicago Times, heads Ziv sales in 
Baltimore. 


CANADIAN MARCONI Co., Montreal, 
has announced it will manufacture and 
distribute a large range of electrical 
appliances in addition to radio prod- 
ucts. 











HELEN EGERT, for five years head of 
Egert Research Corp., has been ap- 
pointed research director of Raymond 
Spector Co., New York, and president 
of Egert Research Assoc., new affiliate 
of the agency. Egert Research Corp.’s 
entire facilities, including over 8,000 
specially selected field workers, have 
been taken over by Egert Research 
Assoc. 


ROBERT D. SPAHN has resigned from 
M. R. Hackett Co. to become vice-pres- 
ident of Roy S. Durstine Inc., New 
York. He is former vice-president of 
Criterion Adv. Co., New York. 


JEROME B. GRAY, head of Gray & 
Rogers, Philadelphia agency, has been 
named associate chairman of public 
relations committee for United War 
Chest campaign to be conducted in 
Philadelphia in the fall. Other agency 
men serving on committee are H. H. 
KYNETT, of Aitkin-Kynett, and AL 
PAUL LEFTON, of Al Paul Lefton Co. 


EUGENE KRAEMER, formerly with 
Adam J. Young Inc., New York, has 
joined J. P. McKinney & Sons, New 
York, succeeding NORBERT O’BRIEN 
who joined WCOP Boston as commer- 
cial manager [BROADCASTING, June 
18]. 


STAN KIRK has been appointed pro- 
duction manager of- Garfield & Guild 
Adv., San Francisco. 


CARL MORITZ, formerly with Attor- 
ney General’s office, Los Angeles, and 
prior to that on CBS Hollywood pub- 
licity staff, has been added to Young 
& Rubicam, Hollywood, as West Coast 
producer of CBS ‘“‘We the People”. 











MIKE JABLONS, in charge of publicity 
of WNYC New York, has been named 
director of promotion, news and special 
events. 


JOHN THORNTON, staff member of 
Mutual news division, is the father of 
a boy born June 29. 


DR. HUGH B. GRANT, former Ameri- 
can minister to Albania and later to 


Thailand, is new commentator with 
KGW Portland, Ore. 
EDWARD L. SOUDER Jr., American 


network correspondent in CBI theatre 
and only correspondent to accompany 
Gen. Wedemeyer on a 2,100-mile in- 
spection tour of northwestern China 
area, has returned to Chungking. 


W. R. WILLS, Far Easi authority with 
KMOX and KXOK St. Louis, is now 
news editor of WGBS Miami. 


PAUL GRAIN, sportscaster and special 
events man for KEX Portland, Ore., has 
married MARCIA LOUISE BARNES, 
soloist on KFPY Spokane. 


SAM G. ROSS, news editor of CKWX 
Vancouver, has returned to Canada 
after being overseas in Europe since 
early 1945 representing CKWX and af- 
filiated stations operated by All-Canada 
Radio Facilities. 


DAVID BRENT, American network war 
correspondent, is in San Francisco from 
the Philippines to visit his wife who is 
seriously ill in the Marine Hospital. 
Mrs. Brent recently returned to the 
states on a hospital ship from Santo 
Tomas where she and her husband 
were internees. 


PEGGY WHITEHEAD, formerly with 
WLW Cincinnati, is successor to BILL 
BAILEY in newsroom of WTAM Cleve- 
land. Mr. Bailey is now with NBC 
New York. 





CBS and Edmund Chester, CBS direc- 
tor of Latin American relations, re- 
ceived an award from municipality of 
Havana, Cuba, in recognition of achieve- 
ments in promotion of Cuban-American 
solidarity. Award was presented during 
a special broadcast June 29. 
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Maybe you’re interested in 
sponsoring a fifteen minute mewscast 
—or an hour long musical. Whichever 
it is, you'll be way ahead when you 


buy spot programs that are already 
well established on the air. For these 


programs have built large listening 
audiences and are usually headed by 


well-known personalities who have 
demonstrated their selling ability. 

There are many such good spot 
programs available, ready to go to 
work for your product tomorrow. A 
John Blair Man can tell you about the 
best of them, in markets that interest 
you. Call him in today —he’s a good 
man to know! 
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Tradition has it that the Chinese 
Emperor Nyu-Kwa invented the 
mouth organ about 3,000 B.C. The 
first Chinese mouth organs were hol- 
low gourds, bored with 13 or more 
holes each fitted with a thin bamboo 
cane. The neck of the gourd served 
as a mouthpiece, and each cane had 
a finger hole which was stopped by 
the player’s finger to sound the pipe. 


Not all were portable 


We think of the mouth organ as a 
“pocket” instrument—but some of 
the primitive types still used in 
—_— China have pipes 14 feet 
tall! 

Originally, the Chinese played the 
mouth organ in funeral processions. 
Today the instrument is carried by 
mourners, but net played—perhaps 
because the would-be musicians need 
all their wind to carry the monstrous 
pipes. 


The mouth organ becomes 
the harmonica 


By 551 A.D., the mouth organ had 
traveled westward to Persia, but it 
was not until the 18th century that 
the instrument reached Russia and 
European civilization. Abbe Georg 
Vogler introduced the free reed into 
the Chinese-type instrument, and 
the harmonica resulted — together 
with a whole family of reed instru- 
ments. 

In 1821, Friedrich Buschmann, of 
Berlin, built the first mouth organ in 
the form in which it is familiar to us. 





Harmonicas today are usually played 
in groups. Their low volume and thin, 
reedy tone make them difficult to 
record. They are reproduced best by: 


VERTICAL CUT RECORDINGS! 


Electrical Research Products 
Division 
Western Electric Company 


INCORPORATED 


233 BROADWAY, NEW YORK 7, N. Y. 
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PONSORS gaey 


RANKLIN SCHOOL OF NURSING, 
New York, with branch schools in 
Pittsburgh, Newark, Philadelphia 
and Cleveland, intends to use national 
radio advertising when plans for home- 
study course are completed. Programs 
built by local stations and participa- 
tions will be used. Agency is Seidel 


Adv., New York. 

ALBERT EHLERS Inc., New York 
(Ehlers Tea), starts sponsorship of 
Mary Margaret McBride, participation 


show, on WEAF New York, effective 
July 9 for 52 weeks. Agency is Weiss & 


Geller, New York. 


HAWTHORN-MELODY Farms Dairy, 
Chicago, has signed for five station 
breaks weekly for 13 weeks on WMAQ 
Chicago thru Bozell & Jacobs, Chicago. 


CHRISTIAN HERALD Assoc., New York, 
has placed a 13-week series of tran- 
scribed programs “They Knew God” on 
KYW Philadelphia, Saturday 6:30-6:45 
p.m. Placed direct. 


DR. W. B. CALDWELL Co., Monticello, 
Ill. (Campho-Phenique), has signed for 
two station breaks weekly for 33 weeks 
on KYW Philadelphia thru Sherman & 
Marquette, Chicago. 


MARITIME MILLING Co., Buffalo 
(Hunt Club Dog Food), will participate 
twice weekly in Ruth Welles program 
on KYW Philadelphia, placing for 13 
weeks thru Baldwin, Bowers & Strachan, 
Buffalo. 


MARLIN FIREARMS Co., New Haven, 
Conn. (razor blades), has placed three 
one-minute transcribed spots on KYW 
Philadelphia for 26 weeks thru Craven 
& Hedrick, New York. 


ALBERS MILLING Co., Seattle (flour), 
has appointed Honig-Cooper Co., Seattle 
to handle advertising. Firm sponsors 
“Albers Homemakers Hour” on NBC Pa- 
cific stations. 


CRYSTAL BEVERAGE Co., Los Angeles 
(Squirt) has appointed Davis & Beaven, 
Los Angeles, to handle advertising. 


VONETT SALES Co., Los Angeles (cos- 
metics), July 2 started five-weekly 
quarter-hour of recorded music on 
KFAC Los Angeles. Contract is for 15 
weeks, Firm in addition sponsors twice- 
weekly “Star Gazing With Frances 
Scully” on KECA Hollywood. Adolph 
Wenland Adv., Los Angeles, has ac- 
count. 


BREUNER’S, Oakland, Cal. (home fur- 
nishings), June 25 started Raymond 
Swing’s commentaries on KGO San 
Francisco, 4:15 and 10:15 p.m. (PWT) 
Mon. thru Fri. Agency is Emil Rein- 
hardt Adv., Oakland. 

J. H. CAMPBELL, for three years on 
loan from Canadian Pacific Railway to 
head Washington office of the Canadian 
Wartime Information Board, has been 
mamed general publicity agent of 
C.P.R., succeeding J. M. GIBBON who 
retired June 30. 





COUNTESS MARITZA COSMETIC Co., 
New York, has appointed Madison Adv., 
New York, to handle advertising. Radio 
is considered. 


MILES LABS., Elkhart, Ind. (Alka-Selt- 
zer, One-A-Day Vitamin B Complex 
Tablets), is in fifth consecutive year on 
Keystone Broadcasting System with re- 
newal of ‘“‘Lum ’n’ Abner’”’ series, broad- 
cast four times weekly, quarter-hour. 
Agency is Wade Adv., Chicago. 
GENERAL CIGAR Co., New York, spon- 
sor of New York Post columnist Earl 
Wilson on Mutual during the spring, 
will return to the air in the fall but 
neither program nor time has been set. 
Agency is J. Walter Thompson Co., New 
York. 


S. S. KRESGE Co., Detroit, has entered 
radio for first time with sponsorship 
of John B. Kennedy quarter-hour co- 
operative broadcast on American five- 
weekly. Agency is Maxon Inc. 


TAYLOR REED Corp., New York (QT 
Pie Crust), has appointed Tracy, Kent 
& Co., New York, to handle advertis- 
ing. Spot announcements will be used. 


EMS BREWING Co., East St. Louis, IIl., 
has named Maurice Lionel Hirsch Co., 
St. Louis, as agency. Radio will be used. 


PIETER DE WITT Diamonds Ltd., New 
York, on Sept. 3 starts 35 station breaks 
weekly on WLIB New York on one- 
year contract. Firm is already using 
station breaks on WQXR New York and 
Participation sponsorship in program 
on WJZ New York. Agency is Green- 
Brodie, New York. 


ROYAL Tobacco Corp., New York (Lion 
Cigarettes), this week starts a five- 
weekly musical program on WHN New 
York and thrice-weekly news program 
on WABC New York. Agency is Law- 
rence C. Gumbinner Adv., New York. 


W. F. STRAUB & Co., Chicago (Honey 
Mellowed Prune Juice), is planning a 
spot campaign next fall in addition to 
sponsorship of a participation show 
“Dr. Eddy” on WOR New York. Agency 
is S. Duane Lyon Inc., New York. 


ARTHUR TICKLE Engineering Works, 
Brooklyn, is using help wanted spot 
announcements and participations in 
programs on WNEW WMCA WHN WINS 
New York. Announcements, varying in 


frequency, are to run thru July 23. 
Agency is Al Paul Lefton Co., New 
York. 


DOROTHY SHOPPE, Los Angeles (wom- 
en’s apparel), has started nightly 
spot schedule on KFAC Los Angeles. 
Placement is thru Adolph Wenland 
Adv., Los Angeles. 


HEBREW Evangelization Society, Los 
Angeles (religious), having expanded 
its national campaign, currently spon- 
sors transcribed quarter-hour “Hebrew 
Christian Hour” on 44 stations, vary- 
ing from a thrice-weekly to daily 


schedule. Tom Westwood Adv., Los An- 
geles, has account. 





FOR SECOND consecutive year, Women Commandos, sponsored on WKY 
Oklahoma City by Oklahoma Natural Gas Co., won top honors in the 
Public Utilities Adv. Assn.’s better copy contest. Admiring scroll for 
education and public service are (1 to r) Hal North, gas company prom. 
mgr.; Gayle V. Grubb, station mgr.; John H. Warden, sponsor’s gen. sales 
mgr.; Julie Benell, writer-producer; Ralph Miller, WKY comm. mgr. 
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A PEEP 
INTO THE 
FUTURE! 


In that washing machine windoy 
Farmer Bill might fancy he see 
big changes coming to Iowa! 


It’s true that prosperity here long 
has been unique for a predoni- 
nately farming state. But now i 
has increased to a point where al- 
most the entire rural population js 
set to buy anything it wants! 


The reason? Unheard-of produec- 
tion over along period! "Way back 
in 1943 the average Iowa farm 
income was $7,672 followed by a 
least a 20% increase last year. 
With the whole world demanding 
foodstuffs, the figure’s still going 
up—and up—and up! 


Stratespheric earnings, however, 
haven’t changed the radio tastes of 
rural Iowans. Jazz, jive and jitter- 
bugging still aren’t popular here. 
KMA’s realization of that fact is 
the reason behind its unique pro- 
gramming. KMA devotes hours 
daily to serving local needs and 
wants. Listeners’ approval is 
shown by their letters—more than 
twice as many as any other station 
in our area receives! 


We'd like to tell you more of 
KMA’s story. Or for information, 
call Free & Peters! 


KMA 


AMERICAN BROADCASTING CO. 


The No. 1 Farm Station 
in the No. 1 Farm Market 


152 COUNTIES 
AROUND SHENANDOAH, IA 





2) | FREE & PETERS, Ie 


Exclusive National Representatives 
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WCSC thinks CBS is tops in news... BUT! 


Good as CBS news is... and we, too, think it’s radio’s 
“most adult news service”... we know we need even 
more than the best in network news to keep WCSC 
the number one civic and entertainment force in 
Charleston. We need locally planned, locally produced 
programs. Programs that reach the heart of Charleston. 
” We think we have them. 
Programs like our ESSO REPORTER: Charlestonians 
and Coastal Carolinians for years have been turning to 
WCSC four times each day to hear the EssO REPORTER 
... five minutes of accurate, listenable headline news of 
the world, the nation, the state, county, and Charleston! 
The Esso REPORTER is more than-excellent reporting, 
excellent presentations of the news. Ever since the first 
hospital ship came into Charleston harbor...they aver- 


age about one a week now...the ESSO REPORTER has 


gone on the air with a special plea that no one use the 


long distance telephone so that the wounded men may 
call home. The telephone company credits these 
appeals with keeping the circuits free! 

Things like this have made WCSC and the Esso 
REPORTER a Coastal Carolina institution. Just another 
example of WCSC planned, produced, successful pro- 
grams. They sell products, too. Just ask ESSO! 
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CHARLESTON, SOUTH CAROLINA 


John M. Rivers, Owner 





Represented Nationally by Free & Peters 
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NOX puts through 
the Call! 


There are a hundred-and-one 


pieces of apparatus necessary 
to electronic operation but, 
finally the voice or picture goes 
out into space via the antenna. 


Whether it’s FM, Television or 
VHF you can be sure of getting 
the most out of your power and 
equipment by “Putting the Call 
Through” on Blaw-Knox Ver- 
tical Radiators. 


BLAW-KNOX DIVISION 
of Blaw-Knox Company 
2038 Farmers Bank Bldg., Pittsburgh, Pa. 


--BLAW-KNOX "eet RADIATORS 
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TECHNICAL 3 


CORBY STONE, from WXYZ Detroit, 
ALLEN ANDERSON, formerly with De- 
trola Mfg. Co., and ALPHONSO FUR- 
GET, released from the Army, are new 
technicians with WWJ Detroit. Mr. 
Furget operated 14 different stations on 
Saipan. 

FRANK COLVERT, control engineer at 
WPTF Raleigh, N. C., is first of 30 em- 
ployes in service to return to station. 
KILBOURNE E. CULLEY, engineer of 
WEEI Boston, is now in radar division 
of Fleet Service School, Norfolk, Va. 
DORCAS RUTHENBERG, onetime con- 
tinuity writer for NBC New York, is 
now continuity and production spe- 


, clalist for WHAS Louisville. 


RADIO division of Bendix Aviation 
Corp. has been awarded fourth Army- 
Navy E Award for war production 
achievement. 

JAMES GODWIN, from- KALE Portland, 
Ore., and WILLIAM SIEBERT Jr. are new 
technicians with KEX Portland. 
MURDO MACKENZIE, following mili- 
tary leave of absence as civilian flying 
instructor at Polaris Air Academy, Lan- 
caster, Cal., has returned to NBC Holly- 
wood engineering staff. 


ROBERT N. DEHART of CBS general 


engineering staff, has returned to New’ 


York headquarters with completion of 
200,000 w international short-wave 
transmitter operated by the network 
for OWI at Delano, Cal. 

ART FULTON, sound engineer of KHJ 
Hollywood, is father of a boy. 

JOHN W. MATHEWS, former partner of 
Busby & Oury, CPA firm, has been 
elected treasurer of Majestic Radio & 
Television Corp., St. Charles, Ill. 
CHARLES M. SHERWOOD, formerly in 
sales division of RCA, Bendix, and 
Joseph Strauss Co., has been named 
eastern district merchandiser of Strom- 
berg-Carlson Co., Rochester. 





Network Accounts 


Renewal Accounts 











STERLING DRUG Inc., New York 
(Bayer Aspirin) renews on July 17 
American Melody Hour for 52 weeks on 
123 CBS stations, Tues. 7:30-8 p.m. 
Agency: Dancer - Fitzgerald-Sample, 
Bw F. 


CUDAHY PACKING Co., Chicago (Old 
Dutch Cleanser), Aug. 6 renews for 52 
weeks Tena and Tim on 36 CBS sta- 
tions, Mon. thru Fri. 2:45-3 p.m. Agen- 
cy: Grant Adv., Chicago. 
COLGATE-PALMOLIVE-PEET Co., Jer- 
sey City, for Super Suds, has renewed 
Blondie on the full CBS network for 52 
weeks starting July 8. Program, heard 
Sunday 8-8:30 p.m., is handled by Wil- 
liam Esty & Co., New York. 

BRISTOL MYERS Co. of Canada, Mont- 
real (Vitalis, Sal Hepatica), on July 3 
renews Alan Young’s Show on 24 CBC 
Dominion network stations Tues. 8:30-9 
p.m. Agency: Ronalds Adv., Montreal. 
WM. WRIGLEY Jr. Co., Toronto, Aug. 7 
renews for 52 weeks Treasure Trail on 
10 CBC Dominion network stations 
Tues. 10:30-11 p.m. Agency: Jack Mur- 
ray Ltd., Toronto. 

BORDEN Co., Toronto (milk, ice cream), 
on Oct. 4 renews Canadian Calvalcade 
on 34 CBC Dominion network stations 
Thurs. 9:30-10 p.m. Agency: Young & 
Rubicam, Toronto. 

PROCTER & GAMBLE Co., Toronto, 
July 2 renewed on 27 CBC Trans-Cana- 
da stations, Road of Life (Ivory Bar, 
Oxydol) Mon. thru Fri. 11-11:15 a.m.; 
Right to Happiness (Ivory Bar) on 17 
CBC Trans-Canada stations, Mon. thru 
Fri. 3-3:15 p.m., Benton & Bowles, N. Y.: 
Woman of America (Ivory Snow) on 27 
CBC Trans-Canada stations, Mon. thru 
Fri. 3-3:15 p.m., Benton & Bowles, N. Y.; 
Ma Perkins (Oxydol) on 27 CBC Trans- 
Canada stations, Mon. thru Fri. 3:15- 
3:30 p.m., Dancer-Fitzgerald-Sample, N. 
Y.; Pepper Young’s Family (Camay, 
Chipso) on 27 CBC Trans-Canada sta- 
tions, Mon. thru Fri., 3:30-3:45 p.m., 
Pedlar & Ryan, N. Y. 
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RCA has developed a new method for 
fusing steel and glass in a permanent 
airtight seal for metal electron tubes 
to permit use of a staple metal insteaq 
of costly and scarce alloys. 

JOHNNY KELLEY, former technician 
with WEEI Boston now in Navy sub- 
marine service, is the father of a boy. 
BILLY ROOF, DEE BOWERS, and Mc. 
KINNIE HARTLEY are new control oper. 
ators with WCOS Columbia, S. C. 
CLAUDE MARQUIS, daytime engineer 
with WFEA Manchester, N. H., is com- 
poser of “Furlough Waltz”, new popular 
song published by Broadcast Music Inc, 





International Control 


Of Radio Is Discussed 


A VOLUME ENTITLED “The In- 
ternational Control of Radiocom- 
munications” by John D. Tomlinson 
has been published by J. W. Ed- 
wards, Ann Arbor, Mich. at $2.50. 

The book is based on a disserta- 
tion originally presented at the 
University of Geneva in Switzer- 
land in 1938. It traces in 310 pages 
and 10 chapters, with an extensive 
bibliography, the historic develop- 
ments in international regulation 
of radio transmissions. 

The book emphasizes that inter- 
national regulations are of two 
general types: Those concerning 
traffic and operations and technical 
regulations which are necessary be- 
cause of the character of radio 
emissions. The latter type concerns 
Author Tomlinson in his study, 
which covers the period from 1903 
to 1938. 





GENERAL FOODS Co., New York (Pos- 
tum), on Oct. 5 renews Aldrich Family 
for 52 weeks on 125 CBS stations. Agen- 
cy: Young & Rubicam, N. Y. 


PROCTER & GAMBLE Co., Cincinnati 
(Ivory Soap), effective July 2 renewed 
Right to Happiness, Mon. 10:30-10:45 
a.m. on 137 NBC stations. Agency: 
Compton Adv., N. Y. 

TUCKETT Ltd., Hamilton, Ont. (cig- 
arettes), on Sept. 12 renews Curtain 
Time on 30 CBC Dominion network sta- 
tions, Wed. 9:30-10 p.m. Agency: Mac- 
Laren Adv., Toronto. 

STERLING DRUG Inc., Windsor, Ont. 
(Bayer Aspirin), on July 15 renews Al- 
bum of Familiar Music on 29 CBC 
Trans-Canada stations, Sun. 9:30-10 
p.m. Agency: Dancer-Fitzgerald-Sam- 
ple, N. Y 


Net Changes 


SOCONY-VACUUM Oj. Co. of Canada, 
Toronto (Mobiloil), on July 2 replaced 
Information Please with Rise Stevens’ 
Show on 26 CBC Dominion network 
stations Mon. 9:30-10 p.m. Agency: 
Cockfield Brown & Co., Toronto. 
WANDER Co., Cnicago (Ovaltine), Sept 
24 shifts Captain Midnight from Ameri- 
can-Blue Mon. thru Fri. 5:45-6 p.m. 
(CWT) to Mutual, Mon. thru Fri. 5:30- 
5:45 p.m. (CWT). Agency: Hill Blackett 
& Co., Chicago. 

MILES LABS., Elkhart, Ind. (vitamins), 
on July 5 shifts Lum ’n’ Abner on Blue 
stations from Mon. thru Thurs. 8:15- 
8:30 p.m. (West Coast repeat 8:15-8:30 
PWT) to Mon. thru Thurs. 8-8:15 p.m. 
(West Coast repeat 8-8:15 p.m. PWT). 
Agency: Wade Adv., Chicago. 





TOP SONG hit of the year from July 1, 
1944, to July 1, 1945, according to audi- 
ence coverage, Index Reports, was “Don’t 
Fence Me In”. which reached a total 
radio audience of more than 700 million 
listening homes. ACI song hit survey 
pointed out that no “war” songs were 
listed in the year’s top 10. 
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chief executives to the kid who runs the 


blue print machine is dedicated to just one 


GATES ONE KILOWATT 


BROADCAST TRANSMITTER 


This new Transmitter, utilizing many wartime developments, 
will meet the exacting demands of peacetime broadcasting. 
Its proven dependability — plus its modern, streamlined ap- 
pearance—fit it perfectly into tomorrow's Radio Station. 
Accurately engineered, with all parts conveniently accessi- 
ble. The pressure-type cabinet keeps out dust and helps 
assure cool operation. High fidelity performance. 

Detailed bulletin on the GATES 1 KW Transmitter will soon 
be available. 





PROGRESS REPORT 


Wartime limitations prohibit the sale of new broadcasting equip- 
ment without priority. Hence the above equipment is presented 
only to familiarize you with another new GATES development. 











GATES Pagyo cO- ovincy, 1L11N018 


0 is a moderate-sized, compact or- 


ganization in which everyone from the 


purpose. That purpose—to design and 
build efficient, dependable Radio Trans- 


mitting Equipment—our exclusive specialty. 


We have been at it successfully since 1922 


—long enough to gain genuine, practical 


GATES RADIO CO. e 


\é 
{ 
i 
| 





know-how in every phase of the business. 





That experience, plus engineering ability 
and precision workmanship, add up to the 
kind of Equipment which appeals to Engi- 


neers and Station Managers alike. 


Let us tell you more about GATES Trans- 
mitting Equipment —and about the GATES 
Priority System for Prompt Post-War De- 


livery! Write today! 


QUINCY, ILLINOIS 








MANUFACTURERS OF RADIO TRANSMITTING EQUIPMENT SINCE 1922 








RED A. BOSIN, formerly with Col- 
gate-Palmolive-Peet Co., has been 
appointed research and promotion 
manager of WNBF Binghamton, N. Y. 


BUELAH STRAWWAY, formerly with 
radio promotion and publicity depart- 
ment of J. Walter 
Thompson Co., New 
York, has been ap- 
pointed merchandis- 


ing manager of 
WJZ New York, 
succeeding HOW- 


ARD ST. JOHN who 
has been assigned 
to American net 
sales department in 
charge of program 
sales, promotion and 
development. Miss 
Strawway, prior to 
her association with 
J. Walter Thompson 
Co., was director of 
merchandising and research of WLW 
Cincinnati for five years. 


MARY ELLEN RYAN, traffic manager 
of KHJ Hollywood and Don Lee Broad- 
casting System, has been named as- 
sistant to HARRIETT CROUSE, recent- 
ly appointed network director of pub- 
licity and promotion. She _ succeeds 
SHIRLEY HORTON, resigned. JUDY 
SMITH, formerly with KHJ sales de- 
partment, has been added to Don Lee 
publicity and promotion staff, replac- 
ing DOROTHY ROCHELEAU, resigned. 





Miss Strawway 


ROMOTION =e 


THOMAS PROUST, with NBC guest re- 
lations and traffic departments before 
entering the Army Air Corps in 1941, 
has rejoined the network as tour pro- 
motions assistant. Holder of the DFC 
and the Air Medal with eight Oak Leaf 





LOUISE LIVINGSTON, member of pub- 
lic relations department of Evansville 
on the Air Inc. (WGBF WEOA W45V), 
has been married to Pfc. Robert Hart- 
sel Chapman Jr., Fifth Service Com- 
mand radio operator. 


LT. JERRY DANZIG, USNR, former 
publicity director of WOR New York, 
is in New York on 30-day leave after 
serving 26 months overseas. Lt. Danzig 
was radio officer on Admiral King’s 
staff, handling Navy radio in the United 
Kingdom and on the continent. 


RAYMOND H. RHODES, district board 
executive of OPA for 24 Northern Cali- 
fornia counttes and district informa- 
tion executive, has been appointed to 
promotion department of McClatchy 
Broadcasting Co. and Newspapers, Sac- 
ramento. 

CARL OSWALD, tormeriy with press de- 
partment of American network, has 
joined Mutual pubHcity and press de- 
partment as special field representative 
for Coca Cola account. 


Clusters, Mr. Proust was discharged 
June 6 with the rank of captain. 





Data Handbook 


TIMEBUYERS HANDBOOK of radio 
and market facts, including complete 
data on four major networks servicing 
the Pacific Coast market, has been is- 
sued by Don Lee Broadcasting System, 
Hollywood. The 16-page booklet covers 
rates, discounts, station call letters, 
frequencies, with network and station 
personnel. Besides sections on market 
as whole, by counties, urban vs. rural 
markets, handbook lists station repre- 
sentatives. Explanation on Don Lee 
letter-head, signed by Sidney Gaynor, 
general sales manager, is attached. 
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OKLAHOMA 


YOU BET... THEY LISTEN 
TO KTOK 


“Listening Index” 
where 
appeals to a concentrated audience of 
895,801 people (44% 
population). Over 876 million dollars 
are represented in this effective buying 
power. KTOK says 
to more people in Oklahoma City than 
any other radio station. 


AMERICAN BROADCASTING CO., 
KEY STATION OF OKLAHOMA NETWORK 
THE MOST PROGRESSIVE STATION IN EXPANDING 


Just consult your 
and see for your- 
KTOK stands. KTOK 
of Oklahoma’s 


“good morning” 


INC., AFFILIATE 


1400 ON YOUR DIAL 
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Promotion Contest 

WAR BONDS and merchandising awards 
are prizes in local promotion contest 
for American Broadcasting Co. stations 
in California carrying ‘Hawthorne 
House’. Arrangements were completed 
by network’s promotion and publicity 
departments in cooperation with Gar. 
field & Guild Adv., San Francisco. Guit. 
tard Chocolate Co., San _ Francisco, 
sponsors weekly half-hour series. 


Juke Box Posters 


PLACARDS promoting the Guy Lom. 
bardo show heard over WROK Rock. 
ford, Ill., are being placed by the sta. 
tion on juke boxes in the area through 
tie-up with local music machine dis. 
tributor. Program sponsor is also men- 
tioned. 


Celebration 


PAIR of guest tickets to Fourth of July 
celebration directed at the Greensboro, 
N. C., fairgrounds by WBIG accompany 
broadsides publicizing event which fea- 
tured “Old Fiddler’s & Hillbilly Bang 
Contest’. Out of town guests also were 
invited to visit station. 


WTAG Comparison 


COMPARISON of local ratings to na- 
tional ratings for first 15 network pro- 
grams is given in promotion folder 
issued by WTAG Worcester, Mass. By 
Hooper ratings WTAG also claims 28 of 
30 top evening network shows. 


Industrial Brochure 


BROCHURE, “RCA Sound Systems”, 
showing varied uses of electronic sound 
systems in industry, institutions and 
commercial organizations, has _ been 
issued by RCA Victor Division. 


Commentator Promotion 


PROMOTION piece describing Frazier 
Hunt as “a great name, a great com- 
mentator and a great radio program” 
has been published by Mutual to sell 
the commentator to local advertisers. 


Program Booklet Report 


WQXR New York has issued a circu- 
lation report on its monthly program 
booklet which now has a circulation of 
24,208 copies monthly within 100 mile 
area of New York. 


UNCIO Folder 


FACTS and figures on San Francisco 
Conference and “. . . how western lis- 
teners tuned their radios to the historic 
opening ceremonies’’, are presented in 
single-fold NBC western division bro- 
chure. 

WWL Comb 
A COMB attached to a card has been 
sent out by WWL New Orleans to con- 
vey the idea that WWL ‘combs the 
deep South making sales for its adver- 
tisers”’. 

Swap Booklet 
AT LISTENERS request, KIRO Seattle 
has issued an eight-page booklet of want 
ads in connection with “Swap ’n Shop” 
program. 

Sports Folder 
TWO color folder has been distributed 
by KOMA Oklahoma City on station's 
sports programming and coverage. 





AMERICAN Forces Network, through its 
emphasis on jazz music and musicians 
in France, has done more than any 
other medium to increase intérest and 
respect for native French jazz experts. 
xcecording to an editorial in the latest 
monthly bulletin of the Hot Club de 
France. Editorial praises GI network for 
recognizing the worth of French musi- 
cians and using their music on AFN 
broadcasts. 


630 KILOCYCLES | 
/5000 WATTS Full Time 
BLUE NETWORK 


Represented Nationally by 
John BLAIR & CO. 
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The Travelers Broadcasting Service Corporation 


Affiliated with NBC 
and New England Regional Network 


Represented by WEED & COMPANY, 
New York, Boston, Chicago 


Detroit, San Francisco and Hollywood 
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Phrase-Turner 


CHAIRMAN PAUL A. 
PORTER, FCC, will have 
competition as a_ phrase- 
turner if Bill Wills, ex-Ver- 
mont Governor, is confirmed 
to the Commission. Wills 
specimen: “Government is a 
service, with nothing to sell 


but service.” “I won’t tear 
down where I can’t build 
stronger.” “, . . suffocating 


network of government pa- 
ternalism.” 








WKY’S WAR LOAN 
DRIVE SUCCESSFUL 


“MR. MONTAGUE’S tour has 
been more successful than my wild- 
est dreams,” wrote George H. C. 
Green, western Oklahoma regional 
executive director for the Okla- 
homa War Finance Committee, to 
Edgar T. Bell, WKY Radiophone 
Co. secretary-treasurer, and Gayle 
Grubb, manager of WKY Oklahoma 
City. He referred to a War Bond 
tour of 25 western Oklahoma coun- 
ties sponsored by WKY and made 
by Sydney R. Montague, lecturer 
and author on the Arctic. 

“His tour was the greatest single 
bond promotion we’ve had to date 
and we’ve had some good ones,” 
Mr. Green said. 












WEVE SOLD THESE 
EED FER 18 YEARS! 


Local radio advertisers certainly know what’s what! 


That’s why we’re proud that Fargo’s Interstate Seed 


& Grain Co. has been a steady, 312-time-per-year 


advertiser on WDAY—for eighteen years. 


A radio station is known by the advertisers it keeps. 


WDAY keeps ’em! 








FARGO, N. D. 


970 KILOCYCLES ... $000 WATTS 
FREE & PETFRS, INC., NATIONAL REPRESENTATIVES 
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HANDLING of wire copy is ex- 
plained to “interne” Elmer F. Beth 
(1), U. of Kansas, by Erle Smith, 
KMBC Kansas City news editor. 





CKPG Starts 


CKPG goes on the air at Prince 
George, B. C., as soon as equip- 
ment is available. License has been 
issued to F. H. Elphicke, manager 
CKWX Vancouver, and C. El- 
phicke, commercial manager CKOV 
Kelowna, and formerly of CFGP 
Grande Praire, Alta. C. Elphicke 
will manage CKPG. Station ‘will 
operate on 1230 ke, 250 w. 





AFN Station at Reims 


ADDING to the powerful stations 
the American Forces Network has 
put into operation for the troops in 
Europe [BROADCASTING, June 18], 
the AFN has opened another at 
Reims. The transmitter operates on 
2,000 w at 1231 ke. Program direc- 
tor is S/Sgt. Verner Paulsen, who 
was program director of AFN Lon- 
don. 


RICHMOND 
LOCATED MIDWAY 
BETWEEN THE 
NORTH AND SOUTH 


Had Bank Clearings for 

May 1945—$342,438,- 

000. An Increase of 9% 
over May 1944. 


In this Major Market 


us! WMBG 
NBC IN RICHMOND, VA. 
5000 WATTS 


x g% \e A \ % \ S \%& » * 


IXSNGNSN8\ ACN 
— OZ ee 


REPRESENTED BY JOHN BLAM & CO 





Radio Instructors 


Work as ‘Interneg 
Station Newsrooms Help Train” 


q 


Many College Journalists ~~ 


A NATIONWIDE training pro 
gram in radio news techniques for” 
college radio journalism instructor) 
is being conducted under the aus. 
pices of the Council on Radio 
Journalism, an organization creat! 
ed in January by joint action of the” 
NAB Radio News Committee and” 





the American Assn. of Schools & 
Depts. of Journalism. F 

Seven teachers thus far have beg, 
selected from applicants from) 
schools throughout the country! 
They started their “interneship” at 
the beginning of the summer at) 
various stations, each of which” 
takes only one interne and person 
ally provides an all-expenses-paid | 
scholarship. 


Work in Newsrooms 


The three month interneships are 
intended to equip the instructors 
with working background for their 
classroom courses which in tum 
will provide properly trained radio 
newsmen. Their studies at top-flight 
stations include practical experi- 
ence at every job in a newsroom. 
The instructor-students actually do 
the work themselves instead of 
merely watching or accompanying 
the station personnel. Details of the 
plan are handled by the Council 
committee on teachers training and 
interneship, and stations. 

Those now participating ar 
Everett W. Withers, Washington é" 
Lee U., WTIC Hartford; Archie R. 
Harney, U. of Idaho, KFI Los An. 
geles; Frank E. Schooley, U. of 
Illinois, WSYR Syracuse; Fred M. 
Parris, Kansas State College, 
WFAA Dallas; Robert L. Mosshold- 
er, U. of Omaha, WOW Omaha; 
Olaf J. Bue, Montana State U., 
KVOO Tulsa; Elmer F. Beth, U. of 
Kansas; KMBC Kansas City. 

In addition WGAR Cleveland and 
‘KKOIN Portland will take on in- 
ternes shortly. WMBD Peoria, 
WSB Atlanta and WGY Schenec- 
tady also have set funds aside for 
interneships. 
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ANOTHER PACKAGE DEAL 


Here's your opportunity to get radio's hottest trio doing 78 
of the most popular tunes—many with the sensational Ida 
James as vocalist. There are eight sixteen-inch, 33 1/3 
rpm, double-faced transcriptions in this album. You can 


NOW get these discs at $75.00 for the whole group. 





Personal Management 


CARLOS GASTEL 


ES—Including— 


BESAME MUCHO 


LEADING TUN 


‘you AIN’ K LOW 
y 1S? OR IS e SPEA 
asi «+ eer ae AD 
K SALAD. 
KNOCK ME A SOLID POTATO 
* 
THIS’LL MAKE you LAUGH 1 REALIZE NOW 








729 SOUTH WESTERN AVENUE © HOLLYWOOD 5, CALIFORNIA 





Miller Discharged 
CAPT. HOWARD IRVING MIL- 


LER, supply officer, office of 
Radio Production Headquarters, 
Army Air Forces, Washington, 


has received his discharge on 
points earned in the Mediterranean 
theater. He left CBS New York 
network operations department in 
1942 to become an aviation cadet, 
and served with the 15th Air Force 
in North Africa and Italy. After 
flying 50 combat missions, he re- 
ceived the Air Medal with four 
Oak Leaf Clusters and the Presi- 
dential Unit Citation with one Oak 
Leaf Cluster. Capt. Miller’s plans 
are not decided, though he may re- 
turn to Columbia later. 





Graititorial 





OUR RETURNING LISTENERS 


By IRA McKISSICK ROGERS Jr. 
Ensign, USNR 


an increase of millions in the 

total radio audience as the 

war with Japan progresses to 

a victorious conclusion and our 

servicemen are returned to ci- 
vilian life. 

The industry must not overlook 

this increased listenership. Consid- 


Stover now, there will be 

























DO THIS 









YEAR’S BRIDES 
Know your 


product 


AS WELL AS THEIR 
MOTHERS DID? 


The prosperous 

Dayton and Miami Valley market 
has thousands of young homemak- 
ers ready for your sales message. 
You can reach them with news about 
your products and services through 
their favorite local station ... WHIO. 
Remember, peacetime products of 
Dayton's diversified industries will 
make this area an important post- 
war market. WHIO also offers cover- 
age of a $100 Million farm market 
. . your market, if you build solidly 
and consistently with WHIO. 


NEWS: = ges a 
UP, INS, PA, 2 oo 
Plus CBS’ Best — meee. 


G. P. Hollingbery Co., Representatives 
Harry E. Cummings, Southeastern Representative 















BASIC CBS 
5000 WATTS 
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ered in the aggregate it is a not 
inconsiderable increase, but if we 
assume that many of the return- 
ing servicemen will rapidly become 
community leaders, the percentage 
may be magnified. At least, it is 
fair to state that, considered as a 
class, ex-servicemen will be the 
largest and most important mi- 
nority in the history of the United 
States. 

The broadcaster must consider 
methods of restoring this large 
group to their regular habits of 
radio listening. Network listening 
will not perhaps be largely affected, 
for most of the men overseas have 
been able, at least occasionally, to 
hear the more popular network 
programs. They have, however, 
been almost totally isolated from 
their local radio stations and there 
is little reason to believe their 
tastes have not been changed ap- 
preciably. 

They may like a different kind 
of music, they will probably be 
nauseated by the average current 
“war hero” dramatic effort. It is 
my personal gamble that the ex- 
serviceman will be a sucker for 
sentiment. These are the things the 
program and production men of 
the nation should make every effort 





Your MUTUAL Friend 


ees 


Memphis, Tennessee 


Hurry! Hurry! 


1 Minute 
Daily Spot 
AVAILABLE—3 P.M. 


BETWEEN TWO 
4.0 SHOWS 


WIRE OR CALL 
WHBQ or Rambeau 





Boston Council 


IN ELECTIONS of the Radio 
Council of Greater Boston, Mrs. 
Benjamin F. Kraus was named 
president. She is regional director 
of the NAB and chairman of the 
George Foster Peabody Awards for 
the area. 





to ascertain, for the fighting Amer. 
ican has every right to expect an 


industry scrupulously interested jn | 


catering to his preferences, and 
cautious to avoid offense. 


As a reward for his pains, the | 


broadcaster will reap a_ larger, 


more responsive audience. A sol- | 
dier or sailor, and this applies to 


all, regardless of rank, who has 


been on the receiving end of orders, ) 


99.9% verbal, daily, for years, has 
certainly developed a conditioning 
to command. He has been taught 
to carry out orders without discus- 
sion or dispute. When the command- 
ing voice of his favorite announcer 
tells 
CIGARS, his first reaction will be 
to comply. 


Ductile Audience 


This readiness, through habit, to 
do what he is urged to do will make 
of these millions the most ductile 
radio audience the industry has 
ever seen, To carry the idea fur- 
ther, it may be pointed out that 
the general daily use of walkie- 
talkies, sound-powered phones and 
other communications equipment 
for the passing of commands more 
closely simulates the broadcaster- 
listener condition than any other 
in normal life. 


Recognition of this fact should | 


encourage broadcasters to give 
thought to a closer scrutiny of 
their copy and the products adver- 
tised, as the more willing these 
solid gold Americans are to take 
the announcer’s word for it, the 
more serious becomes the responsi- 
bility of the industry. 

Nothing I have written is in- 
tended to convey the notion that 
returning servicemen will be gul- 
lible. Far from it, brother! But, 
they will be willing to try new and 
unfamiliar products properly and 
honestly represented on the air 
and they will be psychologically 
conditioned for exploitation. 
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PIONEER MANUFACTURER OF FM BROADCASTING LEADS AGAIN !! 


REL announces it is prepared to furnish to the FM broadcast stations now on 
the air, power converting devices applicable to transmitters of any manufacture, 
which will furnish one or three kilowatts output power at any frequency in the 
new band (88-106 megacycles). This device enables the station to transmit 
simultaneously, in addition to its old frequency, the new frequency during 


the important interim period of operation. 


This device requires no additional monitoring of the audio program as one 


monitor controlling point takes care of both frequencies. 


This device furnishes you with a relatively inexpensive method of operation 


during the transition period. 


:Consult us immediately for prompt delivery of your order, 


pending lifting of present restrictions. 


Pioneer Manufacturers of FM Transmitters Employing Armstrong Phase-Shift Modulation 








RADIO ENGINEERING LABS.. INC. 


Ling bablind Clig NN 
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OWI PACKET, WEEK JULY 30 














Check the list below to find the war message announcements you will broadcast 
during the week beginning July 30. OWI transcriptions contain six 50-second 
announcements suitable for sponsorship and three 20-second chain breaks on each 
side of discs. Tell your clients about them. Plan schedules for these war messages. 





STATION ANNOUNCEMENTS 





NET- Group Group NAT. SPO? 
WAR MESSAGE WORK KW ol PLAN 
PLAN Aff. Ind. Aff. Ind. Live Trans. 
Home Canning --- ‘ x a a ia <— he Rs 
Hold Prices Down “ x a x ees a 
Gades Pp mo hinaiamnadiniaaaeee = _ a _ -_ “ iat 
aper | SR _ a nas an ~~ 
Crop Corps bee” wie x x x x oie oe 
Srebase ike Winter - ea x x x x en dian 
Car Conservation nee ion ae oui - =x a 
 ( = — on om -_ me x 





See OWI Schedule of War Message 171 for names and times of programs carrying 
War messages under National Spot and Network Allocation Plans. 














- LG.) 
Elementary, 


My Dear Watson! 


If you make any product for the average American family 
there’s no better place to test it than in the home of the 
“Average American Family.”* 


If radio is part of your program, there’s no better place 
to test your appeal than the station that’s listened to most in 
the home of the “Average American Family.” 


It would make us 


Have you seen our “Hooper” lately? 


mighty happy to send you a copy. 


1000 WATTS —960 KC 
COLUMBIA NETWORK 


PAUL H. RAYMER CO. 


National Representatives 


SOUTH BEND 





*BASED on official government statistics, the “Average American 
Family” lives in Marshall County, Indiana—in the WSBT primary 
service area. Marshall and St. Joseph counties present the perfect 
cross section of the nation and its agricultural-industrial structure. 
They are but two of the 27 counties served by WSBT. 
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Mid-Commercials 


(Continued from page 22) 


ber of the family used the products 
whose advertising was _ recalled, 
120 of these interviewed, or 48% 
of the total, reported no use of the 
advertised product in the family. 

Most people, if we may judge by 
the results of this study, prefer 
news and commentary, since 53% 
expressed such a preference. On 
the other hand 39% preferred 
straight news and the remaining 
8% were indifferent. 

Several interesting implications 
are to be found in the tally of “fre- 
quency of products recalled.” (The 
number following each product is 
the number of times it was cor- 
rectly recalled; programs were cur- 
rent at the time survey was made.) 
Fitch Shampoo, 37; Chase & San- 
born, 35; Lucky Strike, 28; Pure- 
Oil, 24; Pabst Beer, 20; Atlas 
Prager Beer, 14; Chesterfields, 12; 
General Electric, 11; Postum, 11; 
Campbell Soup, 10; Alka-Seltzer, 9; 
Philco, 9; Cities Service, 8; Kraft 
Cheese, 8; Anacin, 7; Wheaties, 7; 
Cheerie-Oats, 7; 6 each for Ameri- 
can Family Soap, Ironized Yeast, 
Ralston, Sanka Coffee, War Bonds; 
5 each for Butternut Bread, Kel- 
logg’s Pep, Meister Brau, Rinso, 
Rogers Bros. Silverware; 4 each for 
Gruen Watch, Old English Wax, 
Ovaltine, Philip Morris, Teel; 3 
each for Chicago Motor Club, 
Groves Cold Tablets, Lava Soap, 
Leaf Gum, Listerine, Parker Pens, 








ONE MAN IS A 
POOR AUDIENCE 


Sentenced to jail, Paganini, 
great violinist, played to his jailer 
—a poor audience for such talent. 


Be sure your program has a 
worthy audience! Use: 


WCEBM 


Baltimore s Listening Habit 









Don’t Telephone 
BROADCASTERS are being 
asked by the Radio Branch, 
War Dept. Bureau of Public 
Relations to cooperate with 
the Office of the Chief of 
Transportation in reducing 
the number of telephone calls 
to ports of embarkation co- 
incident with the arrival of 
troops. The Army requests 
that each radio news story 
concerning the arrival of 
troops at any port include ad- 
vice to the public not to tele- 
phone the port, and not to go 
to the piers or staging areas. 
After announcement of the 
Queen Mary’s arrival over 
3000 calls were received at 
the New York port. 














































Quaker Oats, Rameses, Royal Des. 
serts, Salerno, Sinclair, Woodbury, 
Wurlitzer; 2 each for Blue Coal,# 
Clark Candy, Dentine Gum, Dr. 
Lyon’s Tooth Powder, Firestone, 
Fleishman’s Yeast, Ford Motor 
Car, General Motors, Helbros 
Watches, Jello, MacLaughlin Cof- 
fee, Manor House Coffee, Marvels, 
Pet Milk, Serutan, Studebaker, Su- 
per Suds, Weatherbird Shoes, 
Wrigley Gum; 1 each for Beeman 
Gum, Berghoff Beer, Bayer As. 
pirin, Brach Candy, Bromo Seltzer, 
DuPont, Four Way Cold Tablets, 
Fox deLuxe Beer, Goldenrod Ice 
Cream, International Sterling, 
Jay’s Potato Chips, Kolynos, Lib- 
by’s Foods, Lifebuoy, Liberty Mag- 
azine, Maxwell House Coffee, Nox- 
ema, Nutrex, One-A-Day Vitamins, 
Phillies Cigars, Roma Wines, 
Sparkies, Squibb, Totsie V-M, 
Union Pacific Railroad, Walgreen 
Vitamins, Western Milk. 


Used by Some 


Products recalled which were 
used by some member of the family 
were reported with the following 
frequency: Lucky Strike, 11; Chase 
& Sanborn, 9; Pure-Oil, 7; Fiteh 
Shampoo, 4; Alka Seltzer, 3; Philip 
Morris, 3; Postum, 3; Royal Des- 
serts, 3; 2 each for American 
Family Soap, Anacin, Atlas Prag- 
er, Bayer Aspirin, Campbell's 


(Continued on page 68) 












WLW 


700 ON YOUR DIAL 


THE NATION’S 
MOST 
MERCHANDISE-ABLE 
STATION 
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SURE... your customer can HEAR 
her radio... 


BUT. ... does she LISTEN? 


She can’t help giving her full, two-eared atten- 
tion to WSAI’s new, completely revamped 
afternoon schedule. WSAI’s week-day matinee 


commands listeners, not half-hearers. 


That's why the availabilities created by recent 


program shuffling mean business . . . for you. 


\Natthall Jel alin 


Matshall re Z, O10 


BASIC AMERICAN BROADCASTING COMPANY 
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Now Available 
Without 


Priority ! 
PROMPT DELIVERY 


on radiators manufactured 
from materials on hand 





Because of the limited amount 
of materials available, orders 
will be filled on a first-come, 
first-served basis, and production 
will have to be concentrated on 
radiators not exceeding 250 ft. 
in height. If you are not ready 
to have the radiator installed at 
this time, we can arrange to 
manufacture and deliver it to 
you with your option to have it 
installed and erected by us when 
you are ready. We urge you to 
act immediately and thus be as- 
sured of having your Lingo 
radiator when you want it. 


Act Now—Wire or Phone Today 


Please include in your inquiries 
the radiator height required and ap- 
proximate site, so that complete 
quotation can be made immediately 
covering the radiator itself and its 


subsequent erection when so desirea. 


JOHN E. LINGO & SON, INC. 
EST. 1897 CAMDEN, NEW JERSEY 


LINGO 
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Mid-Commercials 
(Continued from page 66) 


Soup, Chesterfields, Groves Cold 
Tablets, Kellogg’s Products, Kraft 
Cheese, Pabst Beer, Philco Radio, 
Ralston, Rinso, Wheaties, and 
Woodbury Soap; 1 each for Berg- 
hoff Beer, Brach’s Candy, Bromo 
Seltzer, Cheerie Oats, Cities Serv- 
ice, Dentine Gum, Gruen Watch, 
Jay’s Potato Chips, Jello, Leaf 
Gum, Lifebuoy, Lipton’s Tea, Lis- 
terine, MacLaughlin Coffee, Manor 
House Coffee, Maxwell House Cof- 
fee, Noxema, Old English Wax, 
Ovaltine, Parker Pen, Phillies 
Cigars, Post Toasties, Quaker Oats, 
Rit, Rogers Bros. Silverware, Sa- 


lerno, Sinclair, Sparkies, Super 
Suds, War Bonds, and Wrigley 
Gum. 


Not All Correct 


Not all of the products adver- 
tised on the radio during the time 
covered by this study were cor- 
rectly recalled even though. 27 of 
the 40 interviewers had no mis- 
takes to report. Two _ persons 
thought they had heard Listerine 
advertised, but they hadn’t; and 
one each made a mistake on the 
following products: Anacin, Atlas 
Prager, Chase & Sanborn, Chester- 
fields, Fitch Shampoo, Ford Motor 
Cars, General Motors, Jello, La 
Palina, Lucky Strike, Old English 
Wax, Pabst Beer, Philip Morris, 
Post Toasties, Pure-Oil, Snyder 
Foods, Swing Candy, and U. S. 
Rubber Co. 


Eighteen interviewers found no 


one who felt that any of the ad--° 


vertising heard on the radio from 
5 p.m. to 7:30 p.m. was distasteful. 
Four objected to the commercials 
of Fitch Shampoo; 4 disliked the 
way in which Lucky Strikes were 
advertised; 4 were constitutional- 
ly opposed to all commercials that 
are sung; 2 did not like the Pabst 
Blue Ribbon Beer advertisements; 
and 1 each objected to “spot”? com- 
mercials, commercials in the mid- 
dle of the programs, insurance ad- 
vertising that says “one out of 
every 10 persons will be in the 
hospital next year,” laxative ads, 
all liquor and beer ads, and com- 
mercials for American Family 
Soap, Anacin, Atlas Prager, But- 
ternut Bread, Edelweiss Beer, Fox 


Turn First to— 


NEW ORLEANS 


50,000 Watts 
Clear Channel 


cBsS A Sitti, [-) Pp r 
by The Katz Agency, Inc. 


ted Nati TT 
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‘A Batty Yank’ 


CHARLES SHAW, CBS war 
correspondent, now home on 
a vacation, tells how he 
scored a beat on the news of 
Denmark’s' surrender last 
May. “I just sat down at a 
mike in Copenhagen and 
started yelling, ‘This is 
Charles Shaw in Copenhagen 
calling CBS in New York— 
calling BBC in London— 
calling Luxembourg—calling A 
any radio station anywhere 
in the world. I’m starting to 
broadcast 12 minutes after 
six. Will anyone who hears 
this please inform CBS in 
New York or BBC in Lon- 
don.’” Back in England, 
somebody heard Shaw’s ap- 
peal and called BBC saying, 
“A batty Yank is screaming 
his head off for you chaps at 
Copenhagen.” BBC picked up 
the broadcast and relayed it 
to New York. 
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deLuxe Beer, Old English W 
Phileo, Ponds, Salerno But 
Cookies, and Snyder Foods. fe 

H. V. Kaltenborn is the favori 
commentator of 20.3% of t 
adults interviewed in this study; 
Gabriel Heatter, 12.1%; Clifton 
Utley, 7.9%; Walter Winchel§ 
6.4%; Raymond Swing, 5.7%; Up 
ton Close, 4.0%; Drew Pearson 
3.2%; John W. Vandercook, 2.1%; 
1.7% for Cecil Brown, Fultm 
Lewis jr., Robert St. John, ani 
William Shirer; 1.4% each for 
Elmer Davis, Robert F. Hurleigh, 
and Hub Jackson; 1.0% each fo 
Moulton Kelsey and Cleve Kisby; 
0.7% each for Morgan Beatty, 
Preston Bradley, Alex Drier, Maj. 
George Fielding Eliot; Cedric Fos 
ter, Paul Gibson, Holbrook, Arthur 
Merle, and Leland Stowe; and 
0.3% each for Boake Carter, Mil- 
ton Crosse, John Harrington, A. 
Linkletter, Mowrer, George Stone, 
and Lowell Thomas; and 16.0% 
were non-committal. 

It will be seen from this list that 
a number of persons who are no 
commentators were considered to 
be in that category by the persons 
interviewed. 


WAR | 


WTAR dominates the NORFOLK 
Metropolitan Market 
Nation's No. | TEST MARKET 
More listeners than all 
other stations combined 
with. listening to outside 
stations practically nil 









NBC NETWORK 


5,000 WATTS 
DAY AND NIGHT 
Nat'l Representatives: + 
EDW. PETRY & CO. } 
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Saturday tA 
a Real Bex 
ON CINCINNATI’S 





C.E. HOOPER - April, May- 1945 
8 a.m.t6 p.m., SATURDAYS 


Station ‘8 
| Station ‘C’ 
Station D’ | 12.4% 


| Station 'E’ | 10.7% 


WCPO's schedule is 
pretty crowded during 
the week—but—we have 
good Saturday availabili- 
ties. Cash in on our high 
Saturday Hooper ratings. 
See our Branham repre- 


sentative for availabilities. 


eS 
CE. HOOPER TOTAL* TIME PERIODS 








38.5% | 


———___. 


17.9% 


oe 
14.4% | 


Kei 





*Every rated hour given equal weight. For 
this. reason, the total index is NOT an 
arithmetic average of the day-part indexes. 


Represented AFFILIATED 
by The WITH THE 
BRANHAM CINCINNATI 
co. POST 











CINCINNATI'S NEWS STATION 
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Marine Coverage 


Planned by Hays 


CAPT. LOYAL B. HAYS, USMCR, 
field coordinator for the radio see- 
tion, Marine Corps Public Rela- 
tions, has returned to Washington 
from the Pacific to confer with 
Public Relations men on radio cov- 
erage of future Marine Corps oper- 
ations. 

Before entering the _ service, 
Capt. Hays was studio manager of 
KSRO Sacramento. His radio work 
with the Marines has_ included 
writing and directing the Halls of 
Montezuma program and recording 
the Saipan invasion. Sgt. Keene 
Hepburn, now headquarters tech- 
nician, processing all Marine Corps 
Battle Broadcasts, was his tech- 
nician at Saipan [BROADCASTING, 
July 10, 1944]. 

Recent battle broadcasts — Ma- 
rine Corps term for combat record- 
ings—widely circulated on local 
stations and networks include 
Wounded in Action [BROADCAST- 
ING, June 11], with descriptions by 
Sgt. Roger Roberts, of KSL Oak- 
land, Cal. 

Sgt. Eddie Prendergast, with the 
6th Marine Division on Okinawa, 
did a battle broadcast describing 
the assault on Shuri Castle heard 
on Headline Edition, CBS. Latest 
is one by Sgt. David Wilburn, 
formerly with WLS _ Chicago, 
WMBD Peoria, and KYSM Man- 
kato, Minn. A member of the First 
Marine Air Wing, he flew as rear 


A MUTUAL Station 


ASK THE WALKER CO. 
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ACTIVITIES at summer radio workshops have been progressing rapidly 
in past weeks. At top, are speakers at the third meeting of the Cincinnati 
Radio Council held in the studios of WCKY. They are (1 to r) Byror 
Taggart, WKRC; Glenn Clark Miller, WCPO; Edna Fee, WSAI; Barbard 
Ramsell, WLW; Kit Fox, WLW; Osborne P. Stearns, WCKY. In bottom 
photo, speaking to students of fourth annual NBC Northwestern J! 
Summer Radio Institute at opening banquet in Chicago are (1 to r) 
Judith Waller, pub. serv. dir. of NBC central div. and Institute co-dir,; 
John F. Royal, NBC v-p in charge of television and guest speaker: 
Armand Hunter, radio dept. chairman, School of Speech, N. U. anj 
Institute dir.; Harry C. Kopf, v-p and gen. mgr., NBC Central Div. 














gunner on a dive bombing attack 
on Davao, taking his recorder 
along, broadcasting over target. 


Presentation of Charter 


Given Special Coverage 


ALTHOUGH the White Hous 
banned direct broadcasts and pic. 
tures last Monday when President§ 
Truman presented the United Na 
tions Charter to Congress, thre 
major networks and a local outlet 
did special newscasts immediately 
following the presentation from 
the Senate Radio Gallery’s n 
broadcast booths. 

At 1 p.m. Baukhage and David 
Wills did a commentary for Amer- 
ican, while William Hillman origi- 
nated one for Mutual and Dick 
McNamara broadcast on WINX 
Washington. Morgan Beatty, NBC 
commentator, did a show at 1:45 
p.m. Work on new gallery studios 
is not completed, although booths 
have been installed for each of the 
major networks and one is avail- 
able for independent stations. 

























They Like 
Our Style 


We say, with apologies to none, 
that we sincerely believe WAIR 
to be one of the best sales-pro- 
ducing stations in the entire south. | 
There is an intensity of popularity 
in the large area we cover. 


WAIR- 


Winston - Salem, North Carolina 
Representative: The Walker Company 
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before your eyes..? 


In a tight spot because radio spots are so tight? 

And the network shows are sold solid? 

Mr. — we can get you out of that dilemma! 

You'll see eye to eye with us on this solution. 

Because the people know a good thing when they see one. 
The show of shows today is motion pictures. 

Yes, motion picture advertising is the soundest answer to your 
promotion problem right now! Just think, you 

can buy up to 11,000 theaters. 

That’s tops for licking the scarcity of space 

that currently exists in other media. 

It all happens in one minute — but it opens the door to more 
new business than you ever dreamed of seeing in one spot. 
For there’s nothing quite like this unique 

medium to reach all the audience and deliver all 

your sales message. These one minute films dominate the 
area you wish to cover because they are shown in 
neighborhood theaters to folks in their very own community. 
So how can you miss with such an unusually 

powerful advertising program? 

Movies are so easy to see, so easy to hear. Always 

with human appeal, these films soften people’s 

hearts, open their purses. No other medium brings 

the story you have to tell closer home. 

No other medium sells like moving pictures! 


You’d expect an advertising effort of this calibre to be expensive! 


Not on your life! Actually it costs less than ordinary advertising. 


Motion Picture Advertising Service and United Film 
Service handle all production, distribution and billing. 


Get full facts NOW — they’ll pay you big dividends! 








United Film 
Service, Inc. 
2449 Charlotte St. 
Kansas City, Mo. 


333 N. Michigan Ave. x 
Chicago, Ill. 
4736 17th Ave. So. 
Minneapolis, Minn. 


11 Mclean Ave. 
Detroit, Mich. 


Motion Picture Advertising 
Service Co., Inc. 


70 E. 45th St., New York, N. Y. 

1032 Carondelet St., New Orleans, La. 
141 Walton St., Atlanta, Ga. 

82 Madison Ave., Memphis, Tenn. 

418 Watts Bidg., Birmingham, Ala. 
923 15th St., N. W., Washington, D. C. 
3 Langdon Sq., Cambridge, Mass. 
2339 Bryn Mawr Ave., Philadelphia, Pa. 
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KANSAS CITY 


IS A 


MARKET 


PORTER BLDG., KANSAS CITY, MO. 


EVERETT L. DILLARD ELIZABETH WHITEHEAD 


General Manager Station Director 


Pioneer FM Station in the Kansas City Area 


{sk for Rate Card 
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Coaxial Expansion 


Is Slated by AT&T 


Five-Year Program to Provide 
Network Facilities for TV 


AT&T, which last year announced 
a five-year program of 6,000 to 
7,000 miles of coaxial cable con- 
struction, expects to have 2,000 
miles manufactured and_ three- 
fourths laid by year’s end. 

Work has been spurred on by 
increased need for telephone cir- 
cuits between war centers but cable 
also can carry extremely broad 
bands needed for television, as well 
as phone circuits. The coaxial net- 
work will therefore form the back- 
bone of coast-to-coast video net- 
works unless radio relays, with 
which the company is experiment- 
ing, prove more economical. 

A two-coaxial system, 90 miles 
long, has been in service between 
New York and Philadelphia since 
1936 and a four-cable system, 200 
miles, between Stevens Point, Wis., 
and Minneapolis, since 1940. Future 
prospects follow: 

In ground but not equipped is a four- 
coaxial cable, Washington-Baltimore; 
six-coaxial cable, Philadelphia-Balti- 
more; six-coaxial cable, Terre Haute- 
St. Louis; four-coaxial cable, Atlanta- 
Jacksonville. 

The 1945 program calls for six-coaxial 
cable, Atlanta-Meridian, Miss.; eight- 
coaxial cable, Shreveport-Dallas; eight- 
coaxial cable, Washington-Charlotte; 
six-coaxial, Meridian-Jackson and eight- 
coaxial, Jackson-Shreveport. 

During next four years AT&T plans 
four interconnected backbone routes: 
Atlantic Seaboard, New York to Miami, 
via Atlanta; Southern Transcontinental, 
Atlanta to Los Angeles; Midwestern, 
East Coast to Chicago, via Pittsburgh 
and Cleveland; North-South, Chicago 
to New Orleans, via St. Louis and 
Memphis. 


Bendix Contest 
FIFTY postwar Bendix radio- 
phonograph sets are being offered 
as prizes in a war bond letter writ- 
ing contest for GI’s in the Euro- 
pean theater, Leonard C. Trues- 
dell, general sales manager of ra- 
dio and television, Bendix radio 
division, announced last week. 
Sponsored by the European The- 
ater War Bond & Insurance Of- 
fice, the contest is open to all mili- 
tary personnel who have purchased 
a bond since May 1, 1945. The sub- 
ject of the letters is “My Savings 
and Postwar Plans”. 


soon Rese 


In the old days they fired a 
gun from The Citadel in 
Halifax, Nova Scotia, to tell 
the time. 


Today the population listens 
to CHNS for the time. 


NOTE: They Still Fire the Gun 
Keeping Up the Old Traditions! 


Traditions, However, Don’t Get 
Much Business. 


CHNS DOES—Try It. 


WPB Report 
(Continued from page 20) 


lescence of equipment as a resul 
of battle experience more vividly 
portrayed than in radio and radar.” 

Because of radar’s “highly com.) 
plex nature,” the report points out, 
orders can be placed only with 
plants having extensive engineer. 
ing facilities, with resultant dis. 
proportionate share of orders by a 
few companies. 

To relieve the disparity thus) 
created, Mr. Krug reveals, WPB! 
arranged with other government) 
agencies, labor and management! 
for loans and transfer of labor 
from company to company and 
from plant to plant, thus sub} 
stantially increasing output with. 
out a proportionately large increase 
in manpower. 

The report declares that for the 
first time in history, fighting forces 
are provided, through radio, in. 
stantaneous communication be 
tween troops on land, ships at sea, 
and planes in the air. It is still 
too early to estimate the part played 
by such equipment, the report finds, 
“but it may be safely said that both 
radio and radar have played lead- 
ing and dramatic parts in the 
widening theaters of war.” 


WCHS Hearing 


ORDER was adopted by the FCC 
last week for reopening of the 
record in the hearing heretofore 
held on license renewal of WCHS 
Charleston, W. Va. [BROADCASTING, 
April 16], and application is de 
signated for further hearing July 
23 in Washington. Consistent with 
“tightening-up policy” of Commis- 
sion on license renewals, hearing is 
set to obtain further testimony to 
close proceedings. Capt. John A. 
Kennedy. WCHS president, has 
previously testified that he holds 
no interest in WGKV Charleston. 


WAR Advertising Council’s campaign 
guide on “The Job Ahead—Japan”’, now 
being distributed to advertisers, urges 
sponsors not to disturb their regular 
OWI messages, but if they wish to give 
extra cooperation to contact the OWI 
Domestic Radio Bureau special assign- 
ment chief, 280 Madison Ave., New York. 


WSNY, Schenectady, N. Y. 


. . our entire news staff joins 
me in congratulating you on the 
splendid job you are doing. 

George R. Nelson, 
General Manager. 


available through 


PRESS ASSOCIATION, inc 


$0 Rockefeller Plara 
Now York. N.Y. 
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Fancmp offers an unusually mounted 
‘floating’ design for low-pressure, dynamic pickup. Designed for radio 
broadcast and other exacting transcription requirements, it reproduces 

ll of the quality and natural beauty of recorded music or speech with 
= naturalness. 

All microscopic undulations — that determine the quality of the 
anscription — are picked up without distortion even from heavily 

odulated grooves. 

How? By means of several Fairchild patented design features: Let’s 
tart with the 3 ounce cartridge mounted on a two-point suspension 
in the pickup head casting. It’s the only vertical moving mass in the 
airchild assembly. High and low spots in the record disc need only 
displace its 3 ounce weight instead of the total weight of the entire 
rounting arm. This unusual mounting method affords a near- 

















AND 








er 
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SOUND EQUIPMENT=precisionized =mechanically and _electronically= for finer performance 


er TER meme 





uniform stylus pressure of 25 grams — even under unfavorable playing 
conditions. 

Next, the pickup head is mounted in the famous Fairchild tone arm 
with cone ball bearings. Lateral drag is reduced. And still another 
important source of distortion and record wear is eliminated. 

Finally, there is no overhang of the tone arm with consequent 
inertia — another cause of difficulty when playing warped records or 
on uneven turntables. The tone arm floats at any required adjustable 
height above the disc. 

Descriptive and priority data on the newly perfected Fairchild 
Lateral Dynamic Pickup and Transcription Turntable are now avail- 
able. Address New York Office: 475 - 10th Avenue, New York 18; 
Plant: 88-06 Van Wyck Blvd., Jamaica 1, N. Y. 





CAMERA 


INSTRUMENT CORPORATION 
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Coaxial Expansion 


Is Slated by AT&T 


Five-Year Program to Provide 
Network Facilities for TV 


AT&T, which last year announced 
a five-year program of 6,000 to 
7,000 miles of coaxial cable con- 
struction, expects to have 2,000 
miles manufactured and_ three- 
fourths laid by year’s end. 

Work has been spurred on by 
increased need for telephone cir- 
cuits between war centers but cable 
also can carry extremely broad 
bands needed for television, as well 
as phone circuits. The coaxial net- 
work will therefore form the back- 
bone of coast-to-coast video net- 
works unless radio relays, with 
which the company is experiment- 
ing, prove more economical. 

A two-coaxial system, 90 miles 
long, has been in service between 
New York and Philadelphia since 
1936 and a four-cable system, 200 
miles, between Stevens Point, Wis., 
and Minneapolis, since 1940. Future 


prospects follow: 

In ground but not equipped is a four- 
coaxial cable, Washington-Baltimore; 
six-coaxial cable, Philadelphia-Balti- 
more; six-coaxial cable, Terre Haute- 
St. Louis; four-coaxial cable, Atlanta- 
Jacksonville. 

The 1945 program calls for six-coaxial 
cable, Atlanta-Meridian, Miss.; eight- 
coaxial cable, Shreveport-Dallas; eight- 
coaxial cable, Washington-Charlotte; 
six-coaxial, Meridian-Jackson and eight- 
coaxial, Jackson-Shreveport. 

During next four years AT&T plans 
four interconnected backbone routes: 
Atlantic Seaboard, New York to Miami, 
via Atlanta; Southern Transcontinental, 
Atlanta to Los Angeles; Midwestern, 
East Coast to Chicago, via Pittsburgh 
and Cleveland; North-South, Chicago 
to New Orleans, via St. Louis and 
Memphis. 


Bendix Contest 
FIFTY postwar Bendix radio- 
phonograph sets are being offered 
as prizes in a war bond letter writ- 
ing contest for GI’s in the Euro- 
pean theater, Leonard C. Trues- 
dell, general sales manager of ra- 
dio and television, Bendix radio 
division, announced last week. 
Sponsored by the European The- 
ater War Bond & Insurance Of- 
fice, the contest is open to all mili- 
tary personnel who have purchased 
a bond since May 1, 1945. The sub- 
ject of the letters is “My Savings 
and Postwar Plans”. 
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In the old days they fired a 
gun from The Citadel in 
Halifax, Nova Scotia, to tell 
the time. 


Today the population listens 
to CHNS for the time. 
NOTE: They Still Fire the Gun 
Keeping Up the Old Traditions! 
Traditions, However, Don’t Get 
Much Business. 


CHNS DOES—Try It. 


WPB Report 
(Continued from page 20) 


lescence of equipment as a result 
of battle experience more vividly 
portrayed than in radio and radar.” 

Because of radar’s “highly com. 
plex nature,” the report points out, 
orders can be placed only with 
plants having extensive engineer. 
ing facilities, with resultant dis. 
proportionate share of orders by a 
few companies. 

To relieve the disparity thus 
created, Mr. Krug reveals, WPB 
arranged with other government 
agencies, labor and management 
for loans and transfer of labor 
from company to company and 
from plant to plant, thus sub. 
stantially increasing output with. 
out a proportionately large increase 
in manpower. 

The report declares that for the 
first time in history, fighting forces 
are provided, through radio, in- 
stantaneous communication be. 
tween troops on land, ships at sea, 
and planes in the air. It is still 
too early to estimate the part played 
by such equipment, the report finds, 
“but it may be safely said that both 
radio and radar have played lead- 
ing and dramatic parts in the 
widening theaters of war.” 


WCHS Hearing 


ORDER was adopted by the FCC 
last week for reopening of the 
record in the hearing heretofore 
held on license renewal of WCHS 
Charleston, W. Va. [BROADCASTING, 
April 16], and application is de 
signated for further hearing July 
23 in Washington. Consistent with 
“tightening-up policy” of Commis- 
sion on license renewals, hearing is 
set to obtain further testimony to 
close proceedings. Capt. John A. 
Kennedy. WCHS president, has | 
previously testified that he holds | 
no interest in WGKV Charleston. 


WAR Advertising Council’s campaign 
guide on “The Job Ahead—Japan”, now 
being distributed to advertisers, urges 
sponsors not to disturb their regular 
OWI messages, but if they wish to give 
extra cooperation to contact the OWI 
Domestic Radio Bureau special assign- 
ment chief, 280 Madison Ave., New York. 


WSNY, Schenectady, N. Y. 


. . our entire news staff joins 
me in congratulating you on the 
splendid job you are doing. 

George R. Nelson, 
General Manager. 


available through 


PRESS ASSOCIATION, inc 


$0 Rockefeller Plara 
Now York. N.Y. 
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EBancmp offers an unusually mounted 
floating’ design for low-pressure, dynamic pickup. Designed for radio 
broadcast and other exacting transcription requirements, it reproduces 
all of the quality and natural beauty of recorded music or speech with 
full naturalness. 

All microscopic silica — that determine the quality of the 
transcription — are picked up without distortion even from heavily 
modulated grooves. 

How? By means of several Fairchild patented design features: Let's 
start with the 3 ounce cartridge mounted on a two-point suspension 
in the pickup head casting. It’s the only vertical moving mass in the 
Fairchild assembly. High and low spots in the record disc need only 
displace its 3 ounce weight instead of the total weight of the entire 
ounting arm. This unusual mounting method affords a near- 
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uniform stylus pressure of 25 grams — even under unfavorable playing 
conditions. 

Next, the pickup head is mounted in the famous Fairchild tone arm 
with cone ball bearings. Lateral drag is reduced. And still another 
important source of distortion and record wear is eliminated. 

Finally, there is no overhang of the tone arm with consequent 
inertia — another cause of difficulty when playing warped records or 
on uneven turntables. The tone arm floats at any required adjustable 
height above the disc. 

Descriptive and priority data on the newly perfected Fairchild 
Lateral Dynamic Pickup and Transcription Turntable are now avail- 
able. Address New York Office: 475 - 10th Avenue, New York 18; 
Plant: 88-06 Van Wyck Blvd., Jamaica 1, N. Y. 
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Greatest Direct Response 
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U.S. Programs Are 


Popular In Britain 


Audience Here to BBC Shows 
Indicated on Increase 


THE PERCENTAGE of British 
population who listen regularly to 
programs produced in the United 
States and rebroadcast by the BBC 
is considerably higher than the per- 
centage of Americans who hear 
BBC programs over U. S. stations 
and networks, according to surveys 
conducted simultaneously in both 
countries. 

One survey, conducted by the Na- 
tional Opinion Research Center 
under the supervision of Joe Kenas, 
BBC’s research manager, showed 
that during the last week of April, 
1945, more than 15,500,000 adults 
in the United States heard one or 
more BBC programs. Mr, Kenas 
said this indicates a 3,500,000 in- 
crease over a similar survey made 
in September, 1944. Survey also 
revealed that approximately 40,- 
000,000 Americans knew of at least 
one of the six BBC programs re- 
broadcast nationally. 

The other survey, conducted at 
the same time by Robert Silvey, 
listener research director of BBC, 
showed that 20,000,000 adults in 
Britain had recently listened to one 
or more of the seven programs pro- 
duced in the United States and re- 
broadcast in Britain. Percentage- 
wise, these figures indicate that 





x 


MAJ. DONALD G. WEISS (r), 
formerly of WRUF Gainesville, 
Fla., is congratulated by Brig. 
Gen. L. A. Diller, PRO for Gen- 
eral MacArthur, for “meritorious 
achievement” as assistant radio 
officer heading communications for 
war correspondents. 





21% of United States°adults with 
radios heard BBC programs during 
the week, while 68% of the adult 
British listeners had recently heard 
one or more programs from Amer- 
ica. 
The seven American programs 
and the percentage of British adult 
listeners hearing each are: Charlie 
McCarthy, 30.7; Jack Benny, 28.7; 
Command Performance, 27.5; 
Transatlantic Call, 25.0; Atlantic 
Spotlight, 23.1; Mail Call, 22.9; 
American Commentary, 22.5. Me- 
Carthy and Benny are heard with- 
out commercials; Command Per- 
formance and Mail Call are pre- 
pared by the U. S. Army; Trans- 
atlantic Call and Atlantic Spotlight 
are exchange programs; American 





5000 WATTS 
DAY AND NIGHT 


NATIONALLY REPRESENTED BY ADAM J. YOUNG, JR., INC. 
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Commentary is a weekly quarter, 
hour review of news from th 
United States. The survey did no 
include a number of special pro 
grams produced by BBC in Neg 
York for English listening. 
British programs and the per. 
centage of U. S. adult listeners ty 
each are: Radio Newsreel (MBS), 
9.1; Transatlantic Quiz (Amen 
ican) 4.6; Transatlantic Cal 
(CBS), 4.5; London Column (tran. 
scription), 3.4; Eagle Club (MBS), 
3.4; Atlantic Spotlight (NBC), 11, 


os ok a 
Larger on Weekends 


WEEKEND family audience js 
larger per radio home than during 
the week, with the Kate Smith 
Sunday evening hour heading the 
list with three listeners per listen. 
ing family, according to the Spring 
1945 Audience Composition Report 
released last week by the Cooper. 
ative Analysis of Broadcasting. 

Next ranking program is the 
Fitch Bandwagon, a half-hour with 
2.9 listeners per listening family, 
Drew Pearson and Walter Win. 
chell, each with 2.6 listeners per 
family, are the leading 15-minute 
shows. Drew Pearson and Gabrid 
Heatter draw the most men per 
set, 1.1. Weekday daytime pro- 
grams most popular with men are 
Tom Mix and Baukhage Talking, 
each with 0.4 men listeners per 
listening home. 

Attracting the most women per 
set are the Kate Smith How, 
Electric Hour with Nelson Eddy, 
Prudential Family Hour, each rat- 
ing 1.5 per-listening family. For 
children, Terry and the Pirates 
ranks first with 1.4 per listening 
family. Second is Lone Ranger, 


1.1 children per listening home. 
* * * 


Canadian Ratings 


JUNE daytime national rating re- 
port of Elliott-Haynes Ltd., To- 
ronto, released on June 30, places 
two Canadian daytime programs 
at top rating, with Soldier’s Wife 
first with a rating of 17.3, followed 


by Happy Gang, and American} 


programs Big Sister, Ma Perkins, 
and Road of Life. French language 
daytime shows for June are head- 
ed by Jeunesse Doree with a rating 
of 28.6, followed by Quelles Nou- 
velles, La Rue Principale, Joyeux 
Troubadours, and Grande Soeur. 
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Enough for 6 times per week for 52 weeks; or 3 times per week for 2 years. 
From $2 to $6 per program. 


Tell us time of day or night you would broadcast “Uncle Ezra”. We will imme- 
diately quote price nearest 20% of your rate for that particular 5 minutes. 


In this series of Transcribed five-minute Broadcasts, each of them has been 
planned to permit one-minute-and-thirty-seconds for Live Commercials. 


Cancellation Privilege without short term penalty. 


EXCLUSIVE TO ONE STATION IN EACH CITY! 


WRITE—WIRE or Telephone for Audition Transcription 


Thomas Albert Gannon, Director 


BOARD OF TRADE BUILDING CHICAGO 4, ILLINOIS TELEPHONE WABASH 6243 
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Argentine Businessmen 


Buy Video Transmitter 


SYNDICATE of Argentine busi- 
nessmen headed by Martin Tow 
has purchased a television trans- 
mitter from Allen B. DuMont 
Labs., for an overall price in the 
neighborhood of $450,000. Group 
will attempt to obtain priorities 
for an early delivery of the equip- 
ment, said to be the first South 
American video station set-up. 
Details are lacking, but the orig- 
inal proposal called for a 25 kw 
peak video transmitter, a 12.5 kw 
peak audio transmitter, full field 
pickup and relay equipment and 
cameras and control equipment for 


three studios. Syndicate, said to DISCUSSING RADIO’S future is this group of authorities at formal 
hold the only franchise for video opening of Frank H. McIntosh consulting engineering offices at 710 
operation so far granted in Argen- Fourteenth St., NW, Washington. (L to r): Rosel H. Hyde, FCC general 
tina, presumably will erect the counsel; Eliot Lovett, president, Federal Communications Bar Assn.; 
transmitter in or near Buenos FCC Commissioner E. K. Jett; John Creutz, chief, Domestic & Foreign 
Aires. Branch, Radio & Radar Div., WPB; Host McIntosh. 
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Opening of McIntosh Offices 
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Charming Virginia Simms has distinguished herself as 
a singer and personality from the time she first appeared in 
the West Coast nite spots to her current standing as one of 
radio’s outstanding artists. 





Ginny was born in Texas and attended school in Fresno, 
California. She expected to make a career of teaching but 
chose music as an outlet for her talents. It wasn’t long before Ginny joined Kay Kayser 
and eventually turned to solo work, recording and pictures. 





Now, as star of her own NBC radio show, she is doing a wonderful job of helping 
talented war veterans to fresh starts in show business. 


YOU'RE THE MOMENT OF A LIFETIME Okeh 6282 
NICKEL SERENADE Okeh 6416 


N 
MAY | NEVER LOVE AGAIN | ena anne 
WALKIN’ BY THE RIVER 
A STONE’S THROW FROM HEAVEN | en 
x | KNOW A SECRET 
‘\ EASY STREET Okeh 6259 
4 THESE THINGS YOU LEFT ME Okeh 5990 
FRENES! Okeh 5903 


Please refer to your BMI DISC DATA for 
the complete list of BMlI-Licensed titles 
recorded by Miss Simms and many other 
great artists. 





Broapcast Music Inc | 


980 FIFTH AVENUE - NEW YORK 19,N.Y. 
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Clubs, Parks Summe; 
Advertising Underway 


AMUSEMENT parks and night 
clubs were well underway on their 
summer radio advertising cam. 
paign in New York last week. 

Glen Island Operating Co., fer Glen 
Island Casino, is using spot announce. | 
ments on WJZ WOV WHN WNEW ang 
WOR, on 13-week contracts. Casino algo 
has arrangements for remote dance 
band pickups by CBS, NBC and Mutua] 
on a sustaining basis throughout the 
Summer. Agency is Robert Feldman 
Inc., New York. 

Rockaway Playland, Long Island, fur 





its amusement park, has signed eight- 
week contracts for spot announcements 7 
and jingles for children on WJZ Wor 
WNEW WOV and WHN. Business was 
placed through Ehrlich & Neuwirth Inc, 
New York. 

Palisades Amusement Park is adver.? 
tising on WNEW on a cooperative basis 
—giving the station use of the park 
lighted sign across the Hudson fo’ 
advertisement of WNEW. WNEW, ip 
turn, airs one-minute Palisades ap. 
nouncements. 

For its ‘‘Carnival Room’’, the Capito 
Hotel has 13-week spot announcement 
contracts with WOR WJZ WHN WMCA 
WAAT and WBYN. Agency: Aetna Ady 
New York. 





Carol Irwin Promoted 


CAROL IRWIN, a member of 
American’s talent and program de. 
velopment department, has bee 
appointed head of that department. 
Miss Irwin joined American o 
March 1, 1945, coming from Young 
& Rubicam, where she had been in 
charge of daytime radio. Prior t 
her affiliation with Young & Rubi. 
cam, she was associated with Ped- 
lar & Ryan, and Lennen & Mitchell, 
and had served as program director 
of WCAU Philadelphia. 





Acquire KFJB 
TRANSFER of control of Marshal 
Electric Co., licensee of KFJB 
Marshalltown, Ia., from Catherine 
R. Peak, administratrix of estate 
of the late Earl N. Peak, to grow 
of Des Moines businessmen is re 
quested in application filed with 
FCC last week. Consideration for 
the 100% interest is purchase for 
approximately $27,200 of note 
held against licensee. Transferees 
also compose Independent Broad- 
casting Co., applicant for new sta 
tion in Des Moines. 








Ohio’s Third Market at less cost—offil: 
ate of the American Network. 


Ask HEADLEY-REED 





WEMJ 








YOUNGSTOWN, OHIO 
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RADIOS TOP WANTS 
OF CAPITAL HOMES 


RADIOS and radio - phonograph 


I combinations top the list of home 


appliances and furnishings to be 
pought within a year after the 


- war by Washington, D. C., families. 


Survey conducted by the Washing- 
ton Board of Trade in cooperation 
with the Committee for Economic 
Development shows that 19% of 
the families planning to stay in the 
Washington area plan to buy radios 





cements 7 
Z WOR” 
eSS was 
rth Inc, 


$ adver. | 
ve basis 
> park's 
son for? 
EW, in 
jes an- 


Capito} 
acement 
| WMCA 
na Ady 


oted 


ber of 
ram de- 
s been 
rtment, 
can on 
Young 
been in 
rior to 
& Rubi- 
th Ped. 
Litchell, 
lirector 


farshall 
KFJB 
therine 
estate 
> group 
1 is re 
d with 
ion for 
ase for 

notes 
isferees 
Broad- 
ew sta 








or combinations, and estimates de- 
mand at 56,000. 

Next on the list are washing ma- 
chines 18%, refrigerators 14%, 
vacuum cleaners 11%. Revival of 
advertising and merchandising ac- 
tivities, along with time-payment 
plans and other factors are ex- 
pected to stimulate demand, the 
survey states. 


CP Granted KFLW 


MODIFICATION and issuance of 
construction permit originally 
granted November 21, 1944, for 
KFLW Klamath Falls, Ore., new 
local on 1450 ke owned by Herald 
Pub. Co., was granted by the FCC 
last week. The memorandum opin- 
jon and order authorizes change in 
antenna and changes in studio and 
transmitter locations on condition 
that the applicant will satisfy legit- 
imate complaints of blanketing 
within 250 mv/m contour. Approval 
for the station had been delayed by 
WPB until March. 








AMP Contracts 


ASSOCIATED Music Publishers 
has completed new licensing agree- 
ment with KFH Wichita and has 
extended agreements with KRKO 
Everett, Wash., KSJB Jamestown, 
N. D., KYSM Mankato, Minn., 
WFIL Philadelphia, WSUN St. 
Petersburg. 





John Walsh 


JOHN WALSH, well-known Chi- 
cago free lance radio actor, died 
Monday, July 2. Mr. Walsh, 36, 
was a member of the Gallon Club 
of the Red Cross, had been on 
First Line, Service to the Front, 
and America in the Air and cur- 
rently was on several soap operas. 











PROGRESS of television was demonstrated to Washington business and 
civic leaders at a two day meeting in New York by (first row, 1 to r) 
William. Neel, WMAL asst. mgr.; Eugene S. Thomas, WOR sales mgr.; 
Lt. Col. William A. Roberts, Tv Broadcasters Assn. counsel; Samuel H. 
Cuff, gen. mgr., DuMont video station WABD; Ernest V. Loveman, 
Philco Radio & Television Corp. v-p; Paul Mowrey, American Ty division; 
and (2nd row, 1 to r) Harry S. Wender, Bamberger Washington counsel; 
William Baltin, TBA exec. sec.; Reynold Kraft, NBC Tv Eastern sales 
mgr.; John Dodge, NBC Tv; Carleton D. Smith, WRC megr.; Robert 
Jamieson, WABD asst. mgr. 


Wisconsin Proposes Plan 


For Educational Stations 
FUNDS for construction of 4 
statewide FM broadcasting system 
for educational purposes are pro- 
vided in a bill (631A) introduced 
in the Wisconsin Assembly and re- 
ferred to the Committee on State 
Affairs. The project would become 
part of the proposed nationwide 
FM educational system fostered by 
Dr. John W. Studebaker, U. S. 
Commission of Education. 

To be operated under direction 
of the U. of Wisconsin, now oper- 
ating WHA Madison, the proposed 
station would be given $62,595 July 
1, 1945 and $100,320 a year later 
for construction and equipment. A 
State Radio Council would be cre- 
ated to direct operations. It would 
receive $2,000 as of July 1, $20,000 
a year later for operation, $1,000 
in 1946 for maintenance. 








JKFH 





IS YOUR PIPELINE eee 





TOA $125, 000, 000 OIL MARKET 


Just because Wichita has become the great midwest aviation center, 
don’t overlook the fact that Wichita is also the capital of one of 
the large oil producing areas in America. 
barrels of liquid gold out of the ground in Kansas, in 1944—and 
turned it into more than $125,000,000 of hard cash...a large part 
of which went directly into payrolls and purchasing power. And 
your sales pipe-line to this Wichita Market is that selling station, 
KFH-—the sales producer of a great oil production center. 


THAT SOLID 


You won’t be “wild 
catting’ when you 
address your sales 
message to Kansas’ 
Richest OIL Market. 


They took 100,714,704 
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CBS ¢ 5000 WATTS DAY & NIGHT 
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OWI Stations to Carry on for ABSIE 


Radio’s Contribution 
In War Praised by 
Davis, Haley 


ELMER DAVIS, OWI director, 
said last week that OWI transmit- 
ters in New York, Europe and 
North Africa will continue to 
broadcast the American story in 
Europe despite the closing of 
ABSIE. 

Speaking on the station’s fare- 
well program on 
Independence 
Day, Mr. Davis 
declared: 
“ABSIE has done 
its work; but the 
Voice of America 
will still be heard 
in Europe. 
ABSIE was a 
weapon of war, 
aon_ instrument 
that assisted in the Allied cam- 
paign of liberation—and an Allied 
instrument, since we owe its estab- 
lishment and operation largely to 
the friendly assistance of the BBC. 


‘Voice’ Goes on 


Mr. Cohen 


“Now, we talk to a continent in 
reconstruction; and even though 
this powerful channel of the voice 
of America is closing down, that 
voice will still be carried by other 
transmitters, both shortwave and 
longwave, to the peoples of the lib- 
erated nations.” 

Joining Mr. Davis in ABSIE’s 





final broadcast, W. J. Haley, di- 
rector general of BBC, observed 
that the 14 months of ABSIE’s 
momentous life have been marked 
with unfailing British-American 
cooperation in the field of radio as 
in every other field of endeavor 
against the enemy. 

“The full story of all that broad- 
casting has achieved in this war 
has still to be told,” Mr. Haley de- 
clared. “It has been a most power- 
ful and perpetual weapon. By its 
means the forces of truth have 
been sustained in places where and 
at times when they could have 
been kept alive in no other way. 
Thanks to broadcasting truth has 
not merely survived; truth has 
prevailed.” 

Brig. Gen. Robert McClure, chief 
of the Psychological Warfare Di- 
vision of SHAEF, emphasized the 
important role played by ABSIE 
in transmitting messages and in- 
structions from Gen. Eisenhower 
to the people of occupied Europe 
before and after the Allied land- 
ings in France. 

Later, he said, ABSIE played 
its part in transmitting Gen. Eisen- 
hower’s messages to the German 
people who came to appreciate 
“the full significance” of his words 
and the “inescapable logic” of his 
instructions. “The result,” said 
Gen. McClure, “was measured in 
the saving of time required for 
final victory and the saving of Al- 
lied soldiers’ lives.” 

John G. Winant, American Am- 
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bassador to England, and Rober 
Sherwood, former director of the 
OWI Overseas Branch, who was 
the first speaker on ABSIE when 
it began operations on April 39, 
1944, also participated. Portions 
were broadcast by Mutual. 

Since its inauguration, ABSIE 
has broadcast eight hours daily 
without interruption in English, 
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French, German, Flemish, Danish, 
Norwegian, and Dutch to the Euro. © 
pean target countries. Using pow. 7 
erful shortwave and _ longwave’ 
transmitters, it reached audience; ” 
as far away as South Africa, Rus. 
sia, India, Australia and New Zea. 
land. F : 
80% Heard ABSIE 


OWI estimates that at one time 
or another 80% of the people of 
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occupied Europe listened to ABSIE, ' cation: 


the Voice of America. In Aachen, | 
Germany, six out of every ten peo- | 
ple admitted they listened to) 
ABSIE. But, in addition, ABSIE’s| 
voice reached beyond its listening | 
audience. Until normal communi- 
cations were restored to Europe it 
was one of the main sources of 
news to the press. For months its 
studios sent newscasts for under. 
ground newspapers. 

Under the direction of Philip H. 
Cohen, former chief of the OWI 
Domestic Radio Bureau, ABSIE 
operated with a staff of 250, about 
half of whom were American and 
half locally hired. The station orig- 
inated about 682 programs a month 
which were supplemented by relay 
programs from OWI studios in 
New York, Washington, San Fran- 
cisco and Honolulu. 

ABSIE’S transmission facilities 
were part of the BBC home serv- 
ice wavelengths before the war and 
will now revert to BBC. The Amer- 
ican story will be broadcast over 
the 200 kw longwave transmitter 
of Radio Luxembourg, three 50 kw 
stations, two of which are short- 
wave, in Algiers, medium and 
shortwave facilities of the BBC 
overseas service, and shortwave 
transmitters of 26 OWI stations in 
eastern United States, 





Agency Crack-Down 


TO ELIMINATE so called “street 
brokers”, Southern California 
Broadcasters Assn., Los Angeles, 
will institute more stringent agency 
recognition requirements. Robert 
O. Reynolds, president of the 
SCBA and general manager of 
KMPC Hollywood, has appointed a 
committee headed by Calvin J. 
Smith, manager of KFAC Los 
Angeles. Crack-down will hit al- 
leged agencies which collect 15% 
commission and in some instances 
“kick-back” to their clients. On 
committee are Lee Wynne, com- 
mercial manager of KGER Long 
Beach; William Beaton, manager 
of KMTR Hollywood; Clyde Scott, 
manager of KECA Hollywood, and 
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Harry Witt, manager of KNX 
Hollywood. 
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Surplus 


(Continued from page 16) 


electronic stockpile already on hand 
continues to grow, private business 
firms and citizens must keep in 
mind that all is not available sur- 
plus that is released by the mili- 
tary. 
Watching Potential 

Many eager electronics users are 
keeping a peeled eye on potential 
surplus. Material becomes surplus 
in this way: First, the military or 
Federal agency decides it doesn’t 


i want an item, due to obsolescence, 


lack of need or other reason. Army 
and Navy circularize other mili- 
tary services to see if they are in- 
terested. 

Surplus Property Board right 
now is drawing up a regulation to 
cover States and subdivisions. The 
decision will probably seta prece- 
dent. As it looks now State, edu- 
cational and charitable institutions 


| will pay a nominal fee to obtain 


surplus. This fee will cover cost of 
repair, overhead, conversion to 
special needs, and transportation. 

At that point enters a somewhat 
foggy priority situation among 
private users. Regulations are not 
yet written, but probably will work 
out like this: First, veterans; sec- 
ond, small businessmen who are 
veterans; third, other small busi- 


nessmen; fourth, other business; 
fifth, agriculture. 
After all those groups have 


passed it up, the public gets its 
chance, 

Second source of surplus comes 
from cancellation of contracts. If 
material is left over from termi- 
nated contracts and not necessary 
for war production purposes, it goes 
to the RFC as surplus. 


A look around the potential sur- 
plus of the military brings this re- 
action—why the delay? 


From the military comes the 
answer that they must de-classify 
material before it becomes surplus. 
And the military is inclined, from 
necessity, to play safe. It has sev- 
eral classes of material: Top se- 
cret, secret, confidential, restricted. 
A top secret item must go through 
all other three classifications before 
becoming eligible for surplus. Often 
downgrading is quick, due to rapid 
military obsolescence. After that, 
WPB priorities are applicable. 


Items Move Quickly 


Even so, electronics items are 
moving quickly, or will soon. Maj. 
Gen. H. C. Ingles, Chief Signal Of- 
ficer, War Dept., told a House com- 
mittee that Signal Corps redistri- 
bution and surplus amounted to 
$54,482,000 cost value. All this was 
obsolete, nonstandard or excess, 
including tubes, radio sets and 
components, vehicles, power units, 
wire, communications equipment, 
photograph film and equipment, 
signal panels. Signal Corps plans 
to recover $110,000,000 in equip- 
ment now in Europe and transfer 
it to the Pacific in 1945, with an- 
other $113,000,000 in 1946. Some 





Wake Up! 


“WAKE UP Club” has been 
formed by WCOS Columbia, 
S. C. Listeners who join are 
awakened by the Wake Up 
Club m.c. between 6 and 9 
a.m. with cheerful guaran- 
tee that they will stay awake 
if they tune in WCOS. 











will be left in Europe for occupa- 
tional troops. 


On the theory that people starve 
quickly during widespread unem- 
ployment, RFC is working with a 
two-fold objective: 1, speed transi- 
tion to normal peacetime produc- 
tion; 2, make maximum use of Gov- 
ernment-owned surpluses. To do 
this without flooding the market 
will require careful handling. RFC 
is prepared to do that kind of a 
job. It is highly sensitive to its re- 
sponsibilities. 


Sales Outlets 


It has built up an imposing sys- 
tem of sales outlets, or agents for 
electronics surplus. There are about 
200 agents who handle items of 
their own manufacture and 15 of 
the “central agents” who handle 
any electronic item no matter what 
the label. They are reimbursed by 
RFC for all reasonable costs, in- 
cluding cataloging, appraisal, re- 
pair, conversion, advertising. They 
get 10% commission for sale to 
non-governmental buyers, 5% to 
Government buyers. 


Other disposal agencies handle 
other types of surplus—consumer 
goods to Dept. of Commerce (Office 
of Surplus Property), with broad- 
cast receiving sets included; ships 
and maritime property to Mari- 
time Commission; food to War 
Food Administration; housing to 
National Housing Agency; real 
estate to Dept. of Agriculture, 
Dept. of Interior, National Hous- 
ing Agency or Federal Works 
Agency; airports, not specified. 

As the handler of capital and 
producer’s goods, RFC on July 1 
set up an Electronics & Communi- 
cations Branch in its office of Sur- 
plus Property. This section suc- 
ceeded its Defense Supplies Corp. 
The change is mostly administra- 
tive. 


Checking around the manufac- 
turing and distribution segments 
of the electronic industry, opinion 
is voiced that the RFC’s disposal 
system is a good one. However, it 
hasn’t had enough desirable sur- 
plus material to make it a success- 
ful operation, and fear is heard 
that the system may break up if 
the agents can’t get bigger and 
better inventories. 

Good material is starting to flow 
to the RFC. Soon its agents will be 
receiving news and better items— 
end equipment and components. 
Then will come the big test of the 
biggest electronics disposal project 
since Marconi sent his first mes- 
sage. 
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GOING TO TOWN! 


With new ownership, enhanced staff and real coop- 
eration policies, KQV’s going places in Pittsburgh! 
1410kc—1000 watts—Basic Mutual Network. 





ALLEGHENY BROADCASTING CORP. 


National Representatives: WEED & CO. 
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Represented by 


BROADCAST SALES COMPANY 
New York and Chicago 


HOMER GRIFFITH COMPANY 
Hollywood & San Francisco 


HARRY McTIGUE 


General Manager 
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CBS Western Clinic 


THREE-DAY program managers 
clinic will be held for 22 CBS west- 
ern affiliates at KNX Hollywood 
July 11, 12, 13. Agenda, prepared 
by Edwin Buckalew, network field 
manager of station relations for 
area, includes panels on program 
analysis, daytime programming, 
sound effects, news, script writing 
and community service programs. 
Sessions are under supervision of 
Donald W. Thornburgh, network 
Pacific Coast vice-president, with 
Hal Hudson, CBS Pacific Coast 
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PROGRAM celebrating completion of 12 years on the air of American’s [a . 



























Breakfast Club was broadcast from WHBL Sheboygan, Wis., hometown Civil . 
of M.C. Don McNeill (1). With him are (1 to r) Matt Werner, treas. of istill wo 
Sheboygan Press and WHBL; Charles Broughton, owner and publisher jall dees 











program director, chairman. of both; Merritt R. Schoenfeld, asst. gen. mgr. of American Central Diy, t In it 
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Again Available Holds KSJB 60% pou 






1, Lathe turned, 25 Ib. cast iron 
turntable, balanced, with 
disappearing drive pin and 


rubber turntable pad. é 


2. Turntable fitted with one inch 
diameter polished steel 
shaft, with special oil 
grooves for force feed lubri- 
cation when operating. Ro- 
tates on a single ball bear- 
ing at the bottom of the 
turntable well. 

3. 1/20 H.P. General Electric 
constant speed motor. 


4. Asimple and smooth shifting 8. 


arrangement gvarantees a 
positive repeat speed change 
at all times. 


Since our monthly output is subject to WPB regulations, we suggest that 
you send your order without delay. 


oming! 











146 GRAND STREET 
Export Division» 458, Broadway, New York City, U S. A. ° 


{On AA-5 Priority or Better) 


REK-O-KUT RKD-16 
DUAL SPEED 16-INCH RECORDING 

MOTOR ASSEMBLY WITH NEW IMPROVEMENTS 

Here is the news you've long been waiting for. The famous RKD-16, the 
preferred recording motor assembly among major broadcasting stations 
and recording studios, is again being made available to essential users. 
Unsurpassed in performance, this precision instrument is ruggedly con- 
structed and painstakingly assembled for efficient and prolonged service. 


A heavier turntable, closer machining tolerances and better lubricatior 
materially increase the life and performance of this unit. 


5. The 


. 10 Ib. machined and ground 


. This single unit type con- 


We'll soon be ready to announce more REK-O-KUT 
products for broadcasting stations and sound re- 
cording studios. Be on the lookout for them. 


REROhUr COMPANY 


CONSENT was granted by the) on the. 
FCC last week to acquisition of iby Cha 
control of KSJB Jamestown, N. D. Jai.) 
by John W. Boler, president and) iq the 
general manager of North Central J ests we 
Broadcasting System, through pur- | torneys 
chase of 72 shares of common stock } week. 
for $7,200. Already- holder of 23) geo, 
shares, Mr. Boler acquired 24) public 
shares treasury stock and 48 shares Derm 0 
new issue for total interest of 60%, sentio 
New capital is needed for proposed tion fo: 
expansions, application stated. CAA A 
suppor 
RCA Conference calieas 
EXECUTIVES and district serv- }be acc 
ice managers of the RCA Service fnent d 
Co. start a 10-day conference to- } Admin 
day [Monday] at the Seaview § proper 
Country Club, Absecon, N. J. The Bbe acq 
group will be addressed by J. G. The | 
Wilson, newly-appointed operating adjoini 
vice-president of RCA-Victor divi- dintine 
sion, and other RCA executives. . 
Plans for future activities in elec- pons 
: sis : decide 
tronic activities and maintenance . 
will be discussed. projec 
radius 


Leaves OWI landing 


MARION SABATINI, assistant we dog 
chief of station relations and direc- 

tor of women’s activities of the} Pen 
OWI Domestic Radio Bureau, has McCar 
resigned effective July 12 to join } Ported 
Publicity Associates Inc., New } does n 
York. Her functions as editor of }the He 
the War Guide will be taken over Jed to 
by Marjorie Treat of the editorial } tunity 
and production staff. 


to Broadcasting Stations 
and 


Sound Recording Studios 








turntable attains full 
speed in less than one revo- 
lution. 





mounting base of Cast Iron 
with integral lathe bored 
and lapped turntable bear- 
ing. 





FOR THE ANSWER TO ALL YOUR 
RECORDING 







struction insures positive and 
easy alignment of the REK- 
O-KUT overhead mechanism 
with the turntable. 


Improved lubrication system 
eliminates oiling of idlers 
more than once in three 
months. 





US. RECORDING CO 
on cat Fon 






NEW YORK 13, N. Y. 
Cables: MORHANEX 
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iNew Airport Bill 
till Affects Radio 


CAA Administrator to Have 
Final Say in Tower Removal 







SALTHOUGH terms of a new air- 
Fport bill (HR 3615) reported out 
Wby the House Interstate & Foreign 
JCommerce Committee, give broad- 
‘casters the opportunity to object to 
: removal of transmitter towers to 
rican’s}make way for new airports, the 
1etown |Civil Aeronautics Administrator 
eas, of | still would retain final authority on 
blisher ‘all decisions. ; 
al Div In its report the Committee said 
‘it considered amendments to HR 
——-_ 170 [BROADCASTING, June 18] and 
/ .several other pending bills. Broad- 
o casters did not appear at hearings 
y the on the original measure, introduced 
ion of hy Chairman Clarence F. Lea (D- 
N.D.)¢al.) of the Committee. Neither 
it andi did the FCC, although radio inter- 
entral | ests were involved. Commission at- 
h pur-}torneys were studying the bill last 
1 Stock | week. 
of 235 sec. 9(c) provides that “any 
ed 24 public agency, persons, association, 
shares } rm, or corporation” having “sub- 
f 60%.) stantial interest” ‘in any applica- 
oposed Btion for an airport may file with the 
d. CAA Administrator a memorandum 
supporting or opposing a proposed 
2 project, and a public hearing shall 
_ serv- fbe accorded. The power of “emi- 
service Fnent domain” is invested in the 
ce to- | Administrator, when in his opinion, 
2aview § property needed for airports cannot 
J. The fbe acquired without undue delay. 


J. G. The bill does not define how much 
— adjoining area may be acquired to 
ntives eliminate “hazards”. Thus, it was 
“ eled pointed out, should a small town 
aia decide to build an airport, and the 

project sponsors decided that a 
radius of 10 miles were needed for 
landing and taking off “airspace”, 
the community’s only radio station 
could be removed. 

Pending before the Senate is the 
McCarran Bill (S-2), already re- 
ported favorably. That measure 
does not conform to amendments to 
the House Bill which were intend- 
ed to give broadcasters an oppor- 
tunity to protest. 
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Block That Trumpet 


REQUESTS for more and 
longer commercials are not 
exactly what one expects so 
when Martin Block began re- 
ceiving them from listeners 
to his Make-Believe Ballroom 
record pregrams on WNEW 
New York he investigated. 
Requests came from neigh- 
bors of a Brooklyn student 
trumpet player who practises 
by accompanying Block 
broadcasts, pausing for 
breath during commercials. 
He also pauses, presumably 
in admiration, when Harry 
James records are played. So 
Mr. Block is also being asked 
to broadcast lots of James 
records by the same fans. 
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Port Stories Factual 


BROADCASTERS covering return 
of troops at New York port of 
embarkation have been asked to be 
especially factual and specific in re- 
porting unit arrivals in order not 
to give the impression that a whole 
division has come home, when, in 
actuality, only a small number of 
soldiers have docked. Lt. Col. 
Robert D. Levitt, chief of the office 
of technical information at the 
port, wrote news chiefs of radio 
stations in the New York area ask- 
ing that they use caution. 


Transcriptions 
(Continued from page 18) 


courteously thank the singers as 
though the artists were in the 
studio. 

The old Federal Radio Commis- 
sion on Nov. 26, 1928, adopted Gen- 
eral Order No. 52 which modified 
its original record-identification 
Order 16, adopted Aug. 9, 1927. The 
original specified that “phonograph 
records” and “mechanical piano- 
player” be identified as such. 

By 1928 special broadcast tran- 
scriptions had become available and 
the FRC modified its order to per- 
mit the identification of transcrip- 
tions as such and not as “phono- 
graph records”. But the new phras- 
ing had to “accurately describe” 
such transcription and had to be 
phrased in such a nature “as not 
to deceive or tend to deceive the 
public as to the character of the 
reproduction broadcast.” 

Broadcasters, in 1928, were re- 
quired to keep records of all phrases 
used in identifying transcriptions 
and to submit them to the FRC “on 
request”’. 





L. Edmund Zacher 

L. EDMUND ZACHER, 67, presi- 
dent of Travelers Insurance Cos. 
of Hartford, which own WTIC, 
died June 28 at his home in West 
Hartford. He had been president 
of the company since 1929 and had 
begun with Travelers in 1904 as 
a clerk. 
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Microwaves 







Back in 1936, the Western 
Electric 316A Vacuum Tube— 
delivering 6 watts at 500 meg- 
acycles—was radical in design 
and performance. It pioneered 
in UHF transmission, which 
in turn led to Super High 
Frequencies employed in 
many of this war’s electronic 
marvels. 

The work currently being 
done with microwaves by 
Bell Telephone Laboratories 
and Western Electric holds 
great promise for the future of 
broadcasting and television. 


Buy War Bonds—andhold them! 
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It brings 

R E S U LTS ! AFFAIRS of Elliott Roosevelt and 
his ill-starred Transcontinental 
Broadcasting System project of six 
years ago continued under both 
Treasury and Congressional scrut- 
iny last week, to the accompani- 
ment of a newspaper bombardment 
led by such anti-New Deal journals 
as the Chicago Tribune, New York 
News and the Washington Times- 
Herald. 

Elliott, now a brigadier general 
in the Army Air Forces, has main- 
tained silence on reports that he 
borrowed money which appeared to 
aggregate in excess of $800,000 for 

* both the Texas State Network and 
the Transcontinental Broadcasting 
System. While Texas State still 
functions, with control reposing 
with Elliott’s former wife, Ruth 
Googins Roosevelt Eidson, and their 
three children, Transcontinental 
did not even get started. Elliott, it 
is understood, still holds 5% of 
Texas State. 
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A home run boosts the score 
as quickly as a message 


over WLAW “ups” 
sales record. 


WLAW 


LAWRENCE, MASS. 
Serving Industrial New England 
5000 WATTS 680 KC. 


your 







Other Loans 










The incident erupted last month 
Serving after Westbrook Pegler had pub- 
1,902,591 Residents lished a syndicated column report- 
in oie — om — oe 

. 00,000 from John Hartford, pres- 
Industrial New England ident of the A & P grocery chain, 
in 1939. The loan, it was alleged, 
was settled for $4,000 by Jesse 
Jones, then Secretary of Com- 
merce, and Mr. Hartford sought to 











NATIONAL REPRESENTATIVES: 
WEED & CO. 
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Wire Recordings from 
General Electrie 
Models 50, SOA, SI 
Rerecorded to Dises. 


L. 8. TOOGOOD 


RECORDING COMPANY 
221 N. LA SALLE ST. CHICAGO 1} 
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Congress, Treasury Continue to Probe 
Elliott Roosevelt Station Financing 


deduct the loss in his 1942 tax re- 
turn, which the Treasury subse- 
quently reported was denied. 
Other published reports were to 
the effect that two “Texas oil men” 
had loaned Elliott $500,000 pre- 
sumably primarily in connection 
with Texas State. One loan was 
said to have been for $300,000 and 
the other for $200,000. S. W. Rich- 
ardson and Charles F. Roeser, Fort 
Worth oil men, were identified with 
the organization of Texas State 
Network and the acquisition of 
WACO Waco and KNOW Austin 
by the Roosevelt operation. It was 
reported Treasury experts are in 
Texas checking the information. 


Stock Valueless 


Reports also told of a loan of 
$50,000 by Elliott from Maxwell 
N. Bilofsky, president of Industrial 
Electronics Corp. of New York, 
which was settled in 1941 by El- 
liott for $20,800. Mr. Bilofsky said 
the loan was strictly on a business 
basis and declared he had not 
claimed the $29,200 loss in his in- 
come tax return. He said the money 
had been loaned in 1939, with 500 
shares of Texas State stock as col- 
lateral. He described the stock as 
having proved of no value. 

David G. Baird, of Montclair, 
N. J., an insurance man, was said 
to have loaned Gen. Roosevelt 
$70,000 in November 1939 and to 
have arranged for the Bilofsky 
loan. Mr. Bilofsky said settlement 
of the loan was arranged by Mr. 
Baird. Subsequently it was report- 
ed that the Treasury had disal- 
lowed a bad debt claim of $50,000 
filed by Mr. Baird. 

Meanwhile, the House Ways & 
Means Committee and the Senate 
Finance Committee were reported 
investigating the Elliott Roosevelt 
radio financial dealings. Requests 
for information from the Treasury 
made by these committees resulted 
in the special investigations both 
in Texas and in New York. The 
House committee is confining itself 
to the income tax aspects. It was 
doubted whether public hearings 
would be held. 


DKu 
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NAB President 


(Continued from page 17) 
for the presidency. In addition tj 
the three under consideration fp 
the topmost post, there are a doze, 
names in the hopper for the exegy, 
tive assistant’s assignment. Comdr 
Craven insisted it was prematur | 
to discuss individuals. 

Eric Johnson, president of th Decisi 
U. S. Chamber of Commerce andy) 
West Coast manufacturer by pro) ADMINI 
fession, had been considered and jy yew-14 
understood to have met with mem,)Co., Harri 
bers of the committee. His tentaeoret, On 
tive proposal, which did not reach) Jacksor 
the negotiation stage, was ong) eplicatic 
which would have necessitated g equcatior 
doubling of the NAB’s income of _ Eastern 


approximately a half-million do. prplicati 






lars, it was reliably learned. In ajs Unity ‘ 

dition to a six-figure salary, it was a. -—A 

reported that the Chamber of Com. commerce! 

merce head had in mind a staff of ACT 

public relations experts who woulj 

be well compensated. Ra ‘ 
Justice Miller left June 29 for KSTP 


. . . . WwW 
his home in California and was no Durr vot 


to return to Washington until the) KVSF 
fall term of the court. Although hejlence rer 
has had no practical experience in) wrBG 
radio, as a member of the appellate 
bench since 1937, he has written 
opinions in a number of cases ap} 
pealed from the FCC. The appel. 
late court is the direct appeals 
body over the FCC and other aé- 
minstrative agencies of the Federal 
government. 

Should the committee fail to de 
cide upon a new president, it wil 
so report back to the NAB Boari, 
likely to meet in early August if 
travel conditions permit. The con- 
mittee probably would ask for its 
discharge and recommend the rt 
tention of an interim managing 
director who would report to a 
executive committee of three. J, 
Harold Ryan, incumbent president, 
has agreed to remain on the jo 
through July—a month beyond his 
original commitment. It is logical: 
ly concluded that Mr. Ryan would 
preside over the suggested exect- 
tive committee, representing large 
stations. Comdr. Craven, who head- ti " 
quarters in Washington, might bk ee t 
designated the medium station d-}. may 
rector, with Clair R. McCollough, ward 
Mason Dixon Group, as the prob tre 
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. e 
of th Decisions .. . 
- and a) 
ry Pro) AD 
and i: NEW-1400 ke Harrisburg Broadcasting 
1 mem. Co. Harrisburg, Pa.—Granted license to 
cover CP new standard station WHGB, 
tenta-1959 w unlimited; conditions. 
> reach Jackson City Board of Education, 
‘jackson, O.—Placed in pending file 
is one application for CP new noncommercial 
ated g educational station. 
ome of Eastern States Broadcasting Corp., 
Bridgeton, N. J.—Placed in pending file 
Nn dol! application for CP new FM station. 
In ade Unity Corp., Lima, O.—Same. 
° STP St. Paul, Minn.—Placed in 
It Wai pending file application for CP new 
f Com. commercial television station. 


MINISTRATIVE BOARD ACTIONS 
JULY 2 


staff of ACTIONS BY COMMISSION 
. would” JULY 3 
. KJBS San Francisco—Granted license 
renewal for period ending 5-1-48. 
29 for KSTP St. Paul—Same (and aux.). 
vas not WTOP Washington—Same (Comr. 





















Durr voted for further inquiry). 


itil the) KVSF Santa Fe, N. M.—Granted li- 
ugh he! lence renewal for period ending 2-1-47. 
| WALL Middletown, N. Y.—Same. 

ence il} WFBG Altoona, Pa.—Same. 


pellate) KWJIB Globe, Ariz.—Granted license 
: )renewal for period ending 8-1-46 (Comr. 
written Dugr voted for further inquiry). 


Ses ap WCBT Roanoke Rapids, N. C.— 
appel- Granted license renewal for period end- 


ing 2-1-46. 

appeals} KSJB Jamestown, N. D.—Granted ac- 
1er ad. quisition of control by John W. Boler 
“ thru purchase 72 additional shares for 
ederal li $7,200. 
Corinth Broadcasting Co., Corinth, 
Miss—Granted call letters WCMA for 
new station. 

KFLW Klamath Falls, Ore.—Adopted 
memorandum opinion and order grant- 
“Bing mod. CP for changes in antenna 
gust iffand trans. and studio sites; conditions. 
1e com WCHS Charleston, W. Va.—Adopted 

. order ordering that record in hearing 
for itsBheretofore held re license renewal be re- 
the re opened; application is designated for 

. further hearing 7-23-45. 
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De Mille Wichita Speech 
Is Available Transcribed 


SPEECH delivered. by Cecil B. 
DeMille in Wichita June 29, under 
the auspices of the Town Hall 
Committee, has been transcribed 
© head 20d is available to individual sta- 
he tions. Mr. DeMille spoke before an 
.festimated 5,000 people on “Ma- 
‘Hough, jority Rights—and Wrongs”, de- 
. a crying the practices of some labor 

pror'ileaders. Among stations who have 
requested or used the transcrip- 
tins are: KFH KANS KSAL 
KTSW KIUL KVGB WHB WSUI 
WGAR WJR KMPC. 

Other radio programs are now 
under discussion, according to Wil- 
liam Larner, Town Hall Commit- 
tee national executive secretary. 
Committee is a non-partisan or- 
ganization opposing extension of 
government control. 





























RCA Purchases Brenkert 


RCA has purchased the Brenkert 
Light Projection Co., Detroit manu- 
facturer of motion picture projec- 
tors, arc lamps and accessories, for 
which RCA Victor has been ex- 
dusive distributor since 1941. Com- 
pany will continue to operate as a 
seperate firm under its own name, 
with Karl and Wayne Brenkert re- 
maining active in its management. 










Actions of tHe FCC 


JUNE 30 TO JULY 6 INCLUSIVE 
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Applications .. . 


JULY 2 

Raytheon Mfg. Co., New York—Li- 
cense to cover CP new developmental 
station W2XRA. 

1490 ke KBST Big Spring, Tex.—CP 
increase 100 w to 250 w. 

NEW-U. of Texas, Houston—CP new 
noncommercial educational station, 1 
kw, special emission. 

1230 ke KFJB Marshalltown, Ia.— 
Transfer control from Catherine R. 
Peak, administratrix of estate of Earl 
N. Peak, deceased, to Kenneth Durham, 
Robert Root, Joseph Rosenfield and 
John Ruan. 

NEW-49.3 mc KSEI Pecatello, Ida.— 
CP new FM station, 2,245 sq. mi., $15,675 
estimated cost. 

JULY 3 

dJansky & Bailey, Washington—As- 
signment of license W3XO to WINX 
Broadcasting Co. 

1130 kc WCAR Pontiac, Mich.—Special 
service authorization to operate 7 a.m. 
EST to local sunrise with 250 w for 
period 9-1-45 to 4-1-46. 

NEW-46.3 mc Georgia-Alabama Broad- 
casting Corp., Columbus, Ga.—CP new 
FM station, 9,500 sq. mi. 

NEW-49.1 mc John P. Norton, Escan- 
aba, Mich.—CP new FM station, 1,481 
sq. mi., $23,000 estimated cost. 


JULY 5 


790 ke WPIC Sharon, Pa.—Special 
service authorization with 100 w or 250 
w from 6 a.m. EST to local sunrise. 

NEW-1450 ke Escambia Broadcasting 
Co., Pensacola, Fla.—Petition for con- 
sideration and grant under FCC Policy 
1-16-45 of application for CP new sta- 
tion 250 w unlimited. 





Marine Corps Starts 


New Program on CBS 


U. S. MARINE Corps starts a new 
program on CBS Saturday, July 
21, 3-3:30 p.m. titled Your Marine 
Corps and designed to tell the story 
of Marines as a continuing force 
in American life—in war and 
peace. Announcer for the series is 
Ist Lt. George Putnam, former 
NBC news announcer and liaison 
officer for Marine Corps operations 
within Armed Forces Radio Serv- 
ice. 

Series will be produced by Roy 
Passman of CBS. Writer is S/Sgt. 
Alvin M. Josephy, Marine Corps 
combat correspondent recently re- 
turned from the Pacific, where he 
covered the Iwo Jima landings 
among other operations. Sgt. Jose- 
phy was assistant news and spe- 
cial events director of WOR New 
York, and just before joining the 
service, he was special events chief 
with OWI’s Radio Bureau. 

Format is built around pick-ups 
from combat areas, Marine vet- 
erans of World Wars I and II de- 
scribing life in the service, and the 
Marine Band, under Capt. William 
F. Santleman. Series will originate 
from the Marine Barracks in Wash- 
ington. It is scheduled to move to a 
nighttime spot in the fall. 





WNEW New York has been given a spe- 
cial plaque by the Army “as a token 
of appreciation for outstanding assist- 
ance to the Army in various phases of 
its recruiting activities’. Plaque was 
reward for broadcast of WNEW weekly 
program, “GI Campus”, as well as for 
two previous war program series, ‘Girl 
Behind the Gun” and “Young Men With 
ings’. 








N/A 
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“Hooperated’ 22.8 


in a special survey in 
typical Non-Hooper city! 


Mutual Star Scores With 
68.4% of radio audience 








This is just one of many one- 
station cities where Fulton 
Lewis, jr. has the “Lion’s 
Share” of the audience. Why 
not “buy” Fulton Lewis, jr. 
and buy a ready-made audi- 
ence at the same time. It 
costs no more to sponsor this 
outstanding radio personality, 


WIRE OR PHONE 
FOR SPOT MARKET 
AVAILABILITIES 


Act at once. Contact 
William B. Dolph, Barr 
Building, Wash. 6, D. C. 
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Classified Advertisements 


PAYABLE IN ADVANCE—Checks and money orders only—Minimum $1.00. 
Situation Wanted 10c¢ per word. All others, 15¢ per word. Count 3 words for 
blind box number. Deadline two weeks preceding issve date. Send box replies 
to Broadcasting Magazine, 870 National Press Bidg., Washington 4, D. C. 





Help Wanted 


Wanted—Veteran first class license hold- 
er for transmitter and/or studio for 
Rocky Mountain 1 kw outlet. State 
education and experience. Box 661, 
BROADCASTING. 

5000 watt CBS station in thriving 
southern market has opening for com- 
mercial man with selling experience. A 
good paying proposition for man who 
can sell. Write Box 768, BROADCAST- 
ING 











5 kw western network station needs 
combination operator-announcer. Box 
803, BROADCASTING. 





Salesman— —For replacement on sales staff 
of independent station in midwest mar- 
ket of three million, where sal 1’s 


Help Wanted (Cont’d) 


Leading New England station offers top 
opportunity to qualified announcers ex- 
perienced on remote. Rush transcription 
references to Winn Bettinson, WHEB, 
Portsmouth, N. H. 


Announcer wanted—Experienced staff 
man. 50 hours weekly. Starting salary 
dependent upon your qualifications. 
Minimum $50.00 weekly! Must have ex- 
perience on tables and controls. Send 
voice audition and complete details to 
A. R. Cooper, WFDF, Flint, Michigan. 











WSYB, Rutland, Vermont, wants man 
with first class license. Good pay, 48 
hour week. Permanent. Send full infor- 
mation and picture. Must be over thirty 
or released serviceman. 





commission past year ranged from 
$9,000 to $16,000. Applicant must prove 
ability and integrity and have achieved 
a record volume through clean cut 
aggressiveness and service to accounts. 
Box 808, BROADCASTING. 





Announcer wanted—Great Lakes area 
station wants experienced staff an- 
nouncer. Postwar permanence to right 
man. Working conditions ideal. Good 
starting salary. Will pay expenses for 
final audition. Write giving complete 
details. Be prepared to submit voice 
transcription. Box 818, BROADCASTING. 


Wanted—Good announcer holding first 
class license. Excellent working condi- 
tions in western network station. $65.00 
weekly. Box 822, BROADCASTING. 


Engineer. Experienced, 5 kw RCA 
equipped midwestern station. Must have 
car. Permanent. State draft status, pre- 
vious experience, age, references and 
salary expected. Box 823, BROADCAST- 
ING. 

Control operator. Experienced, metro- 
politan market station. No license re- 
quired. Give full details about your- 
self, and salary desired. Box 824, 
BROADCASTING. 


Wanted aggressive salesman to take 
over local accounts on midwest local. 
bo gg or wire Box 830, BROADCAST- 





Help wanted—3 engineers holding first 
phone licenses. Network station located 
in midwest. Opportunity for advance- 
ment for men qualified. Reply, North 
Central Broadcasting System, Inc., 360 
N. Michigan Ave., Chicago 1, Ill. 


Announcer—250 watt NBC affiliate with 
pending application for 5000 watts is 
expanding staff and has real opportunity 
for top flight announcer with successful 
experience record. The man we seek 
wants to become permanently estab- 
lished in the delightful community lfe 
of a southern seacoast city. He should 
be familiar with all phases of program- 
ming—news, sports, special events, pro- 
duction shows, and control room oper- 
ation. If you can fit this picture, write 
and tell us about yourself, including 
past and expected earnings. basic 
salary plus talent fees offers excellent 
opportunity for earnings and advance- 
ment to right man. Box 834, BROAD- 
CASTING 

Wanted—Announcer with or without 
experience. Send complete seoey first 
letter. Box 845, BROADCASTING 


Wanted—Announcer-copywriter. ——- 
enced and reliable with third class ticket 
or willingness to obtain one. Permanent 
Position if you are man for job. Progres- 
sive Rocky Mountain NBC station. Send 
full details to KSEI, Pocatello, Idaho. 


Don’t answer this ad unless you are 
willing to live in a small town and work 
for a small station. KPFA, 250 watt 
NBC affiliate in Helena, Montana, needs 
capable announcer who can also write 
copy. Restricted permit or better re- 
quired. The chap we want probably has 
been with present employer year or 
more, will investigate us quite thor- 
oughly before answering this ad and 
will feel that joining us is a real ad- 
vancement. Salary depends upon quali- 
fications. 

Need a man with first class license who 
can announce. MBS affiliate. Call, wire 
or write telling all to Duane L. Watts, 
General Manager, KHAS, Hastings, Nebr. 
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Wanted—One control operator and one 
transmitter operator with first class 
licenses. Write or wire giving full de- 
tails. Chief Engineer, WSPA, Spartan- 
burg, S. C. 





Announcer wanted at once. CBS affiliate 
in the garden spot of America, ideal 
working conditions with modern plant 
equipment. Salary and talent fees. 
Send information and audition disk to 
KGBS, Harlingen, Texas. 





Need good, sober, experienced announcer 
Permanent job, orty hour week, excel- 
lent living conditions. Florida Gulf 
coast city. Good salary. If interested, 
send recent voice transcription plus 
complete, not partial, record past exper- 
lence and three good character refer- 
ences to Jack Rathbun, WCOA, Pensa- 
cola, Florida. 





Wanted—Experienced and competent 
program director by a western NBC 
affiliate. Man chosen must have ability 
to write and produce local programs, 
must be thoroughly familiar with use 
of transcription libraries and be capa- 
ble of general supervision of station 
programming. This ts a permanent and 
pleasant position for man qualifying. 
Give full details in first letter. Box 
835, BROADCASTING. 





Ohio network station has opening in 
engineering department for first class 
engineer. Position is permanent. No re- 
placement. Especially interested in re- 
turning war veterans. $46.00 per week 
to start. Box 836, BROADCASTING. 





Have opening for trained woman con- 
tinuity writer, permanent position. Give 
full information. Robert E. Bradham, 
Manager, WTMA, Charleston, S. C 


Wanted—Operator, first class license 
immediately. Send complete story first 
letter. Permanent. Box 574, BROAD- 
CASTING 

Wanted—tTransmitter engineer, imme- 
diate vacancy for first or second class 
licensee. NBC outlet, ideal community. 
Send complete details first letter to 
oe Engineer, KTFI, Twin Falls, 
Idaho. 


Want experienced time salesman Steady 
employment guaranteed. Drawing ac- 
counts and commission. Wire or write 
Gone Frank Kaull, KLO, Ogden, 
Utah. 


Wanted—Combination first class engi- 
neer announcer, 44 hours, $50.00, free 
apartment. J. D. McCoy, WAIM, Ander- 
son, 8. C 

















Situations Wanted 





Engineer—Experience: studios, trans- 
mitters, recording, net stations. Box 
709, BROADCASTING. 





Chief engineer—Six years pre-war ex- 
perience. Available August list. Perma- 
nent basis only. Active overseas war 
record. References. Box 807, BROAD- 
CASTING 





Announcer—7 years excellent experi- 
ence. Now employed by top NBC sta- 
tion. News and platter shows. Want 
permanent position in a big market. 
Married, 25, 4F. Box 831, BROADCAST- 
ING. 





Engineer—12 years broadcast experience, 
FM, AM to 50 kw, studio and trans- 
mitter, maintenance, construction and 
operation. College education. Now with 
large network in special engineering 
work Desire responsible position in 
standard broadcast and/or FM station 
west of Rockies. Draft 2AF. Box 833, 
BROADCASTING. 





If you are applying, building or setting 
up operational procedures, take advan- 
tage of experience and save money. Box 
847, BROADCASTING. 


Salesman. Married, reliable, deferred. 
Interested position radio sales. Two 
years related experience. Excellent rec- 
ord and references. Also, good voice and 
delivery. Will consider announcer- 
newscaster offer. Prefer east. Box 840, 
BROADCASTING 








Announcer, news editor, program di- 
rector with fifteen years experience, 
available immediately. Seeking perma- 
nent position. Qualified for small sta- 
tion management. What have you? Ad- 
dress ‘Box 844, BROADCASTING. 





Announcer—Now employed N. Y. C. sta- 
tion. Wants staff or free lance work, 
N. Y. C. only. Apt. 2C, 467 Avenue, 
» a 


Engineer—First class, single, 38 years, 
23 years in radio. Wants position 
where maintenance ability is wanted. 
Remote transmitter operation preferred 
and if possible where living quarters are 
available. Will consider temporary va- 
cation duty, transportation paid. Wal- 
lace V. Rockefeller, Wood River, Ne- 
braska. 








Public relations and program director, 
capable of handling any and all types 
of air work. Specialty-audience partici- 
pating and public service programs. 
Organist, vocalist, production director. 
Available immediately. Wire Box 838, 
BROADCASTING 





Experienced station engineer seeks po- 
sition of responsibility. Box 842, 
BROADCASTING. 





Wanted to Buy 





Broadcast station for cash. Give rates, 
present monthly gross and price. Box 
846, BROADCASTING. 


For Sale 


For sale—High quality audio trans- 
formers. Frequency response to 15 kc. 
Also, micro-ammeters, potentiometers, 
wire wound resistors, paper condensers. 
Prices reasonable. No priority. Write for 
bulletin. Box 829, BROADCASTING. 











Miscellaneous | 





Capital and services to invest in small 
local station. Radio background and ex- 
perience. Box 827, BROADCASTING. 





Radio engineers and tech- 
nicians wanted. National 
network in New York City. 
Knowledge of _ television 


helpful. Write full details. 


BOX 832, BROADCASTING 








CAN YOU 
WRITE? 


We know of several excep- 
tional opportunities for men 
of great skill in the prepara- 
tion of news for radio. 


Write 
BOX 839, BROADCASTING 
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TOP NOTCH I 
EXECUTIVE — ff venir" 
of radio 
AVAILABLE | f= potirs 
neers f 
If your organization needs a AM and 
manager, assistant manager 
and/or program director, § salary ‘ 
you'll be interested in this — 
man’s story. He’s presently § “ 
managing—and very success- pox 
fully, too—a western regional 
but has good reasons for de- 
siring change. — 
A PROGRAMMING CONS. 
CIOUS EXECUTIVE WITH 















SOUND, PROVEN IDEAS: 
AND THE KNACK OF CAR. 
RYING THEM THROUGH 
TO A SUCCESSFUL CON. 
CLUSION. 


This man has boosted the™ 
gross of.his station 50% ing 
less than six months. 


ONLY A RESPONSIBLE, 
PERMANENT SPOT WITH 
AN ORGANIZATION THAT 
WANTS TO PROGRESS 
WILL BE CONSIDERED, 
LOCATION NO OBJECT! 
SIZE OF STATION IMMA- 
TERIAL! BIG SALARY NOT 
PRIMARY OBJECTIVE! 


This man will report for per- 
sonal interview at his ex- 
pense. 


Box 848, BROADCASTING 











ARE YOU LOOKING 
FOR A BETTER JOB? 
“GEA 


FREE ptacement bu- . 
REAU FOR ANNOUNCERS— 





















WRITERS—ENGINEERS AND |§ Com 
OFFICE WORKERS. 
Washin 

SEND COMPLETE DETAILS 
IN FIRST LETTER. NO FEE. |L—= 
RADIO STATIONS PAY THE # 
CHARGE Fa. 
WRITE TODAY! [EB Freel 
RADIO PERSONNEL 611 8 
136 N. DELAWARE ST. a 





(RADIO CENTER) 
INDIANAPOLIS 4, INDIANA 
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NEW YORK e@ CHICAGO 


America’s Oldest School Devoted 
Excluswwely to Radéo Broadcasting 


Comprehensive Day and Evening 
Courses in all phases of Radie 
Broadcasting taught by Network 
Professionals. Moderate rates. 


For Full Details, Request Beoklet 8. 
























NEW YORK 20, N.Y.: RADIO CITY, &.K.O. Bic 
CHICAGO 4, itt: 





















We Are Looking For Men To 


= 


ENGINEERS Operate Our New Branch Offices 
F Prominent midwestern manufacturer We are an old, well-known manufactur- 
er of Radio Transmitting Equipment, 
of radio transmitting equipment is about to open branch offices in New 
b e 2 York City and on the West Coast. We 
looking for two graduate engi- need a good man to operate each of 


these offices. He must be able to contact 


| t i 
neers for development work in stations intelligently, know broadcasting 




















nd FM transmitters. Startin methods and problems, and discuss 
Nnager —e ® equipment from a technical standpoint. 
ne solory good and future for ad- There’s a wonderful opportunity for the 
t excellent. right man. Are you one of them? Give 
sently ao © full details of experience, age, back- 
CCess- BOX 763, BROADCASTING ground, salary needs, etc., in first letter. 
Z10nal BOX 749, BROADCASTING 
or de. 
ONS. 
VITH 


Se rOVE TOIL 
SUNIL 








= HOLLISTERGESS CRYSTAL C0. 
per Boulda*D Colorado 





QUARTZ OSCILLATORS SINCE 1927 











PROFESSIONAL DIRECTORY 








JANSKY & BAILEY 
An Organization of 
Qualified Radio Engineers 
DEDICATED TO THE 
SERVICE OF BROADCASTING 
National Press Bidg., Wash., D. C. 





McNARY & WRATHALL 
CONSULTING RADIO ENGINEERS 


National Press Bidg. Di. 1205 
Washington, D. C. 














* 
PAUL GODLEY CO. 


CONSULTING RADIO ENGINEERS 


MONTCLAIR. N. J. 


MO 2-7859 

















GEORGE C. DAVIS 


Consulting Radio Engineer 
Munsey Bidg. District 8456 


Washington, D. C. 
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FREQUENCY MEASURING 
SERVICE 


Exact Measurements - of ony time 


R C. A COMMUNICATIONS, INC. 
@ Broad Strest = New York 4, W. Y. 
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Secor cesar eeeerere 





JOHN BARRON 
Consulting Radio Engineers 


Specializing in Broadcast and 
Allocation Eng 
Earle Building, Washington 4, D. C. 
Telephone NAtional 7757 

















JOHN J. KEEL 
CONSULTING RADIO ENGINEERS 
Earle Bldg. © NATIONAL 6513 

Washington 4, D. C. 














Frank H. Melntosh 


Consulting Radio Engineers 
710 14th St. N.W. ME. 4477 
Washington, D.C. 
















































ci SERVICE DIRECTORY 
1B? 
“GEARED TO AM-FM EXPANSION: Custom-Built 
BU- Radio Engineering Consultants Speech Input Equipment 
— Map . U. S. RECORDING CO 
ND | Commercial Radio Equip. Co. erp are aa 
iMM=ec Hollywood, Cal. ed. Oe 
AILS 
FEE. 
MORE RF KILOWATT HOURS 
THE & WF KILOWATT ( SOUND EFFECT RECORDS ) 
F&O TRANSMITTING TUBES GENNETT °SPEEDY-0 
Y! |] Freeland & Olschner Products, Inc. Reduced Besic Library Offer Conteining 
611 Baronne St., New Orieans 13, La. wrne For Sena . 
; Raymond 4756 CHARLES MICHEL 
High Power Tube Specialists Exclusively L 67 W. 44th St. New York, SON ) 
a 
= 
Robert L. Kauf 
obert L. Kaufman 
Organization B U Y 
Technica] Maintenance, Construetion 
oa le She WAR BONDS 
| Munsey Bidg. Washington 4, D. C. 
District 2292 











Tel. Bridgeport 7-2465 


Garo W. Ray 


Consulting Radio Engineer 


Hilltop Drive Stratford, Conn. 











































HERBERT L. WILSON 
AND ASSOCIATES 
CONSULTING RADIO ENGINEERS 


AM FM TELEVISION FACSIMILE 


1016 Vermont Ave., N.W, Wasnington 5, 0.C. 
NATionar 7161 














HECTOR R. SKIFTER 
H.R. SKIFTER DONALD M. MILLER 
CONSULTING RADIO ENGINEERS 


ENGINEERING SERVICES 
AVAILABLE AFTER VICTORY 














Radio Engineering Consultants 
_ _ Frequency Monitering 


Commercial Radio Equip. Co. 


@ International Building, Washington, D. O. 

@ 321 B. Gregory Boulevard, Kansas City, Mo. 

@ Cross Roads of the World, Hollywood, Calif. 
» 








RING & CLARK 
Consulting Radio Engineers 


WASHINGTON, D. C. 
Munsey Bldg. ®@ Republic 2347 








itp 


RAYMOND M. WILMOTTE 
CONSULTING RADIO ENGINEER 


PAUL A. deMARS 


ASSOCIATE 
1469 Church St., N.W., Washington 5, D. C. 
Decotur 1234 








J. D. Woodward & Associates 


Manufacturers of Radio Trans- 
mitters and Industrial Electronie 
Equipment 
Baltimore, Maryland 


Water & Frederick Sts. - Saratoga 6535 








> 
LOHNES & CULVER 


CONSULTING RADIO ENGINEERS 
Munsey Bldg. © District 6215 
Washington 4, D. C. 








MAY, BOND & ROTHROCK 
CONSULTING RADIO ENGINEERS 
tk * 


Nat'l Press Bldg. Wash. 4, D. C. 
District 7362 © Glebe 5880 








WORTHINGTON C. LENT 
Consulting Engineers 


INTERNATIONAL BLOG. WASH., D. C- 
1319 F STREET N. W. DISTRICT 4127 





ANDREW CO. 


Consulting Radio Engineers 
363 E. 75th St. CHICAGO 19 
Triangle 4400 

















HOLEY & HILLEGAS 


CONSULTING RADIO ENGINEERS 
1146 Briarcliff Pl., N.E. 
Atlanta, Ga. ATwoor’ 3328 














At Deadline... 





‘FIBBER & MOLLY’ 
TOP COAST RATING 


TOP PROGRAM with Pacific Coast audiences 
in June was Fibber McGee & Molly, accord- 
ing to June report of C. E. Hooper Inc., which 
gives the program a rating of 21.4. The Great 
Gildersleeve was second with a rating of 16.9; 
Sereen Guild Players third with 14.9. 

Rest of the Pacific first 15, in descending 
order, are: Truth or Consequences, 14.5; Al- 
drich Family, 14.5; Mr. District Attorney, 
14.2; Take It or Leave It, 13.7; Radio Theater, 
13.6; Walter Winchell, 13.6; Bob Burns, 12.8; 
Bing Crosby, 12.7; Vox Pop, 12.4; Counter- 
spy, 12.3; Kay Kyser, 11.9; Thanks to the 
Yanks, 11.9. (Other ratings stories, page 74) 

Average evening audience rating was 7.2, 
compared with 8.6 in May and 7.9 in June 
1944. Average evening sets-in-use was 28.3, 
compared with 33.1 in May and 29.7 a year 
ago. Average evening available audience was 
74.0, compared with 76.7 in May and 74.4 in 
June of last year. Average daytime rating 
was 3.7, compared with 3.9 in May, 3.7 a year 
ago. Average daytime sets-in-use was 13.7, 
compared with 15.7 in May, 14.1 a year ago. 
Average daytime available audience was 66.0, 
compared with 65.3 in May, 65.4 a year ago. 


NABET HEAD WAITS REPORT 


ALLEN T. POWLEY, NABET president, 
awaits report from Chicago local on refusal 
to let July 3 Mackinac Island program go on 
American Network. B. F. Fredendall, chair- 
man of Chicago local, said program from 
Governor’s conference was cut at Chicago stu- 
dios because no NABET technician was at 
point of contact. WXYZ Detroit handled pick- 
up, said E. R. Borroff, American v-p, and net 
didn’t think it necessary to send engineer from 
Chicago. Program went on dead mike 30 min- 
utes before Harry Wismer, American an- 
nouncer, was notified of cut. 


Closed Circuit 


(Continued from page 4) 


vacancy in prospect. Post of former Justice 
Vinson, now War Mobilization Director, has 
never been filled. Associate Justice Justin 
Miller, if he gets together with NAB, may 
resign before fall (see story p. 17). Names of 
prominent attorneys heard for existing two 
vacancies: Former Commissioner Norman S. 
Case, Commisioner C. J. Durr, or Commissioner 
Paul A. Walker—all lawyers—who could get 
strong endorsement. Ex-FCC Chairman James 
Lawrence Fly had been mentioned months ago. 





WASHINGTON broadcasters are kidding 
about innovation in microphones—a diplomatic 
kind with a sort of striped pants base and 
cutaway face. With Walter J. Brown, WSPA 
Spartanburg head, as public relations aide to 
new Secretary of State Byrnes, radio is cer- 
tain to be more in evidence in international 
diplomacy. If Walter has his way, there’ll be 
a mike at peace table. 


LOOKS as though CIO white-collar union 
moved too fast into net clerical workers. At 
first enthusiastic about naming committees to 
get raises, employes are now wary about join- 
ing labor union. Probably CIO will temporarily 
ease organizing pressure and concentrate on 
forming a radio publicists guild similar to 
group in movie industry. 
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CONWAY P. COE NAMED 


RCA LABS. PATENT HEAD 


CONWAY PEYTON COE, former U. S. Com- 
missioner of Patents, was elected vice-president 
in charge of patent department of RCA Labs. 
at RCA board meetinng Friday. Born in Dun- 
kirk, Md., Mr. Coe served in the Field Artillery 
during World War I. He engaged in private 
law practice in Akron and District of Colum- 
bia ten years before his appointment as Com- 
missioner of Patents in 1933. He resigned 
June 15, 1945. 


AUTO WORKERS UNION 
PROTESTS WCKY CANCELLATION 


REFUSAL of WCKY Cincinnati to give time 
for two labor broadcasts it considered “too 
controversial” was brought to attention of 
FCC Chairman Paul A. Porter by United 
Auto Workers (CIO). 

Controversy developed from plan for Cin- 
cinnati stations to broadcast programs from 
labor conference in the city week of June 11. 
According to Ernest Goodman, special coun- 
sel for UAW international headquarters in 
Detroit, WCKY agreed to give union three 
periods, one a question-an-answer program on 
reconversion. Objection was raised to script 
on ground of controversy and revision re- 
quested. This the union refused. Next night 
(June 15) George Addes, secretary-treasurer 
of the UAW, was to speak on Wagner-Mur- 
ray-Dingell bill but station advised union, 
Mr. Goodman said, no time was available. 

No other Cincinnati stations objected to 
UAW programs equally “controversial”, Mr. 
Goodman said. Union asks sustaining time 
from station to equal the two cancelled periods 
and has sent copy of letter to Chairman Porter. 


TWO-BAND FM SEEN 

PIONEER FM Radio Mfgs. met Friday in 
New York to discuss problems arising from 
new allocations. Group said it was feasible to 
furnish broadcasters with equipment suitable 
for transmission on both present 42-50 and new 
88-106 mc FM bands. New receivers will be 
designed with both bands. Arthur Freed, v-p 
of Freed Radio Corp., is chairman. 


GAROD NET PLAN 

GAROD RADIO CORP., Brooklyn, plans net- 
work program as soon as company can begin 
shipments of receiving sets, possibly about 
Oct. 1. Network, time and program format are 
still undecided, according to Shappe-Wilkes, 
New York, agency for Garod. 





END OF A WAR 


WAGA Atlanta brought the Civil War 
to a close July 4 by promoting and 
broadcasting the return of Dade County, 
Georgia, to the Union after 85 years. 
The county had seceded from both the 
Union and the State of Georgia in 1860 
but had never officially healed the breach. 
Charles Smithgall, WAGA general man- 
ager, and Channing Cope, farm director, 
promoted the event. The 60-foot flagpole 
erected for the occasion will be dedicated 
to WAGA. President Truman sent a 
telegram welcoming back Dade County. 
WAGA and American broadcast the his- 
toric proceedings. 

















People 


ERWIN F. FAUSER, executive vice-presiden; 
and general manager of William R. Warner 
Co., New York (pharmaceuticals) named pres. 
ident of company. He succeeds Dr. Marvin R 
Thompson, resigned. 


RUSS HODGES, Mutual-WOL Washington 
sportscaster, July 7 was presented special’ 
merit award plaque by the American Legion 
in recognition of his rehabilitation service jp | 
behalf of patients of Walter Reed Hospital, 


LINCOLN DIAMANT, previously with pro.” 
gram departments of CBS and American, has 
been appointed general manager of Intered. 
legiate Broadcasting System, New York, 
succeeding Louis R. Bloch, who continues jn 
charge of IBS sales. 


WILLIAM C. MEYERS, formerly Common. 
wealth Edison Co., Chicago, appointed sales 
promotion manager of WGN Chicago. 


RAYMOND B. ZELLO, formerly with display 
department of Chicago Herald-American, ap. 
pointed account executive for Sydney S. Lovitt 
Co., Chicago. 


MAJ. JOHN H. CARON, retired after 3% 
years in the Air Forces, named advertising - 
manager of Chrysler Division of Chrysler 
Corp. He formerly was sales promotion director. 


HAL WINTER, formerly media director of| H 
Raymond Spector Co., New York, and once) 
at WHN New York, joins Grant Adv., New) 0 ; 





York, as media director. 


WOODROW H. SPORN, discharged from 
Marine Corps as combat correspondent in 
Central Pacific, rejoins Duane Jones Co., New 
York, to specialize in premium techniques for 
broadcasts, 


4 
E. W. ZIEBARTH, formerly acting director’ | 
of WLB, U. of Minnesota educational station, 
appointed educational director and production 
manager of WCCO Minnneapolis. 


EDWARD C. OBRIST, WFIL Philadelphia 
program director, joins WPEN, same city, in 
mid-August as assistant general manager 
under Ben Larsen. 








PAUL CLARK, junior control room supervisor 
of NAB central division, moves July 16 ti) 
broadcast equipment division of RCA Chicago.) 
Successor at NBC will be Alfred Otto. 


G..H. KNOTT, elected vice-president, Alber 
Frank-Gunther Law, Chicago. j 


NBC NEWS EXPERIMENTS 


TO EXPERIMENT with new methods of new! 
presentation, NBC cleared 11-11:15 p.m. new! 
period on WEAF New York, Bond Stores 
clothiers, relinquishing the spot. New policj 
becomes effective today (July 9) when Lyi 
Van, who has aired late evening news for tht 
last year, switches assignments with Don Ho: 
lenbeck, who has handled the 6-6:15 p.m. new: 
program. Planters Nut & Chocolate Co. ani 
Peter Paul each sponsor 6 o’clock news thrice 
weekly, placed by J. Walter Thompson Co. ani 
Platte-Forbes, respectively. Mr. Hollenbetl 
will leave shortly for Europe. 

WEAF announced four 52-week news It 
newals: M. J. Merkin Paint Co. for Charles 
McCarthy, Sat., 8:30-8:45 a.m., through Hum 
bert & Jones; C. F. Mueller & Co. and Man 
hattan Soap Co. for Don Goddard, 12-12:19 
p.m., each three days weekly, through Dualé 
Jones Co.; Beechnut Packing Co. for Richart 
Harkness, Monday, Wednesday, Friday, 11:1, 


in 


11:30 p.m., through Newell-Emmett Co. Use 
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OR the past 16 years, the hour between 
8:00 and 9:00 each Sunday morning has 
belonged to the children of Oklahoma. 
This has been Uncle Ben’s Funny Paper Hour, 
during the first three-quarters of which the 
antics and adventures of Popeye, Tarzan, Ella 
Cinders, Diek Tracy, the Katzenjammer Kids 
and other comic characters of The Sunday 
Oklahoman funnies are dramatized. In between 


skits, children from all over Oklahoma appear 
to sing, dance, recite or play. 

During the last quarter-hour, Uncle Ben 
(above) tells a story of youthful ambition and 
accomphishment. 


For the past 14 years, the children of Okla- 
homa have been thrilled and entertained by 
“Uncle Leo” Blondin’s stories of wild animals 
and circus life. “Uncle Leo”, left below, is 
Oklahoma City’s zoo keeper and for 25 years a 
bigtime circus clown. A genuine lover of chil- 
dren, “Uncle Leo” not only appears every 
Saturday morning over WKY, but makes 
countless personal appearances before chil- 
dren’s groups all over this area. 


‘ 
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“UNCLE LEO” 











WRY 


Plays Pal to 
Oklahoma’s 


Children 


WKY Kid Programs Are Institutions 
Of Long Standing in Oklahoma 





O WKY, the interests and activities of teen- 
T agers have been of deep concern. What ado- 
lescents think and do has received considerable 
attention in WKY’s program structure. The 
activities of organized youth groups, the Boy 
Scouts, Girl Scouts, Campfire Girls and others, 
all are given opportunities to interpret their 
activities through program series and special 
events coverage (center below, Boy Scout 
Camporee). 


WKY is especially proud of its 26-week series 
of youth broadcasts entitled, ‘“Tomorrow’s 
Citizens”, an experiment which will be further 
elaborated this fall with special cooperation 
from the schools. This broadcast brought out- 


BOY SCOUTS 


standing youths before the WKY microph 
for interviews and for recognition. A fu 
feature was a weekly digest of world news 
language which gave it significance and me 
ing to youths. 

In WKY’s thinking, children are people, 3 
deserving of consideration in its programmi 
structure. They are tomorrow’s citizens, tom 
row’s buyers, tomorrow’s public opinion. 
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“TOMORROW'S CITIZENS” 





